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—A PICTORIAL REPORT 








GALION SAYS... 


“Last September we asked each of our 
District Representatives this question: 
‘How many Galion motor graders has this 
motion picture sold (beyond a reasonable 
doubt)—exact cases where the film sold 
the grader and the order would not have 
been obtained otherwise?’ 


"The total that the district repre- 
sentatives reported exceeded our 
expectations." 


AUDIENCES SAY... 


very good sales tool..." 

high type color photography .. ." 
exceptionally good...” 

very helpful...” 

good grader demonstration. . .” 


wonderful reception..." 


ATLAS films PRODUCE RESULTS 


Before you plan your next film—whatever its purpose 
or subject—check Atlas performance with Atlas clients. 
Then you, too, will want to make the most of Atlas 
Filmaturity.* 





films PRODUCE 





ON makes the GRADE” 


CONSULTATION WITHOUT 


ATLAS 


FILM CORPORATION 


Producers of Quality Motion Pictures, Sound Slidefilms, 
Theatrical Shorts, TV Commercials 
ESTABLISHED 1913 


111} SOUTH BOULEVARD + OAK PARK, ILLINOIS 
CHICAGO PHONE: AUSTIN 7-8620 


> the wealth of mature film sense, 
skill and judgement achieved only through many 


years of actual production experience 
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THREE REASONS 


WHY A GOOD MOTION PICTURE 
IS THE LEAST EXPENSIVE FORM OF PROMOTION: 


A number of films that Caravel has 
produced have reached audiences of over 
10,000,000 people and are still going 
strong — without counting television 
showings. 

With the growing demand for good 
films for TV—and the fast-coming ultra- 
high-frequency educational network—we 
expect that audiences of 30,000,000 and 
more for first-rate industry-produced 


films will soon be readily obtainable. 


2. Long Life 


Many Caravel films currently being 
shown by our clients have been in use 
for more than ten years without needing 
revision. One Caravel production for a 
well-known pharmaceutical manufac- 
turer was recently remade after 20 years 
of profitable use. 

Another Caravel client writes: “After 
10 years we still receive more requests 
for prints of this film than we can possi- 


bly furnish.” 


3. Powerful Impact 


A good motion picture touches the 
mainsprings of human action as no other 
promotional medium can. It exercises the 
magic of combined eye and ear appeal. 
And it commands unbroken audience in- 
terest for periods of time ranging from 
ten minutes to an hour. 

The extraordinary power of the mo- 
tion picture to move people to action is 
testified to by scores of clients’ letters in 


Caravel's files. 


TREMENDOUS PROMOTIONAL FORCE AT VERY LOW 


PER CAPITA COST! 


To see in detail why more and more industries are turning to the motion picture for promotional and 


public relations purposes, read the new Caravel brochure, THE MOTION PICTURE AS A SALES TOOL, 


Write for it today—or use the coupon below. 




















730 FIFTH AVENUE . NEW YORK 


Caravel Films, Inc. 1 

i 730 Fifth Avenue 1 

i New York 19, N. Y. Date i 

Gentlemen: 

| 1 should like to receive a copy of your brochure, TH MOTION t 

| PICTURE AS A SALES TOOL, Without any charge or obligation to me. | 

: I 

Name _ 0 ae - 

CARAVEL FILMS: ..._ 4 
INCORPORATED i Address —_ 3 
i l 

4 | 











practically every 
film producer 
in the 
western 
hemisphere 


is a client of 


byron 





script titling 


. . Film producers use byron facilities 
art | animation 


for 4 reasons: quality, speed, 

e economy, personal service, 
location photography | sound stage nisi esas ei abt 
can't, ask for our 


music library | sound effects 


new illustrated brochure. 


recording | editing 


laboratory facilities color-correct* prints 
sf / 


by ro Nn Studios and Laboratory 


1226 Wisconsin Ave., N.W.—Washington 7, D.C. 
DUpont 7-1800 


550 Fifth Avenue—New York 36, N.Y. 
Circle 5-8188 
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“We grounded our high training costs” 
Cc .¢ 
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They learn faster, remember longer 
with Sound Movies! 


McDonnell Aircraft made their own low-cost 
sound movie to train sheet metal assemblers 
in their aircraft plant. The movie was made 
possible through the Filmosound 202 record. 
ing projector which enabled them to add 
their own sound track. An estimated 6000 
aircraft trainees have seen the film. 

This manufacturer of helicopters and air- 
planes knows that no other training tool 
equals sound movies for fast, effective teach- 
ing at low cost. McDonnell also uses movies 
as sales tools . . . and this company relies on 
dependable Bell & Howell equipment. 
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In business, industry, church and school, 
more and more sound movies are used to 
solve difficult and costly problems. 


Bell & Howell offers a wide variety of the 
finest picture equipment to help you do the 
best job at lowest cost. 


ell ¢ Howell 


makers of the world’s finest 
motion picture equipment 





McDONNELL AIRCRAFT CORPORATION 





“We cut costs of training our 
aircraft workers with low 
cost sound movies we make 
ourselves using the wonder- 

ful Bell & Howell 202.” 
KENNETH E. DeMOTT 
Training Supervisor 


McDonnell Aircraft Corporation 
St. Louis, Missouri 





New! Magnetic Filmosound 
202 16mm recording projector 
lets you add sound to your 
movies easily, inexpensively. 
Add sound to old silent films, 
change sound to fit specific 
needs. Runs optical and mag. 
netic sound movies. From $699 


Filmosound 285 shows optical 
sound or silent films. Brilliant 
pictures, full, natural sound at 
all volume levels. From $449.95. 


Find Out Today How 
Bell & Howell Can Help You! 


Bell & Howell Company 
7108 MeCormick Road 
Chicago 45, Illinois 


Please send me, without cost or 
obligation, complete information 
on sound movie equipment 

for use in Industry 


{| Home Church School 


NAME.... 


ORGANIZATION 


ADDRESS... . 


cIry 


COUNTY. wcecccececns BTATE...++- 














Uustom Mire. of Electronic and/or 


“Suitcase’’ Projectors 


GUE YOK all these 
4 


EXCLUSIVE 
ADVANTAGES 


Complete Self Operating Unit—No reels of film 
to thread —no screen to set up—no sound speoker 
to engage—all these features are together in the 
one unit case. Sales film presentations are set up 
in seconds 


“Flick” It's On—Just plug into any 115 volt elec- 
trical outlet, AC or OC, and with ao “flick” of its 
switch the TSI Projector is on and running 


Automatic Rewind—Due to exclusive 16mm film 
magazine—film is automatically rewound—no re 
threading necessary — magazine is power driven 
it's ready to go after every show 


Daylight Operation—No need to draw shades or 
draperies. Crystal clear pictures are projected on 
the self contained screen in any lighted room 


Compact—Model D or H (DeVry or Bell and 
Howell mechanism)—135 sq. inch screen—only 
40 pounds. Easy to carry. Case sizes 14°x22"x12" 


% Forced air cooling 
Projects sound or silent films 
Projects black and white or color films. 


Magazine Capacity—800 ft. 16mm film—(22 
min, sound—32 min. silent) 


Conventional reel arm projection (up to 2000 
ft. 16mm film) 


Designed and built by the pioneers of suitcase 
projectors 


Model M only 
27 pounds— 
10° x12" x 20". 
ideal for sales 
calls. 


Write today for illustrated brochures featuring 
TS! Suitcase Projectors. 


Technical 
Service 
Incorporated 
—Dept. C-3— 


30865 Five Mile Road 
LIVONIA, MICHIGAN, U. S. A. 


Mechanical Equipment 
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*CHICAGO 
1345 Argyle Street 


NEW YORK 
385 Madison Ave. 


*DETROIT 


, , 1000 Dime Bldg. 
Holiday greetings: oem 





To the readers of this page; CLEVELAND 
1010 Euclid Bldg. 


To our clients - past, present and future; 


*HOLLYWOOD 
To our competitors in the rich field of visual media; 5981 Venice Blvd. 


To men of good will everywhere. ST. LOUIS 
4378 Lindell Blvd. 


To all a Happy New Year! 


CINCINNATI 
Enquirer Bldg. 


PITTSBURGH 
Law & Finance Bldg. 
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WILDING 


PICTURE PRODUCTIONS, INC. 


oe MC (TION PICTURES - SLIDE FILMS - TELEVISION FILMS _ 
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FILMSTRIP FOR Row. 
PROJECTORS ECONOMY 


combined with 


PERFECT 
PROJECTION 








There is no longer any reason to deprive anyone of the benefits of 
visual instruction. Certainly not a budget reason — because this fine Viewlex 
Filmstrip projector is so modestly priced that it is easily within the reach 
of even the most stringent budgetary limitations. 

The Viewlex models V-4 and V-44 have been specifically designed for 
use with filmstrip only — in classroom or auditorium. It has been designed 
to put your lecture material “across” effectively, effortlessly . .. and 
INEXPENSIVELY! Even under the most adverse conditions it will give perfect 
projection. 


Look at its many features. Unsurpassed performance and top-notch 
construction, combined with functional, streamlined design. Clear, sharp 
projection, brilliant illumination — 2” - 3” - 5-7” interchangeable lenses! 


Compare the real value of this exceptional projector with it’s extremely 
low cost. Decide NOW to use Viewlex for your visual instruction equipment. 


Write for descriptive literature — Dept. 24 


INC. * 35-01 QUEENS BOULEVARD « LONG ISLAND CITY 1, N. Y. 
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New Columbia 12" Record 
fits any machine in the field 


regardless of tone arm or stylus 


*% Plays as long as 16" records at the 
price and convenience of 12" records. 


*% Lighter weight, smaller size, cheaper 
to ship and handle. 


% Far finer surface quality, 
non-breakable vinylite. 


% Place your next order on the new Columbia 
12" record and convince yourself. 


New York Chicago Hollywood 
799 Seventh Avenue 410 North Michigan Avenue 8723 Alden Drive 
Ci 5-7300 WHitehall 4-6000 CRestview 6-1034 
Art Carlson, Gen. Mgr. Jerry Ellis, Mgr Al Wheeler, Mgr. 
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IN THE NEWS OF BUSINESS FILMS 


bad | The All-Electronic Future Is 1954s Big 
ISIOMN Challenge—But Let's Understand It! 


QO R INVENTIVE GENIUS has made its 
3 


strongest impact in decades on the sight 
sound media of communication. Within this 
1(} eventful year we have witnessed the following 
developments: 
1. Resolution of the color television future by 


YOUR PRODUCTIONS means of the all-electronic compatible color sys- 
BEST REPRESENTATIVE tem and its recent approval by government. 
; 2. 


The demonstration by the Radio Corp. of 
America of its technique for recording tv pic- 
tures on magnetic tape in color and in black and 
| white. Other organizations such as Crosby En- 

Se me ot | terprises and General Electric have also been 
ae active in this field. 
Sinise sien Ee annie oo 3. The widespread theatrical adoption of 


to the closest limits by automatic 35mm wide-screen and three-dimensional projec- 
temperature regulation, spray devel- | tion techniques and their subsequent carry-over 
opment, electronically filtered and § lil lal Ries, ical deel 
humidity controlled air in the dry- . I Se 


ing cabinets, circulating filtered “a 1. The application of optical-magnetic 16mm 
baths, Thymatrol motor drive, film 


ol A | ia projection equipment for internal, export and 
waxing and others. The exacting | 


requirements of sound track devel- Hi special techniques within business and industry. 
opment are met in PRECISION’S 


5. Negative-positive color motion pictures for 
special developing machinery. 


both 35mm and 16mm printing. Although the 
latter phase is still just outside the research lab- 


YOUR ASSURANCE OF oratory stage, the shape of things to come is 


evident in the lush results obtained under care- 
4% fully controlled \ab conditions. 
RET T Ex 16mm i RINT Television is undoubtedly the strongest single 


influence in mass communication today. At year’s 


16 Years Research and Specialization in every phase of 16mm processing, end it loomed as a strong contributor to non- 


visual and aural. So organi d equipp a cision jobs are of t . . . 

+ el yo | rganized and equipped that all Pre J re of the theatrical studio volume now and in the color 
. ‘ . ae ig future. 

Individual Attention is given each film, each reel, each scene, each frame — Juture 


through every phase of the complex business of processing — assuring you of But some of our inventive pronouncements 
the very best results. 


Our Advanced Methods and our constant checking and adoption of up-to- 


the-minute techniques, plus new engineering principles and special machinery 
enable us to offer service unequalled anywhere! 


\ eit elegy : ai quires the tape to run at a speed of 30 feet 
Newest Facilities in the 16mm field are available to customers of Precision, | a ' 

: ; ae - . : per second; a tape reel 17” in diameter carried 
including the most modern applications of electronics, chemistry, physics, optics, ; f ; e 

sensitometry and densitometry — including exclusive Maurer-designed equip- only four minutes of programming. Some day, 
ment — your guarantee that only the best is yours at Precision! perhaps soon, this medium may be applied with- 
in the studios for immediate play-back of costly 
production sequences (while both actors and sets 


seem premature for the present-day user to be 
seriously concerned about. For instance. the 
magnetic recording of pictures and sound re- 


Precision Film Laboratories —a di- 


vision of J. A. Maurer, Inc., has 16 f ) ) | 1 y 
years of specialization in the l6mm ) Zh 
field, consistently meets the latest de- na | | | | 


mands for higher quality and speed. 


(CONTINUED ON PAGE FOURTEEN) 


FILM LABORATORIES. INC 
21 West 46tt 


New Yor 


synchronous 
magnetic film 
recorder for 
motion pictures 
and television. 


STANCIL- HOFFMAN 


921 N. Highland Hollywood 38, Calif. 
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America’s economic freedom can be lost through armed aggres- 
sion from without...and from indifference within ... resulting 
in Government controllism in all fields. To awaken American 
businessmen to this threat, the Chamber of Commerce of the 


United States has sponsored a new film, “Action Needed.” It 


emphasizes the dangers of our creeping controllism, tells what 


the Chamber is doing to curb it and shows how the business- 
man, through individual action, can be a most influential force 


in helping to keep America strong, productive and free! 


“hue Vo.oyp 


STUDIOS 


HOLLYWOOD © NEW YORK #® CHICAGO ©® DETROIT 
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this man 


is making a 





SIGHT AND SOUND 


Industry Events in the News 


Form Regional Dealer Groups 

In Michigan and Western Missouri 
* Two regional audio-visual dealer 
associations have been organized. 
New affiliates of the National Audio- 
Visual Association are the Michigan 
Audio-Visual Dealers Association 
and the Western Missouri Audio- 
Visual Dealers Association. 

Cuarces Dossertin of Ideal Pic- 
tures Corporation, Detroit, was 
elected temporary chairman of the 
Michigan association which held its 
formation meeting in Lansing, 
Michigan with a majority of the 
a-v dealers in the state participat- 
ing. Its next meeting is to take place 
in Marshall, Michigan on January 9 
and at that time a permanent slate 
of officers will be elected. 

Mrs. ELEANOR S. BELL of Kansas 
City Sound Service was elected 
chairman of the Western Missouri 
association at a meeting in Kansas 
City. This group enrolled as charter 
members all a-v dealers in Kansas 
City. This group will meet on the 
second Wednesday of each month in 
Kansas City. 


” + * 


Mrs. Moore, 30-Year Victor Vet, 
Honored at Testimonial Dinner 

* A testimonial dinner honoring 
Mrs. T. M. Moore on her thirtieth 
year with the company was given 
by the Vicror ANIMATOGRAPH 
CorroraTion, Davenport, lowa, 
recently at the Rock Island Arsenal 
Golf Club. 

Mrs. Moore was presented with a 
gift from fellow workers by the 
president of Victor, Sam G. Rose. 
The gift was a beautiful sterling 
silver compote to match her silver 
pattern. Cocktails were served to 
the twenty guests, after which fol- 
lowed a dinner. 

Joining Victor as a secretary to 
the sales manager in 1923, Mrs. 
Moore worked her way to the posi- 
tion of executive secretary of the 
corporation, 


Legends of Wilding Studio Told 
in Sun-Times’ Picture Story 
* A pictorial story of Wi_pine Pic- 
TURE Propuctions, INC., was pre- 
sented in a page spread in the 
Chicago Sun-Times recently. The 
halftone history told how “a new film 
giant” has emerged on the site of 
the historic Essanay Studios. Sel- 
dom seen photos of the ancestral 
Essanay luminaries were published. 

Posing sentimentally were Gloria 
Swanson and Wallace Beery who 
were married on the studio lot; a 
youthful Charles Chaplin who de- 
manded $15,000 “before getting off 
the train” appeared with his trade- 
mark makeup; silent matinee mon- 
archs Francis X. Bushman and Betty 
Blythe were shown visiting the Wild- 
ing studios. Various photos depicted 
film making activities at Wilding. 
More than 100 Hollywood stars have 
come to Wilding to appear in com- 
mercial films. 

* . * 

Films of the Nations Names Ernst 
Fischel General Manager of Sales 
* Ernst FiscHe has been appoint- 
ed general manager in charge of 
distribution and sales by the Fitms 
or THE Nations Distriputors, 
Inc., the board of directors has an- 
nounced. Maurice T. Groen will 
continue as executive vice presi- 
dent. The firm’s offices are at 62 


West 45th St., New York 36, N. Y. 


Medical Film Guild Opens 
Professional Center in N. Y. 

® Tue MepicaL Fitm Gui, Ltd., 
in New York, demonstrated its new 
Film Center at 506 West 57th Street 
early this month to invited guests 
from the convention of the Ameri- 
can Pharmaceutical Manufacturer’s 
Association. 

A most interesting feature of the 
Center is the permanent studio set- 
ups providing stock sets of a retail 
pharmacy, doctor’s examining room, 
office and reception room. These 
sets are available to pharmaceutical 
companies and medical organiza- 
tions for use either in still or mo- 
tion picture photography and em- 
ploying either outside technical per- 
sonnel or the Medical Film Guild’s 
own production staff. 





* * * 


(Richt) Honoring an 
audio-visual industry 
veteran at Davenport, la. 
recently were (l. to r.) 
Vr. Paul Moore: 
Victor's executive 
secretary, Mrs. T. M. 
Voore: president S. G. 
Rose of Victor and Mrs. 
Rose. (story above) 
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RECORD a new sound track to 
correct obsolet tat ts or 









CHANGE sound track to speak 
the technical language or regional 
dialect of your audience. 











ADD magnetic sound to silent or 
sound films. No interference with 
standard optical sound track, 



















GET THIS Adtled Coverage —) 
FROM EVERY FILM YOU MAKE 


Record a new sound track for every type of 





audience with the RCA Magnetic Recorder-Projector 





W , PREPARE a sound track minutes 
HEN YOU INVEST IN A MOTION PICTURE, it pays to use it to bring your aging films up to date. Use it to before a showing for up-to-the- 
safeguard it against these two major cost problems deliver a message that’s tailored for your audience. minute commentary. 

(1) premature obsolescence and (2) narrow It’s as easy as making a tape recording. 


Record, play back, erase, re- 
record your own sound on film 


audience appeal. With the RCA Magnetic Recorder-Projector you 


With the RCA Magnetic Recorder-Projector you can show your present standard sound movies as with the RCA Magnetic Recorder- 
make your own sound track in a few minutes any well as your magnetically recorded films. You can Projector. Have magnetic stripe 
time you want to tell a new or different story. You switch instantly from one sound track to the other. edded to you 6mm sound or 


silent films for a few cents a foot. 


For Information on the RCA Magnetic Recorder-Projector, MAIL COUPON NOW. a 





a a 
Fn .t ee Cl eile Cie ate LEY een). Oe ae ce >= 
: | VISUAL PRODUCTS, Dept. 25L, Building 15-1, RCA, Camden, N. J ~ 
| ) 
Please send me without charge your new Please have an RCA Distributor call me to arrange a 
VISUAL PROOUCTS | booklet, RCA Magnetic Recorder-Projector demonstration of the RCA Magnetic Recorder-Projector 
RADIO CORPORATION Nam : rive 
of AMERICA 1 Company Apparss 
| 
ENGINEERING PRODUCTS DEPARTMENT. CAMDEN. W.J. . Gu eal aoe 
| 


In Canada: RCA VICTOR Company Limited, Montreal 
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For Instant Movahility 
and Advanced Design 


“HYDROLLY”’ 


(TV OR CAMERA DOLLY) 





Hydraulic lift type for fast up- 
ward and downward motion 
of TV and Motion Picture 
cameras. Lightweight—sturdy 

easily transported in a sta- 
tion wagon. Fits through a 
28” door. Adjustable leveling 
head. In-line wheels for track 


use. Steering wheel and floor 
locks. 


SYNCHRO-FILM-ED SYNCHRONIZER | 


A Precision Instrument for 
Synchronization and Measurement of 
l6mm and/or 35mm Films 


Any combination of sprockets assembled to 
your specifications. Sturdy cast aluminum 
construction. Foot linear type, with frame 
divisions engraved on sprockets. Contact 
rollers adjusted individually for positive 
film contact. Fast finger-tip roller release, 
sprocket shaft slip lock, complete with foot- 
age counter. 


VARIABLE SPEED MOTOR with TACHOMETER 
for Cine Special and Maurer Cameras 


115 V. Universal Motor—AC-DC 
Variable Speed 8-64 Frames 
Seperate Base for Cine Special 
Adapter for Maurer Camera 


INTERCHANGEABLE MOTORS: 

12 Volt DC Variable Speed 8-64 Frames. 

1185 Volt AC 60 Cycle, Synchronous Motor, 
Single Phase. 


Animation Motors for Cine Special, Maurer, 
B & H, Mitchell Cameras, Motors for Bolex and 
Filmo Cameras, and Time Lapse Equipment. 


e LENS COATING 
eT" STOP CALIBRATION 
e@ DESIGNING and MANUFACTURING 


of lens mountings and camera equipment 
for 16mm and 35mm cameras. 


e BAUSCH & LOMB "BALTAR" 


LENSES and others for Motion Picture and 
TV Cameras. 


@ RENTALS — SALES — REPAIRS: 
Mitchell, Eyemo, Bell & Howell, Wall, 
Cine Special Cameras. 


Write for full information and prices 
JOHN CLEMENS ERWIN HARWOOD 


NATIONAL CINE EQUIPMENT, Inc. 





209 WEST 48th STREET, NEW YORK 36, N. Y. 


Camera Eye 


FILM FESTIVALS ANNOUNCED 


California Training Directors to 
Sponsor Business Film Festival 

* “To stimulate the use of films in 
business and industry” a Business 
Film Festival will be held at the 
Mark Hopkins Hotel in San Fran- 
cisco on March 10, 1954, under the 
auspices of the California Training 
Directors Association. 

The function of the festival will be 
to provide an opportunity for busi- 
ness people to view and evaluate the 
best business films, particularly of 
recent production, thus letting the 
films prove themselves. The festival 
will present motion pictures pro- 
duced for sales training and pro- 
motion, public relations, economic 
education, employee training, super- 
visory training and industrial and 
highway safety. 

Invitations will be sent to several 
hundred representatives of manage- 
ment, public relations, sales execu- 
tives, training directors and other 
persons interested in industrial com- 
munication. 

The sponsoring association is now 
concerned with the selection of films, 
cognizant of the problem of screen- 
ing the bulk of films available. Proe- 
esses of listing and representative 
choice are being determined. 

n * * 
Stamford’s 5th Film Festival 
Set for April 9; Call for Entries 
* Sponsors and producers of educa- 
tional and business-sponsored films 
of merit are invited to submit entries 
for the Stamford (Conn.) Film 
Council 5th annual Film Festival to 
be held in that city on Friday, April 
9, 1954. 

The will review only 
16mm sound films in the following 
subject 


council 


classroom 
films, religion, art, children’s films 
child care and 
family living, and industrial promo- 
tion. To be eligible. a film must 
have been released in the U. S. be- 
tween January |, 1953 and Decem- 
ber 31, 1953. 

Selection committees will screen 
films between February | and March 
15. Deadline for entries is February 
20. 


classifications: 


(non-classroom), 


The festival is competitive and a 
first award will be given to the film 
chosen as outstanding in each of the 
six categories noted. The remainder 
of the films selected for screening at 
the festival will receive awards of 
merit. Entry forms may be obtained 
by writing William K. Harrison, ITI, 
Coordinator, Stamford Film Coun- 
cil, 96 Broad Street, Stamford, Con- 
necticut. 


IAVA Sets April 27-29 for 1954 
Meeting; Chicago Site Forecast 

® The next annual meeting of the 
Industrial Audio-Visual Association 
will be held during April 27-29, 
1951. This date was established by 
vote at the Pittsburgh convention 
this year. The probable locale for 
the next is suburban Chi- 
indicated. Midland, 
Michigan was cited as a_ possible 
alternative choice. 


session 


cago, it was 


* * * 


U.S. Film Distribution Contract 
Renewed With United World 


* A two-year contract for the print 
sale of approximately 3,000 United 
States Government films and film- 
strips has again been awarded to 
United World Films, Inc. by the 
Federal Supply Service of the Gen- 
eral Administration. UW 
has been conducting this service on 


Services 


Government films for a period of 
years. 

The films include 
those prepared for 20 agencies, such 
as the U. S. Office of Education, 
Departments of State and Agricul- 
ture, Public Health Service and the 
Army and Navy. They 
subject matter from technical stud- 
skills 
Why 


government 


range in 


ies of specialized industrial 
to world geography and the 
We Fight military series. 
Industrial organizations, em- 
ployee training groups, public and 
private schools and various study 
programs use the government films 
Many titles 
and some 
distributed — with 
records for sound presentation. 
The Department of State and 
other federal agencies’ films include 


in training projects. 


are available in color 


filmstrips are 


those produced for overseas infor- 
mational programs, part of the mu- 
tual security and productivity ef- 
fort. Some of these are later re- 
leased through the U. S. Office of 
United World do- 


mestic film users. 


Education via 


* * * 


“One Ounce of Safety’’ Seen by 
Audience of 4,000,000 in Year 

® In the last year a total audience 
exceeding 4,000,000 has viewed One 
Ounce of Safety, a 20-minute mo- 
tion picture sponsored by the Inter- 
national Shoe Company. This rec- 
ord was achieved by more than 30 
showings by various television sta- 
tions throughout the country and 
widespread use of the film by in- 
dustry, it was explained. 

Produced by Sarra, Inc. for In- 
ternational’s Hy-Test Safety Shoe 
Division, the film was designed to 
impress industrial workers with the 
importance of wearing safety shoes 
on the job. 
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MERRY ano HAPPY 


WE PAUSE IN THE DAY’S OCCUPATION TO WISH OUR CLIENTS 
AND OTHER GOOD FRIENDS HOLIDAY GREETINGS - WITH THE 
SINCERE HOPE THAT THE COMING YEAR MAY HOLD FOR ALL 
OF US PEACE AND JUST REWARDS FOR OUR EFFORTS... 


Tarey/2 Lorn) 


PRESIDENT 















MOTION PICTURES 
SLIDE FILMS 


SOUND MASTERS, INC. | 22 


ESTABLISHED 1937 165 WEST 46TH STREET, NEW YORK 36, N.Y. 


SOUND MASTERS 
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BUSINESS FILMS 
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are available for retakes). It is clearly evident 
from first-hand research evidence that this 
method does not outmode or replace present 
studios techniques or either theatrical or non- 
theatrical projection in the field. 

One of our 1954 problems is the sifting of 
all technical data to fix the potentials of all these 
communication tools so that no single one of 
them becomes a detriment to actual sales purely 
on a speculatit €, unaginative basis unwarranted 
by its real usefulness. \n this age of shattered 
sound barriers, atomic-powered naval craft and 
the recurrent spectre of the flying saucer, the 
most sober-minded business man or educator is 
as easily confused as some of his scientific 


counterparts in our electronic laboratories 


The Riddle of Educational Television 

For instance, a great many level headed school 
people are utterly fascinated by the proposition 
of “educational” television. Now, educational 
television can mean a lot to the cause of adult 
education ‘in the home but the application of a 
televised schedule to the formal curriculum is not 
only absurdly complex but downright close to 
the prophecies of George Orwell. The lack of a 
single scholarly work which properly defines the 
true place of television in our educational system 
is noteworthy. 

This same premise will hold for the early and 
understandable definition of picture-sound mag 
netic recording limitations and potentials. It 
holds true for urgently-needed national standards 











for uniform quality of color film processing in 
all regional laboratory centers. 

Meanwhile let there be no lack of knowledge 
of the powerful audience potential already de- 
veloped for l6mm optical prints to serve more 
than a half-million existing 16mm sound projec- 
tors in regular use among groups of all kinds. 

When added to theatrical and sustaining 
television channels of distribution these make a 
formidable total audience which thoroughly jus- 
tifies the production cost of quality films. 


Technicolor’s Renowned Dr. Herbert Kalmus 
Expresses a View on Magnetic Recording 
*% Because he is one of the motion picture 
industry's most experienced color experts and 
a leading exponent of sound thinking, we give 
you the opinion of Dr. Herbert T. Kalmus, 
Motion Picture 
Corporation, with respect to the recent magnetic 
tape demonstration of RCA: 

“Yesterday at Princeton, New Jersey. RCA 


president of the Technicolor 
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MOTIVEFINDER \ 


—like a “right arm” for the creative MP and TV Director 


TEWE MOTIVEFINDER is a wizard that solves scores of set problems 


gave a striking demonstration of the results of 
its researches to date which may lead ultimately 
to electronic photography in which motion pic- 
tures in black and white and in color can be 
recorded on tape and reproduced electronically 
for television purposes, 

“In my opinion, this may bring about two 
principal effects on the motion picture business 
probably not before about two years; first, to 
reduce the amount of photographic film that will 
be used in the television business. Second, to 
introduce supplemental recording of theatrical 
motion pictures on magnetic tape which can be 
immediately viewed by the director through a 
television circuit which will save time and money 
on motion picture photography intended for the 
theatres. This possible adaptation of magnetic 
tape recording in the studios should not have any 
substantial adverse effect on Technicolor business 
but may prove to be an advantage. 


Cites Problem of Print Duplication 

“We must also consider the long range prob- 
lems of producing final records for distribution 
of pictures for exhibition on large size theatrical 
screens and the electronic problems of theatre 
television. The solutions of these problems are 
probably ten or fifteen years away and conse- 
quently can have no immediate effect on Techni- 
color business. 

“Due to the long experience and great success 
which Technicolor has had in the basic and prac- 
tical problems of color, and due to the contribu- 
tions of its own research and development lab- 
oratories, Technicolor is necessarily in the midst 
of these long range developments.” } 
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This Director's 


Zoom-type Finder reveals the most suitable focal length, the proper camera position, the effects 


of dolly shots, etc 
special effects 


It is invaluable to a creative Director who likes to plan optical tricks and 
Combination Finder zooms from 25mm to 135mm for 35mm Motion Picture 


and zooms from 28mm to 150mm for TV Complete with leather carrying case and neck band 


ZOOM DIRECTOR'S FINDER for 
lémm ond 35mm... . lémm 
zooms from 13mm to 75mm. 
35mm rooms from 25mm to 
6”. $15.50 


— ( Ame 


Sr 
aA 


WATSON Director's type finder, 
pocket size, with mattes from 
30mm te 100mm for 35mm 
cameras Also for témm 
cameras. $35 


FRANK 


BRORC 


to 12”. 


Available for Filmo and Eyemo 


c TUCKER 


RA CQuipment ©. 


URY 


Only $75 


QD ther Versatile Viewfindersmeach a honey for the money! 


tJ 


ZOOM Finder for Auricon Cine 
Voice . . . rooms from 15mm 


ZOOM Finder for Cine Kodak 
Special . . . zooms from 15mm 
to 150mm, with parallax ad- 
justment. $75 
Template supplied for mount- 
ing Finder on magazine. Ad- 
ditional brackets for magazines 
available at $7.50 per set. 


64444,2 
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WE'D LOVE 10 HAVE YOUR HEADACHE 





Why don’t you let our top flight creative and production staff solve 


your complex film problems? We'll take real pains with your headache. 





NEW YORK-60 E. FORTY - SECOND ST. CHICAGO - 919 N. MICHIGAN AVE. LOS ANGELES -201 N. OCCIDENTAL BLVD. 
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The effectiveness of your film depends to a large degree 

upon imaginative direction: Upon the ability of a man 
(traditionally equipped with a megaphone and a canvas chair) 
to awaken in the actors a sympathy for the fears, hopes and 
desires of those who will comprise your audience . . . 

and to guide and inspire each member of the cast to render 

a portrayal so lifelike that your audience accepts 

the images on the screen as flesh-and-blood people. 


Yes, to your audience, actors should appear as people— 
not as puppets who have been manipulated by the director. 


At Unifilms, imaginative direction—combined with 
imaginative research and scripting and the imaginative 

use of sound—is basic to a production that is 

not just a motion picture but a moving picture: a film 

so human that the viewers identify the actors as counterparts 
of themselves, and are impelled to imitative action. 


The cost? Well, imagination—which gives birth to 
Unifilms’ original production techniques—has effected 


marked savings for our clients. 


Interested? Call Unifilms by telephone . . . now! 


UNIFILMS, INC. 


NOT JUST MOTION PICTURES, BUT MOVING PICTURES 


146 EAST 47TH STREET 


225 SOUTH 15TH STREET 
NEW YORK 17, N.Y. 


PHILADELPHIA 2, PA. 


MURRAY Hivct 8-9325 KINGSLEY 5-8013 
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Biilhé Sa laplortos, Sur. 


PRESENTS 


DPritcceler 


in both 35mm and lEMmmM sizes 


TO THE MOTION PICTURE AND TELEVISION INDUSTRIES: 





Now you can get Lifelike color in every 
scene —in 35mm as well as 16mm — plus 
24-hour processing service. 













ONLY THE GREAT NEW 


BDulhe C@L@R 


OFFERS YOU THESE 
EXCLUSIVE ADVANTAGES: 


1. Lifelike color in every scene—indoors or out. 
2. Twenty-four hour processing. 

3. Volume print orders on highest speed 
equipment in the industry. 


4. Direct 16mm prints from original material, 


TO PRODUCERS, DIRECTORS, CAMERAMEN;: 


Demonstration reels of Pathécolor now ready. 
Phone now for Your showing: 


NEW YORK: TRafalgar 6-1120 
HOLLYWOOD: HOllywood 9-3961 


Bialhé lavoratories, Inc., is a subsidiary of CHESAPEAKE INDUSTRIES, INC. 


GREAT MOTION PICTURES ARE PROCESSED BY BD 1e 
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A 
SALUTE 
TO OUR 

CLIENTS 


As 1953 draws to a close, we would like to salute 
our clients ...men of the year who are producing 
films of the year. 


For at Kellman Productions, close client-producer 


cooperation is the foundation for films of distinction. 


We sincerely feel your next film can be your finest 
... regardless of your budget. A motion picture 
rich in appeal; a film that will send your message 
right to your audience, clearly translating your 
objectives into terms of the prospect’s own usage. 
A production backed by the fertile creative resources 
of 30 years of superior filmcraftsmanship. 


May we show you how? 
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PR YO N $$ 


A DIVISION OF NEWS REEL LABORATORY 


1720-31 SANSOM STREET + PHILADELPHIA 3, PENNA. 


RITTENHOUSE 6-3892 


JUDGE A PRODUCER BY THE COMPANIES HE KEEPS 


Films for Color Television 


AN ANALYSIS OF PRELIMINARY TEST RESULTS 


by Robert Crane, President, Color Service, Inc. 


HE USE OF COLOR motion pic- 
= for television is a subject 

of intense current interest. 
Producers and distributors associa- 
tions are devoting much time and 
effort in reviewing the problems of 
telecasting color prints on compati- 
able circuits during the coming era 
of color TV. 

The aim of this paper is to ana- 
lyse preliminary test results without 
becoming overly technical. To ac- 
complish this end it is necessary to 
know first if the production has al- 
ready been photographed and the 
specific film medium used, or sec- 
ondly, whether the production is be- 
ing planned for the future with the 
film stock still to be determined. 


Local Use a Key Factor 


It can fairly readily be assumed 
that regardless of whether the pic- 
ture has already been completed, or 
is in the planning stage, that few 
business-sponsored films may be 
telecast on network hookups. Prac- 
tically every one of this type of film 
becomes a local attraction, to be 
used (as they now are in b&w) by 
local television stations throughout 
the country. 

The business-sponsored film 
would therefore be restricted to the 
lomm color print medium since 
most local tv stations are primarily 
equipped for l6mm film transmis- 
sion. It is necessary to pursue the 


Color Film Standards 
For Television Projection 
*% Although the spectrum of 
color television is still very 
clouded and actual studio and 
receiver equipment for its 
widespread adoption just 
barely out of the experimental 
stages, the Editors of Bust- 
NESS SCREEN have long 
recognized the potent new 
force becoming available to 
business and industry. 

As part of a continued series 
of “commentaries” probing 
the basic facts about color film 
problems involved, we bring 
you this analysis by Robert 
Crane, president of Color 
Service, Inc., whose firm has 
been supplying color film tests 
to major television networks 
during this formative period. 











fact that we must achieve an end 
result in 16mm color prints regard- 
less of the photographic medium em- 
ployed in the past or to be used in 
the future. 


Present Stocks Effective 


Until the last year most business 
color films were photographed using 
Commercial Kodachrome Type 5268 

or alternatively, some documen- 
taries and educational films were 
shot with Daylight or Type A Koda- 
chrome as the photographic me- 
dium. In the final print stage, these 
films were then printed onto Koda- 
chrome Duplicating film No. 5265 
or Ansco Duplicating Film No. 238. 

For years, these particular dupli- 
cating films have served as the most 
satisfactory medium with regard to 
contrast, grain, definition and color 
fidelity. in bringing the finished pro- 
duction to the screen. The same 
films can also currently be used for 
successful television transmission if 
the laboratory involved in the proc- 
essing of these prints is instructed 
to pay particular attention to the 
fact that the print in question is 
to be used for tv transmission. 


Increase in Contrast 


The necessity for this precaution 
is brought about by the fact that tv 
color projection introduces certain 
transmission problems which do 
not exist in monochrome screening 
projection. 

Contrast is increased considerably 
in the transmission of color prints. 
This means that print densities fall- 
ing out of the range of the straight 
line portion of the color curve, or 
in the range of below .5 or above 
2.0, will not transmit with any de- 
gree of detail in the areas falling 
above or below these points. Scenes 
where predominately dark or light 
areas are involved must be treated 
in a manner particular to the prob- 
lems of tv transmission. 

Scenes involving deep shadow 
areas, underwater photography, etc. 
must be exposed with laboratory 
bearing in mind not how they would 
ordinarily appear in direct projec- 
tion, but how these scenes would 
ultimately transmit on the television 
circuit. 

With these problems specifically 
noted, it would therefore appear 
practicable for producers who own 
original material shot on reversal 
(CONTINUED ON PAGE SIXTY-FIVE) 
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THE WORLD'S MOST COMPLETE ASSORTMENT 
OF PHOTOGRAPHIC EQUIPMENT FOR 


TV. aud, Motion Pictine Studios 


MICROPHONE BOOMS 


FOR ALL PURPOSES 
SMALL, MEDIUM, LARGE 





MOVIOLA 
FILM EDITING 
EQUIPMENT 





— 


M-R Microphone Boom with 
Perambulator. Quiet in op- 
eration. Also light weight 
Models C12, C17 and Cen- 
tury Mike Booms. 





Beautifully engineered for : . 

fie Robot Automatic Splicer 
No heat required. Assures exception 
ally strong positive splice. Simple op 
eration. Portable 


TV and motion pictures. 





AURICON LIGHTWEIGHT ALUMINUM SHOULDER BRACES 
CAMERAS ... for 16mm and 35mm 


Illustrated: Cinevoice with 3- 
lens turret, Zoom Finder and 
400 ft. magazine. 










cameras. Sturdy, yet light 
enough not to tire user. 
Easy panning and tilting. 
For all hand-held cameras. 





Precision Sound Reader 
(16-35 COMBINATION) 


! Simple threading. Polished Stabilizer 

} drum with needie bearings. Surface | 

| cannot damage film Precision ground 
shafts. Dimension—6 x 6 x 7'/2 

} AMPLIFIER: 117 volt, 60 cycle, AC 

/ Power output 4 watts. Heavy duty 
Ainico V. Speaker. Safety fused 


CHANGING BAG 


a portable darkroom. Large Le j 
enough to take 1000 ft. 35mm —_ 
magazines. Double zipper. Com- 
pletely light-proof. 





*9.5mm Lenses in 16mm C mount. 18.5 (extreme wide angle-flat field) Lenses cRAMKM ¢ ZUCKER 
| available in mounts for all 35mm Motion Picture Cameras. *PHOTO RE- 6 
SEARCH Color Temperature Meters. *Electric Footage Timers. “Neumade ¥. “ wits R - 4 i bE Me NT ‘oe 
and Hollywood Film Company cutting room equipment. Griswold & B.&H. . 
Hot Splicers. *DOLLIES * Bardwell-McAllister, Mole Richardson, Century and 1600 BROADWAY New YORK CITY 
Colortran Lighting Equipment. Complete line of 16mm and 35mm Cameras. 
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& COMMUNICATORS 
OF IDEAS 








HENRY STRAUSS L& CO..inc. 


668 FIFTH AVENUE - NEW YORK 19. N. Y. 

















right off the reel 


A COLUMN OF EDITORIAL NOTES AND COMMENT 


4 i HINGS HAPPEN FAST in Decem- 
ber... the week that the FCC 
announced approval of the compat- 
ible color television system, the Chi- 
cago plant of the Raytheon Manu- 
facturing Company began shipments 
to retailers of first color television 
sets for consumer sale. (Zenith is 
also manufacturing a pilot line of 
color receivers.) We predicted in 
these columns last month that all 
verbal testimony to the contrary, the 
production for sale of color tele- 
vision equipment would exceed ex- 
pectations. 

This is a competitive economy. 
The beauty of color and the age-old 
desire for prestige will bring sellers 
and buyers together faster than any- 
one with a sizable black and white 
set inventory would like to admit. 
Naturally, we're interested because 
color television film production will 
lose a lot of television film fly-by- 
nights by the wayside. It takes solid 
experience and plenty of good equip- 
ment to live up to real quality 
standards in color tv films. 


* * * 


American Film Assembly to Be 
Held in Chicago April 1-3 
* First of the new prestige projects 
planned by the Film Council of 
America has been announced. The 
organization plans an American 
Film Assembly to be held at Chi- 
cago’s Hilton Hotel April 1-3. The 
event is billed as “a meeting ground 
where producers, distributors and 
film users can get together.” Feature 
event is a competition for the best 
films produced in 13 listed categories 
(including sales promotion, safety, 
etc.) and released during 1953. 
Further details concerning judges. 
method of judging, etc. will be re- 
vealed in these columns as soon as 
the information is made available. 
Entry blanks, however, are already 
in the mails to prospective entrants. 
* - * 
Southwestern Public Service 
Premieres Wide-Screen Picture 
* Thanks to the kind invitation of H. 
L. Nichols, of Dallas, Texas, chair- 
man of the board of the Southwest- 
ern Public Service Company, this 
column attended the Chicago pre- 
miere of a new wide-screen color 
motion picture Coronado’s Golden 
Cities recently completed for Mr. 
Nichol’s company by Carl Dudley 
Productions in the Vistarama tech- 
nique. A “first” of its kind in the 
public utilities field (and perhaps 
of all wide-screen business films), 
the picture was Mr. Nichol’s seventh 
in an annual series of visual reports 
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on the astounding progress made by 
his company and the area it serves. 
Our luncheon companion at this 
impressive wide-screen demonstra- 
tion was Mr. Adolph Wertheimer, 
vice-president of the Radiant Manu- 
facturing Company. Helping make 
possible the wide-screen develop- 
ments is Radiant’s Curvex 16-foot 
screen on which this new utility 
picture was displayed. With all its 
size, the screen is amazingly com- 
pact and together with the Bell & 
Howell sound projector and tue 
Simpson Optical Company's Vis- 
tarama anamorphic lens, the com- 
plete equipment has been touring 
many of America’s largest cities as 
Mr. Nichols reports in person and 
via the screen on his company. 


* * y 


Promotions at Year's End 
for Two Experienced Film Users 
*% The appointment, effective Jan- 
uary 1, of E. C. Logelin as vice- 
president of the United States Steel 
Corporation in Chicago has been an- 
nounced by Clifford F. Hood, pres- 
ident. Ed Logelin, who succeeds the 
retiring Arthur C. Wilby in this 
important post, is a veteran of 23 
years’ service with the corporation. 
To us, he will be long remembered 
for his unassuming but highly effee- 
tive term of leadership just com- 
pleted as chairman of the public rela- 
tions committee for Chicago’s Com- 
munity Fund drive in which we 
served as his film advisor. As public 
relations chief in Chicago, Ed also 
personally directed several of UL. S. 
Steel's outstanding motion pictures. 
including the most recent screen 
document on the new Fairless works. 
* R. P. (Red) Hogan has moved up 
to the post of coordinator of ad- 
vertising and sales promotion for the 
Kraft Foods Company. A former 
president and one of the founders 
of the Industrial Audio-Visual Asso- 
ciation, Red supervised such widely 
known Kraft films as Cheese Family 
Album and the most recent sales pic- 
ture The Other Woman in Your Life. 


7 * * 


Listing and Survey Forms 
Mailing for Producion Review 
* Shortly after the Christmas mails 
clear the nation’s postoffices, the offi- 
cial listing forms for the 4th Annual 
Production Review Issue of Bust- 
NESS SCREEN will reach the estab- 
lished and experienced film produc- 
ers throughout the U.S. and Canada 
who are annually invited to partic- 
ipate in this authoritative business 
and tv film buyers’ guide. OHC 



































The Editors of Business Screen 
Announce the February, 1954 Publication 
of This Industry’s Authoritative 
and Complete Buyer’s Reference Guide 
to the Established, Experienced 
Producers of Business and Television 
Motion Pictures, Slidefilms, 
Commercials and Visual Presentations 
Located in the 


United States and Canada 


PLUS MANY OTHER FEATURES 
OF ANNUAL REFERENCE VALUE TO ALL 
BUSINESS, INDUSTRIAL AND GOVERNMENT 
USERS OF THESE AUDIO-VISUAL SERVICES 


Listing Invitations Now Mailing 


for the February, 1954 
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PRODUCTION REVIEW 


THE 





BUYER'S GUIDE FOR 1954 








Memo 





Y, , a good year. Looking ae for the reasons, 
ya are some whi might he bined enough lo say we 
ee | me anol c IS tl, Cs. ne . nol 

gure they ny right, fool we were hock. 

Srregardless, as they Say in Hollywood, we hal a 
good year. S = thankful for il, Wut in voicing 
my gratitude, Y feel special en are hese lo the 

one pe SS ustide this SUCCESS possible for me walk for 

every jndiiistal filn producer whhin followed the path 

he pioneered. She Lua the foresight asl the heietitstinsiiltion 
anil the quality of showmanship thet awa Leonid industry lo 
the potential inbiatited filins held for il, His consistently 
fine film productions over the years | or ae establish 
our media as the powerful business atd if is. Hiss 
venluresome firsts shaped the thinking that hina brought 
widespread recognition of ) our services. Ves, if / om 

a good year hut before Y hin myself in vontoded 
reflections, Gd lhe lo lip my ld in gratefulness lo 
Jamison Handy. He. Saw an > through seal 50 
wonderfully or that every industrial producer in i. oe 
hei | ited. w corner SAYS Midas. 


ou Murph y 


OWEN MURPHY PRODUCTIONS, INC. © 723 SEVENTH AVENUE © NEW YORK 19, N.Y. 
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S allo Vie, ound... saamanit yout Fury--- 


is a 16mm movie projection by the 





me <7 


ra . 

| 4 cel, an easy click of a jan projector switch in the darkened 
room, the screen is flooded with sudden life. . . Ce 
( Lis is A price... 


remote, ancfént with mysteries; 

its darkest places brought to brilliant lite on film. 

From the BOOM ... BOOM... . BOOM of a throbbing native drum 
pacing the leaps of dancers, to the dry, crackling rasp 

of tall grasses where a great jungle cat 

is stalking its prey - - Za» 

no ratchety projector noises oD 

break the spell. hte 








a | 


i e¢ the cat ~ ving... 


in an arc of deadly accuracy! ~ 


This is action! An earth-splitting roar, and a shriek... 
then an insect’s. shrill whine 
piercing the sudden silence. 


This is sound range. Tl e 


Using the new photo-resistive cell, distortion- 

free, and without operational noises of its own, 

the DeVry JAN reproduces optical tracks with 
» the utmost fidelity. 


Tt eS ees eae ”,—.hW~—~—” 


LP our films deserve this disappointment- proof sound treatment 
exclusive with the DeVry JAN. Treat your audience to this clarity, 
this richness, for full justice tov all sound on film — even to the 
diamond-dust precision of the Music of the Spheres! 


Frail this superlative sound, and... the 
DeVry design of STANDARD JAN 
equipment has also been 
adopted as the standard by 
the Army and the Navy. 
This JAN equipment is 
identical in every detail 
so that all parts are 
interchangeable 
The = F 


DeVry 
Corporation 


is the only 


manufacturer 
now actually delivering 
one-case, two-case and 
three-case JAN equipment in 
complete accordance with FREE BOOKLET 
the latest MILITARY Please send me the very attractive and 
SPECIFICATION MIL-P49B, informative booklet that tells the 
dated 23 January 1953 sonN steey. 
Branches in New York @ Hollywood (approved by the Army, Navy Name 


Distributors in . ” Organization 
Principal Cities of the World and Air Force.) 
Address 


alot date CHICAGO 14, ILL 
1111 W. ARMITAGE ° 
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As the last frame of Reel 1953 

flashes on the screen of history, we pause 
to wish our friends all over the world 

a joyous Christmas season and the 


brightest of prospects for the coming year 


May your cameras ever turn happily! 


Since 1938 QgaB aa, By atle) leh eal, [os 


oepuupupnpeeeuepu ues epepnpupauae 
TELEFILM is the world’s largest, ¢ 


best-equipped, exclusive 16mm studio. “- 6039 Hollywood Bivd., Hollywood, California 


Telephone HOllywood 9-7205 
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WMitchell* 


PROFESSIONAL EQUIPMENT 
FOR PROVEN 
PROFESSIONAL RESULTS 


OL, 
Comme | 


IMPORTANT NEWS 


Seas ABOUT THE WORLD'S 
\ (4 Re MOST FAMOUS 16mm CAMERAS 


a | boos IMMEDIATE DELIVERY 
f if / ay of the Mitchell 16mm Profes- 
>, i sional Cameras currently being 


¢ made. Write today for Com- 


plete Information. 


WMiitchell Camera CORPORATION 


666 WEST HARVARD STREET ¢ GLENDALE 4, CALIFORNIA © CABLE ADDRESS: “MITCAMCO” 


EASTERN REPRESENTATIVE: THEODORE ALTMAN © 521 FIFTH AVENUE « NEW YORK CITY 17 © MURRAY HILL 2-7038 


ai 85% of the motion pictures shown in theatres throughout the world are filmed with a Mitchell 
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Byron's Lehigh Scholarships 

Meet Need for Engineers 

* Two new scholarships at Lehigh 
University have been established 
through a gift of $2500 from Byron, 
Inc.. Washington, D. C., motion pic- 
ture studios, and laboratory. The 
awards, given in recognition of the 
need for trained engineers in the 
motion picture industry, are part of 
a long-range program of the Society 
of Motion Picture and Television 
Engineers for the encouragement of 
industry-wide training. With the 
scholarships go a student member- 
ship in the Society which will in- 
clude the monthly JoURNAL. Simul- 
taneously, Dr. Wray H. Congdon. 
Lehigh scholarship chairman. an- 
nounced that the first two Byron 
scholarships which started in the 
fall semester were awarded to James 
G. Gottling. Baltimore, Md., who is 
starting his final year of a five-year 
engineering program, and Ted A. 
Dolotta. Vineland, N. J.. a junior 
in engineering physics. 


FREE DEMONSTRATION 
of this Classroom Visual Aid 


a 


The selections are made by the 
university scholarship committee on 
eee y, the basis of character, personality, 

_—— high scholastic achievement and 
financial need. The scholarships go 


to one junior and one senior ma- 

THEIR IDEAS ACROSS joring in the fields of engineering 
| pertinent to the technical training 

required by the motion picture 


I eli taieclatle he me in Less Time! industry. Preference is given to 


students enrolled in’ chemistry. 
: LY TE is one of the ia methods chemical engineering, mechanical 
wh to comnunicate micas 

yet lacts across so they're remembered Beseler VU-LYTE Representative demonstrates | , 
i s. 

Byery day, Educators and Businessmen find more to School Boord of East Meadow, N. Y. Hundreds —— 
of School Boards and hundreds of Business The importance of this scholar- 

poo! that this Visual Ard is the Organizations use the VU-LYTE Opaque Projector ; ; ’ 
most cllective they have ever used! : at Public Meetings Budget figures, building ship program 1s self-evident: stead- 
aes Se ee ily. the equipment for the industry 
lita cinatitieelh | increases in kind and_ perfection. 
Cc ipotion ts 


heightened | This mechanical revolution is stim- 
Meetings take on a new interest 


engineering and engineering 


ulating production concepts which 


Subjects are easier to grasp promise inspiring progress. The im- 


Information is retained longer j Bescke’e ‘ | provement in facilities, practically, 
oe MPA 
Emphasis is given to the proper ra WAREES =% wi 
wr Lad 


. ; only can be as good as the compli- 
point—at the proper time 


60 Badger Avenue, Nework 8, N. J. | mentary ability and availability of 
Discussions are more lively ; 


the engineers who use them. 
With the Beseler VU-LYTE, anything can The Projector 
. iecte . » die . with the Built-in 
be projected in its natural colors, Pictures, Sokater’ Chastes Beaster Ee. Bese. &12 
diagrams, plans, budgets, solid objects, 60 Badger Avenue, Newark 8, N. J 


* * * 


UPA Into Commercial Sales 
ry , = 
newspaper and magazine clippings, books, Gentlemen UniTEp Propuctions OF AMERICA 
. le . 7 > " Ye ‘ 
blueprints. No preliminary preparation Please arrange for a Free Demonstration 
A - : at my convemence 
of material is necessary. The VU-LYTE can 


deliver a screen image of over 10° high, 


is expanding its commercial sales 
activities in the East through facil- 
ities in New York City. William 


Nome Bernal will serve as sales rep there. 





perfect for Public Meetings. 

Address _ 
You'll be amazed at how the VU-LYTE gives expression to 
your full Executive potential. Mail the coupon now for a Free 
Demonstration. No obligation of course. 








a 
| 
I 
! 
| 
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FOR SALE 
ANIMATION STAND 





Cine Special with follow 


THE BUSINESS EXECUTIVE’S GUIDE TO AUDIO AND VISUAL PRESENTATIONS focus, 2 Mags. Can be con 


verted to 35mm. 
# U.S. and Canadian business, large and small, pages of features, news, equipment data and case 


turns to the pages of Business SCREEN MaGaZIne, histories in every issue . . . more advertising of Write Box FH 
for accurate and informative data on all modern products and service. That's why the buyers look Business ScrEEN MAGazine 
forms of audio and visual communication. More to Business SCREEN as their preferred market place. 189 Fifth Ave. New York 17 
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is = 

your i= 
product — 
listed — 
here? 








Men s burnings 
Merchandising methods 
Mimeograeh duphestor 








To sharpen the selling edge for ‘54, makers of all 

: these various products and services are using Sarra films. 
Sarra films knuckle right down to work—in 
sales training, merchandising, product promotion, safety, 
public relations and allied fields. 
You get practical-experience-on-film when you 
select Sarra to produce your films. Let us prove it to you. 
Call your nearest Sarra studio today! 





SPECIALISTS IN VISUAL SELLING —_ 


Tewet 


Tevet tres 


Velves ond pumps 







New York: 200 East 56th Street 
Chicago: 16 East Ontario Street 


Warhers aviemater 
Woodworking 
Wort lathes 
Wor wmpifcanen 
Wrist watches 


MOTION PICTURES e SOUND SLIDE FILMS e TELEVISION COMMERCIALS e PHOTOGRAPHIC ILLUSTRATIONS 
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FOR TV on MOTION PICTURES... 


Abcolite Timing 


OF LIP SYNCHRONOUS SOUND ON TAPE 


performance, convenience and real cash 
savings otherwise impossible to achieve. Recording all sound 
takes on Pic-Sync tape gives you virtually “live” 
quality for dubbing to film. With this unbeatable combination 
you can also provide a low cost safety on tape...make 


With built-in patented Syncroll 
Drive and Pic-Syne Attachment the 
Fairchild model 126 Professional Tape 
Recorder provides a standard of 


synchronous sound tracks for existing film...save film 


cost in Kinescope recording for TV... have immediate playback. 


Fairchild Model 126 Professional 
Tape Recorder (below) with pat- 
ented Syncroll Drive and Pic- 
Syne Attachment (right) installed 
within console 


only the 


JAIRCHILD 


Mmagnette tape 
site offers al these 


EXCLUSIVE FEATURES 


Wolds Finest 
eed 


@ Syncroll Drive insures exactly synchro- 
nous tape speed, gives accurate program 
timing, on-pitch reproduction. ¢ Pic-Syne 
Attachment (optional) corrects for tape 
stretch, shrinkage, provides absolute lip 
synchronous timing. ¢ Automatic Framing 
Control (with Pic-Sync) brings recorder 
into frame with projector or other equip- 
ment, regardiess of difference in starting 
times. ¢ Oversize Capstan with 180° tape 
wrap eliminates slippage. ¢ Highest Sig 
nal-To-Noise Ratio assures minimum dis- 
tortion in recording and dubbing. 

‘aeme of professional qual- 
MY... Syne hronous . 
I ranscription lable, 


FAIRCHILD CONTROL TRACK GENERATOR 

permits pic-synch recording using any Pur 

14 KC Tape Recorder. Only $200.00 ti _- lead 
0 qu 


Write for illustrated folder. Pre 


3-speed 
3-way 
Arm, Six. Posi- 
alizer, C ar 


tridge 
amplifier, ete. ee, 


Literature and prices on request. 


‘ii osaasa 


Eighth Ave., Whitestone, N. Y. 





BUSINES 


Dr. Mees, Kodak Research Chief, 
Awarded Britain's Progress Medal 
* Dr. C. E. Kennetu Mees, East- 
MAN Kopak CoMPANY’S vice presi- 
dent in charge of research, has re- 
ceived his second Progress Medal 
from the Royal Photographic So- 
ciety of Gteat Britain. He received 
his first in 1913 

The annual award for “invention. 
research, publication or exhibition” 
leading to an important advance in 
photography was made at the In- 
ternational Conference on the Sci- 
ence and Applications of Photog- 
raphy at the University of London. 
The conference is part of a series 
of meetings held in England this 
year to commemorate the founding 
of the British Photo Society in 
1853. 

Dr. Mees spoke on the mechanism 
of optical sensitizing. He also gave 
a public lecture on the subject, 
“Fifty Years of Work on the Theory 
of the Photographic Process.” 


at * * 


Ben Rose Assigned to London as 
Pathe Labs’ European Rep 

* The appointment of Ben Rose as 
European representative of PATHE 
LABORATORIES, INC. was announced 
recently by James L. Wotcorrt, 
executive vice-president of Pathe, a 
division of Chesapeake Industries, 
Inc. 

His first assignment will be to im- 
plement the new agreement for ex- 
change of processing facilities be- 
tween Pathe and Denham Laborator- 
ies of London. The Pathe-Denham 
association, reported in the general 
news section of this issue, gives 
Pathe a new outlet for its Pathe- 
color. Pathe has laboratories in New 


York and Hollywood. 


+ m 


Charles Bushong to Direct Foreign 
Policy Association Film Services 
* Cuarces BusHoNc, associate di- 
rector of the Fitm CounciL or 
America, recently was named to 
head the ForeiGn Poricy Associa- 
TION’s new film program service. He 
will direct the organization and op- 
eration of “mobile units,” servicing 
community groups with films and 
speakers on world affairs; act as con- 
sultant to organizations throughout 
the country on world affairs films 
and programs, and supply printed 
information on international rela- 
tions films. 

Mr. Bushong previously admin- 
istered the experimental film discus- 
sion project, World Affairs Are Your 


Affairs. 


BUYERS READ BUSINESS SCREEN 


SCREEN EXECUTIVE 


J. McWituiams STONE 


J. M. Stone Elected a Trustee 

of Industrial Security Group 

* J. McWituiaMs Stone, president 
of the DUuKANE CoRPORATION, man- 
ufacturer of communications equip- 
ment and audio-visual products, has 
been elected to the board of trustees 
of the National Security Industrial 
Founded in 1944 by 
the late James Forrestal, the asso- 
ciation serves as a liaison agency 
between industry and the Depart- 
ment of Defense. 


Association. 


| 

| 

| 

Paul Christman’s Promotion to 
Sales Post Announced by Ansco 
* The advancement of PauL 
CHRISTMAN to a sales post in ANs- 
co’s professional motion picture de- 
partment has been announced by the 
firm. In his new job with headquar- 
ters in the company’s Chrysler 
Building office, Mr. Christman will 
handle sales of Ansco professional 
motion picture products to producers 
and laboratories in the theatrical, 
educational and industrial motion 
picture fields. 

He has worked for the company 
since 1942, returning there after 
military service in 1946. His past 
assignments have included work in 
the precision optics laboratory and 
the sales advertising department. He 
is a native of Binghampton, N. Y. 
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959 N. SEWARD ST. HOLLYWOOD, 38 


A DIVISION OF “wa al Phone HO 91441 
REPUBLIC PICTURES CORPORATION ee , ? 


CONSOLIDATED FILM INDUSTRIES 
g ynplele Labore 


x Hollywoods Sewice * 
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et For COMPLETE 
da FILM PROCESSING 


ROUND 
THE 
CLOCK 
SER VICE 


Negative Developing 


First Print Department 


_.FOR COLOR 


’ tt S 


a 


Ultra Violet & Flash 
Patch Track Printing 


16mm & 35mm Release 
Printing 


Quality Control 
Title Department 


22 Cutting Rooms 


FEATURING 
35mm THREE CHANNEL 
INTERLOCK PROJECTION 


MOVIELAB FILM LABORATORIES, INC. 


619 West 54th Street, New York 19, N.Y. JUdson 6-0360 





Eastman Kodak Announces Eight New Assignments 


for Key Sales Executives Effective in January 


® kight new assignments for key 
sales executives of EASTMAN KODAK 
CoMPANY have been announced by 
James KE. McGuee, vice-president of 
the company. They are effective the 
first of the year. 

FREDERICK S. WELSH, who has 
Cine-Kodak sales 


Rochester, will 


been manager, 
division, become 
assistant manager for sales at San 
Francisco branch. 

Lincoun V. Burrows, formerly in 
Cine-Kodak sales in Rochester, will 
hecome assistant manager for sales, 


Chicago branch. 
Heads Cine-Kodak Sales 


Wittiam S. ALLEN, formerly man- 
ager of amateur accessories sales, is 
manager of Cine-Kodak 


sales. succeeding Welsh. This depart- 


the new 


ment handles all audio-visual prod- 
ucts in which EK has had an expan- 
ding interest in recent years. 
GERALD BB. Zornow, formerly 
manager of the company’s San Fran- 
cisco branch. will join the sales staff 
at Rochester headquarters as an as- 
sistant general sales manager. 
Wyte S. Rosson, formerly assist- 
ant manager. will be manager. San 


| rancises ranch succeeding Zor 


now. 

\lyroy i Ki NEY. sales repre 
sentative in’ Los Angeles. is to go 
to Rochester to become manager of 


amateur accessories sales. succeed 


ing Allen. 

RANDALL G. SATTERWHUITE, assist 
int manager, Rochester branch, will 
be manager of Kodak's new Cham 
blee branch near Atlanta, Georgia. 

R. Laxcpoxn Common, assistant 
manager for sales. Chicago branch, 
will be assistant manager at the 
Chamblee branch. Common will re- 
port to Rochester before taking up 


his assignment in Atlanta. 
Long Records of Service 


Welsh joined Kodak in 1936 after 
vraduation from Princeton Univer- 
sity. After 
and Boston, he became a correspond- 
ent in the Cine-Kodak sales division. 
He later served on the production 
management staff, then at the 1940 
Kodak exhibit at the World’s Fair, 


id in L940 became assistant to the 


training in Cincinnati 


government sales division manager. 
After serving two years as. sales 
territorial manaver for the midwest 
starting in 1915. he was Cine 
Kodak sales manager in 1917 
After graduation from the Univer 
sity of Burrows came 
with Kodak in 1935 and. after train 


me. bre ame a Kodak salesman in 


Rochester. 
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1938. He joined the Cine-Kodak 
sales staff at Kodak Office in 194] 
and later that year transferred to 
government sales. 


During the war he became chief 
of the photo section, War Production 
Board, and at war’s end he remained 
in the photographic industry. In 
1950 he rejoined Kodak as a special 
Cine-Kodak sales representative in 
New York City and later returned 
to Cine-Kodak sales headquarters at 
Rochester. 


Joined Kodak in 1936 


Allen. a graduate of Williams Col- 
lege and Harvard Business School, 
joined Kodak stores in Boston in 
1936, and later was associated with 
the statistical department in Roch- 
ester, company stores in Boston and 
Detroit, and with the company’s 
market research department. 


Joining the sales department in 
1940, he worked first in administra- 
tion. then as a salesman in Boston 
and New York area territory. From 
1942 to 1945 he served first as an 
engineer, then as a general foreman 
at Camera Works. He returned to 
the company’s sales department i 
1945 and became manager of the 
amateur accessories sales divisi in 


1947, be 


Color Service Company Names 
Rosalie Knoll as Service Mgr. 


® Rosauie KNOLL. former’y of Uni 


versal Pictures and Consolidated 
Film Industries. has joined CoLor 
Servick COMPANY, ING. as service 


manager in New York City 





WRITER CONTACT 
To Work With 
Sales Management Problems 


Requires b.g. movie, sound 


film writing: able analyze 
sales problems, know sales 
meeting-training procedures; 
background sales promotion, 
printed — materia's 
but not essential. 
floor opportunity for lifetime 


creative sales work: definitely 


valuable 
Ground 


executive stature: ability, am- 
bition,” know-how. 
requirements, 
portunity working with pres 
ident. Top references re 


prime 
| nique Op- 


quired; salary open: imme 
diate availability: vour re- 
sume strictly confidential 
Write Box 53-7A 
BUSINESS SCREEN “Tacavine 
7064 Sheridan Chicago 26, Il 
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You'll cheer too after discovering our 


service . . . a motion picture 
service so complete that a producer's 
most difficult effect can become 

a visual reality. Here 

is that producer’s dream 


one roof: 


we 


ALL-IN 16M, 35MMASLACK AND WHITE 


16MM, 35MM COLOR, E.K. OR ANSCO 


vur multi-facet organization can benefit your production, 


Come, let us show you how 
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Preserving Our Pictorial Heritage 


COMBINED RESEARCH ON RESTORATION IS A SUCCESS 


* Restoration on modern film of 
rare motion pictures from paper 
prints made during the industry’s 
dawn was declared a success at 
premieres in Washington and Hol- 
lywood recently. The previews were 
the culmination of the combined 
research of the Library of Congress, 
the Academy of Motion Picture 
Arts and Sciences and Primrose 
Productions, Los Angeles, Experi- 
ments to convert the paper prints 
of films produced between 1894 
and 1912 to durable 16mm celluloid 
have been conducted for the past 
six years. 

The viewers passed favorable 
judgement on a representative selec- 
tion of 12 reconverted primitives 
which occupied a running time of 
28 minutes. They were titled: Gat- 
ling Gun Crew in Action, Gatling 
Gun Firing by Squad, The Corset 
Vodel, The W ay to Sell Corsets, 
The Ex-Convict, The Girl at the 
Window, An Englishman's Trip to 
Paris from London, Great Baltimore 
Fire, Latina, Contortionist, Inter- 
Contest for the Heavy- 


weight Championship, Squires 


national 


versus Burns, Automobile Race for 
the Vanderbilt Cup, and The Inn 
Where No Man Rests. 


First Copyrights in 1912 


Motion pictures were invented in 
1894 but it was not until 1912 that 
they were protected as such by 
copyright law. Several producers 
protected their works by making 
contact prints from 35mm film and 
depositing them in the Copyright 
Office in the Library of Congress 
with application for photographic 
copyrights. These paper prints of 
historic, significant and interesting 
samples of early reels have been 
stored in the Library of Congress 
for more than 50 years. In many 
cases they are unique copies since 
the original negatives were on 
nitrate base and most of these have 
disintegrated, were lost, burned o1 
destroyed. 


Aware of the cultural impor- 
tance of these films, the Library of 
Congress launched its research for 
their preservation and reproduction 
in a form that would permit dis- 
tribution, enlisting professional aid. 
Because of the quality of the 16mm 
refilming, an extensive program of 
reconversion is planned as soon as 
funds are obtained. 


Prints now being reconverted in- 


clude historic newsreels of troop 


movements during the Spanish 


BUSINESS 


American War, of President Me- 
Kinley speaking in Buffalo shortly 
before his assassination, and of the 
steamship Titanic. Other films des- 
tined to live again are The Great 
Train Robbery, Airy Fairy Lillian 
Tries on Her New Corset and Old 
Faith{u! Geyser. Because the first 
motion pictures were used chiefly 
to clear vaudeville houses, most of 
them are short. Proprietors believed 
that customers could not stand more 
than 10 minutes of the “flickers.” 


Purchases Will Aid Project 

The Library of Congress and the 
Academy of Motion Picture Arts 
and Sciences will seek the assistance 
individuals 
film copies made for 
stock shots, advertising and other 
purposes. The cost of film copies 
converted from the 
paper prints will in part be deter- 
mined by the condition of the orig- 
inal film. The cost will be high 
enough to pay for positive and 
negative films for the Library’s col- 
lection and positives for the Acad- 
emy as well as the purchaser's copy. 


of organizations and 


who want 


collection of 


No material will be copied unless 
the claim to copyright protection 
has expired. No purchaser will be 
guaranteed an exclusive copy. 
Requests for information about 
the film reconversion program 
should be addressed to the Chief of 
the Stack and 
Library of Congress, Washington 


25, D.C. R 


am * * 


Reader Div ision, 


Limit Set on Size, Content of 
16mm Film Catalogs for Mailing 


* A recent annotation to his previ- 
ously published remarks concerning 
the new postal regulations under 
sections 34.83(e) and 34.84(h) has 
been made by N. R. Abrams, assist- 
ant postmaster general. It has been 
decided that in order for 16-milli- 
meter film catalogs to be acceptable 
for mailing under provisions of these 
sections, they must contain 24 or 
more pages, at least 22 of which are 
printed. 





AUDIO-VISUAL AIDS 
DIRECTOR AVAILABLE 
10 years wide visual ex 
perience educational & 
commerical field, B.S. plus 
graduate work visual me 
dia, prefer west coast, 
available immediately, re- 

sume on request. 
Write Box 53-8A 
BUSINESS SCREEN MAGAZINE 


7064 Sheridan Chicago 26 
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You Cant Bag a Sear 
with 9 Beaqnshoorer... 


"=~ And You Can’t Hold An Audience 


Pm a~. 


With a Dim Picture 


THIS MAN‘S EQUIPMENT just isn’t up to the job. 


16MM FILM SHOWINGS — same story when your audience has 
to strain to see clearly. Your projection equipment supplier will 
confirm the fact that, for large auditorium showings, it’s impossible 
to provide enough screen light with anything except the carbon 


arc — it can’t be done! 


JUST CONSIDER that the poor practice of inadequate projection 
lighting doesn’t even offer a false economy — “National” carbon 
arcs are economical to operate and are 4 times brighter than the 


next best light source! 


MANY NEW-MODEL ARC LAMPS for 16mm projection are now 


available. See your supplier for a demonstration as soon as possible. 


The term “National” is a registered trade-mark 
of Union Carbide and Carbon Corporation 


NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N.Y. 


District Sales Offices: Atlanta, Chicago, Dallas, Kansas City, New York, Pittsburgh, San Francisco 
IN CANADA: National Carbon Limited. Montreal, ‘Toronto, Winnipeg 
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WE ARE INDEBTED to these and many other clients 
for their good words about Audio which have helped 


Tors 8, 
epetae! 
Bang vines eriee 


to introduce our company to many new prospects for 
or 


een eosin vt 
complete savietac 


motion picture productions. 
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A complete file of these letters and a copy of the folder, 
“A Few Facts About Audio”, will be sent upon request. 


AUDIO PRODUCTIONS, INC. [~~~ 


gusen) socenplsoumes® 


PRODUCERS OF MOTION PICTURES 


630 Ninth Avenue + Film Center Building + New York, N. Y. 
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Pr YEAR’S END. the nation’s business film 
producers were completing a record vol- 

ume of important new motion pictures and 
slidefilms, destined to serve urgent sales promo- 
tion, training. public relations and other purposes. 
In December's hectic pre-holiday period, the 
automotive industry brought forth an important 
“first” in screen te hnique as dealers of the Ford 
Motor Company saw that company’s new line of 
1951 models via a tremendous Cinemascope 
Wilding 
Although the wide- 
screen technique has been successfully employed 


color film presentation produced by 
Picture Productions. Ine. 


for public utility and other sponsors, the Ford 
premieres were a “first” for major 35mm Cinema- 
scope production (in which Ford has an exclusive 
for the industry) and the biggest thing, literally. 
to hit the field for new product premieres. 
Dealers who saw the showing at Chicago's 
State-Lake Theatre 
praise, not only of a line of new cars that will 
brighten their 1954 profit statements but of the 
unprecedented and highly dramatic way in which 


were outspoken in their 


the 1951 Fords were presented. 


General Motors to Premiere 1954 Models 
Via Three-Dimensional Color Presentation 
*® Matching techniques and product in the highly 
competitive field of automotive merchandising 
is General Motors Corporation which is com 
pleting the industry's first major 3-D color mo 
tion picture for its new model premieres, The 
GM product unveiling will be held January 20 
on the Starlight Roof of New York's Waldorf 
Astoria hotel. 

Alfred Sloan. chairman of the board of Gen 
eral Motors. will be host on that date for a lunch 
eon civen to the nation’s leading industrialists to 
celebrate the start of GWs “Motorama™ in the 
hotel. The 3-D film is being made in the new 
controll d prod Css le \e lope d by Raphael (,. \ olff 


head of the producing 


studios and was filmed on 
location at GMs proving grounds in Phoenix, 
Arizona. “Starred” in the film will be the 1951 
Cadillac. Buick. Oldsmobile. 


let models, 


Pontiac. and Chevro 


Vany Important New Pictures Enter Field 
in Closing Months of an Eventful Year 
®& The 
Republic 


Lnited States Chamber of Commerce 
Steel. the American Institute of Ac 
eountants, Hotpoint. Leather Industries of Amer 


Vinveasrouis Stan & Tripune’s color jilm “Neu 
Wealth in the Land of Hiawatha” (now showing 
to business groups) ts discussed below by Otto A 
Siha (right), promotion and public service dire 
tor of paper and Gil Bucknum, representing pro 


ducer, Arthur G. Rippey & Co. 


M A G A 


BUSINESS SCREE 


Z I N 





The Cameras Are Rolling 


RECORD NUMBER OF 





GM Deaters will see their 1954 line ofcars viaa 


DD color film 
Votors 
Detroit pictured on location at Phoenia fri 
Heolff studios 


John Ford (left). head of General 


film division of public re.attons dept 


during production hy Raphael (, 
Vr. Wolff is at extreme right 


iea. the Pennsvivania Railroad. Kraft) Foods 
\ieghenyv-Ludlum Steel. the United States Say 
ings and Loan League. the Minn ipolis Star A 
Pribvann American Petroleum — Institute the 


Pexas Company. and numerous other sponses 
brouecht Important and widely diversified new 


pictures into the field during the period 


Farm audiences were beneficiaries of such 
filyy is the Texas Company's Bees for Hire (see 
pravere ib) and Re public Steel's forthcoming Gras 


land Farming. Republic has just unveiled a dra 
matic JO-minute color film Steel Frontiers. drama 
ol mode rm steelmaking and Alle ohe ny | udlum 
STANLEY Marner (left), vice-president of Markel 
Service. Ine accepts print of “Salety Is No Acet 
dent™ from Victor Kayfetz. kdward 
Gottlieh (second le ft) is preside nfo public rela 
Robert Sulli 


van (extreme right) is the account executive 


pre duc er 


tions firm which supervised project 


PICTURES AND IMPRESSIVE TECHNIQUES SHOWN 


Steel is currently showing its new Big Saul, color 
ful story of modern methods and the men who 
carry them out for this key American enterprise. 

Association financing and all-out promotion of 
films was evidenced in Where the Heart Is (page 
13) recently completed for the U.S. Savings and 
Loan League and its 6,000 member groups. The 
American Institute of Aecountants have similarly 
completed an inspirational subject for those seek 
ing a future in this profession. 

Tremendous publicity via radio and television 
was being given Arthur Godfrey's testimonial to 
aviation (Flying With Arthur Godfrey) which 
Kastern Airlines helped finance. United Airlines 
matched the finest in’ color travel films with 
1 World in a Week as the year came 


to a dramatic close, 


/ 
California 


fhout News Kvents at Presstime: 


Briefs 
*& The Bell & Howell Company has announced 
purchase of all of the outstanding capital stock 
of the 
oanufacturer of slide projectors. The purchase 
According 
BAH president, “the acquisition 


Three Dimension Company of Chicago 


will become effective January 5, 1954 
lo 4 Hl. Perey 
furthers the company 
into new market In eight years TD 


+ program ol diversification 
manage 
ment eroup has placed the COMpany ih a pre 
Ciminent position in the stereo and conventional 


hick proypector the le 


*® Veteran industrial film executive George An 
trand. recently retired after 36 years of service 
with the International Harvester Company where 
he recently supervised motion picture production, 


has joined the Midwest) Visual Equipment Co 


CONSTRUCTION Sarety is served by Caterpillar 
Dean Blo 


meyer (eenter), film product on head at Cater 


Tractors new film “The Gamblers.” 


pi lar recently prese nted print to Weoilliam Hawkins 


(le It). chr. a-v committer of National Safety 


Councils construction section 
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Lucene G, Grace AuprroriuM was dedicated February 1950, in commemoration of Mr. Grace’s 50 years of serv- 
ice to the company. It seats 232 persons; for smaller meetings it may be divided with a curtain. 


Bethlehem Steel Presents... 


Model 


Auditorium and Well-Equipped 


Audio-Visual 


Workrooms Reflect Company’s Growing Film Program 


oo Y-LOCATED in the general 
offices of Bethlehem Steel Com 
pany at Bethlehem, Pennsylvania, 
is the company’s headquarters for 
audio-visual work. Here are facili 
ties for viewing, editing and other 
wise processing motion picture film 
and for auditory transmission and 
recording which are as up-to-date as 
modern science and engineering can 
provide, 

Focal center of the installation is 
the 232-seat Eugene G. Grace Audi 


torium, in which are held manage 
ment and general meetings. Com 
fortable theater-type seating, indirect 
lighting, a curtain for reducing the 
size of the auditorium to accommo 
date small groups, and acoustical 
properties, designed to handle with 
equally good effect live voice, projec- 
lion speaker, and public address sys 
tem, make this a particularly adapt 
able forum for a wide variety of 
purposes 


Remotely controlled curtains open 


16mm Previews are held in this 20-chair combination screening and seri 
ice room at the Company's Film Center in Bethlehem, Pa. 


» 


=z 


to uncover the motion picture screen, 
Two 35mm _ projectors and one 
l6mm projector are installed in the 
projection room above the audi- 
torium. A common sound system for 
the two different types of projectors 
is provided, each having its own pre 
amplifier ahead of the main ampli- 
fier. Sound is fed to a theater-type 
speaker installed behind a 9 ft. by 
1! ft. plastic sound screen. Sound 
modulation is controlled by the op- 
erator through a VI 
is also common to all projectors. 


meter. which 


Thus, lo6mm and 35mm sound is 
heard at identical levels and is of 
equal quality. 

The public address system is in- 
stalled with two sets of controls. the 
main in the projection booth, the 


remote in the auditorium. Its two 
speakers are located in wall columns 
flanking the stage. The system pro- 
vides for live voice coming through 
a microphone attached to the stage 
lectern. from roving microphones for 
audience use, from the projection 
booth, and from a specially engi- 
neered radio unit. 
Many Uses Are Served 

Near the rear of the auditorium 
provision has been made through 
floor outlets for a dubbing “mike.” 
which is used in connection with the 
public address system when reading 
narration that is to be scored against 
a picture during its making. This 
mike can also be utilized for describ- 
ing slides projected on the screen 
during engineering discussion meet- 
ings, and for other purposes. 

Slide projection is provided for by 
a 1,000 watt unit in the projection 
booth. Standard 31, x 4 and 2 x 2 
slides can be shown. 

The radio unit handles the audi- 
torium public address system cir- 
cuits for all incoming and outgoing 
signals. Both AM and FM radio can 
be “piped” into the auditorium or. 
through a switching panel, to se- 
lected points in the building, such as 
the main dining room, main office 
lobby, and the cafeteria. 

Tied in with this unit, also, are 
two disc recording machines located 
in a recording room that is situated 
next. to the projection booth. This 
room is also used as a re-wind and 
35mm film editing center. 

Central Recording Control 

The recording equipment was in- 
stalled to make permanent records 
of talks originating in the auditorium 
and at five other widely separated 
points: The Charles M. Schwab Me- 
morial Library, the main lobby, the 
cafeteria, the main dining room, and 
the Llomm film center. For pick-up 
at locations other than the audi- 
torium, desk or stand microphones 
are used. Recently a sensitive tele- 
vision-type miniature microphone 
(CONTINUED ON PAGE FIFTY-NINE) 


Finm MAinTeNANCE ts handled in his area of the Film Center. High de- 
mand company films are stored and shipped from this point. 














proving 


a pictorial review of chicago's great 


museum of science and industry 


ground 





for audio-visual exhibition techniques 


IX sprawling acres of working displays 

and moving exhibits in Chicago’s Jackson 

Park will show more than two and a 
quarter million people this year how science 
discerns the laws of nature and industry applies 
them to the needs of man. 

Practically every conceivable method of audio- 
visual presentation can be seen in action at the 
famed Museum of Science and Industry. Work- 
ing every day of the year but Christmas, sight. 
sound equipment must withstand the pressure of 
continuous operation while vying for visitor 
attention with hundreds of other colorful, interest- 
ing exhibits. 


Business Helps Support the Museum 

The size and character of the daily audience, 
time and competition combine to make this 
unique Museum of Science and Industry the 
most rigorous proving ground for exhibition 
effectiveness imaginable. And the techniques that 
prove successful should perform equally well in 
trade shows and salesrooms of business. 

The Museum was founded in its present form 
in 1933 with a contribution from Julius Rosen- 
wald. It is not an endowed institution however 
and in 1940 Major Lenox R. Lohr, president, 
began an industrial participation program by 
which space is allotted to firms that seek to tell 
in exhibits their stories of technological and 
social significance. 

Since the plan was put into effect private 
industry has invested more than five million 
dollars in Museum displays. The return is a 
share of eight million consumer viewing hours 
each year. 


Basic Techniques Have Been Learned 

Through its years of experience the Museum 
has developed some fundamentals of effective 
exhibition which improve a display’s chances of 
getting its share of attention. The Museum’s 
manual suggests that a good exhibit combines 
high entertainment value with high educational 
value. A logical and sequential story should be 
told with dramatic and emotional appeal. The 
visitor’s interest should be considered first, and 
he should be allowed to participate in the dis- 
play to as great a degree ‘as is feasible. 

Tours through the Museum are kept at a 
minimum. Rather, elements of design are used 


to guide visitors. Most sections have a “cigar 
store Indian” at the entrance. This is a device 
combining light. color, motion and sound, sym- 
bolizing the entire exhibit area. 

Within the exhibit area the Museum suggests 
that this basic pattern be applied to the subject 
matter involved: 

l. Basic MM ience, 

Invention. 
Development. 
Present-day manufacture and use. 


Ste Ww 


5. Social implications. 

These elements can usually be included in a 
logical, well-told story that should be presented 
with variety. Some of the audio-visual techniques 
which may be employed in the telling are: 

Motion pictures, in a regular theatre, in a 
stand-up theatre presentation, or as an integrated 
part of some other display such as a diorama 
or window setting. 

Slidefilms or slides, silent or with sound, 
integrated with other display material or alone. 

Recorded sound, broadcast over a whole area 
or through individual receivers. 


Method of Operation Is Flexible 

Any of these may be in continuous operation, 
demonstrator operated or visitor operated, but 
the latter method is probably most often the 
best. Besides providing some degree of visitor 
participation, it also tends to allow more people 
to see or hear the program from the beginning. 

Two factors which the Museum recommends 
that exhibitors take into consideration are 
repetition and an appeal to a variety of senses. 
Both of these are often well taken care of by 
audio and visual media. Slides or motion pic 
tures can repeat in a slightly different way a 


(CONTINUED ON PAGE SEVENTY-ONE) 
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SOUND Pau Bunyan, with realistically 
moving lips, speaks via magnetic tape to visitors 


in the Hardwoods exhibit. 





SLIDES Slides on an 18” by 24” screen 
show automotive suspension methods in GM's 
Motorama exhibit area. 





FILMS 


two 30” by 40” rear projection screens provide 
entertainment in the 40-seat Alcoa theatre. 


Continuous projectors behind 





In the Alcoa exhibit, the diorama of “Aluminum 
on the Farm” features a miniature drive-in 
theatre. (left below). 













(Lert) The technique of ILS 
landings is graphically explained 
hy a sound motion picture 

in this modern display unit. 

1 continuous projector using a 
13” by 18” rear screen is 
controlled by a visitor operated 
hutton. 


(Ricut) The background of this 
window display in the Goodrich 
“Sorry of Rubber” exhibit conceals 
a 30° by 30” rear projection 
screen. A button at the side o} 

the window starts a continuous 
projector, located in a room-size 
shadow box behind the display 

{ sound and color motion 
picture then shows a real native 


tapping a rubber tree 


STAN D-UP TH EATRES can make factual motion pictures 


di rELL A BIG STORY in a small 


area build a film program inte 
i display. The combined efleet of 
ey and solid material presentation 
can depict how a product is vrnaacte 
what it does. and what it means to 
the viewer with maximum impact 
brom many ex unples of this tech 
neque oon the Museum. these basi 
principles applicable to other situa 
thon can be drawn 
© Ih sure the prcture 
enough the Museum use i Mewall 
harp 
® Vake the film short) tests show 
ewer wont stand still for more 
than LO minutes for any show 
© lo keep equipment running. the 
Museum has found that provision 
must be made to keep film from 


drying-out 


an integral and effective part of any display 


i| EET) Visttors le arn the ope ration 
of rubber de-icers from a film 


hie hed on th s 13” hy 1a” 


J 
en at the push of a huttor 


(Betow) In the llardwoods 


exhthit. financed by more than 


200 firms and seven industry) 
assoctations, the foca pomnt of a 
huge diarama on plywood 
manufacture is a 30° by 30" 
rear proyectton screen | wewer i 
the practi a! two-level aisle start 
the continuous projector themselves 
The film is kéeved to action in the 
diarama. and as a process is 
disc ussed on the sereen lights 
indicate the proper scale model. and 
the little machines go into actior 
The film's sound trac i, correlates 
the action in the picture with that 
in the display for an educational! 


and entertaining program 























SLIDE PROJECTION is 


A' rOMATK 
an effective aid to any display 
in telling a logical and sequential 
story. The technique makes possible 
multiple impressions without con- 
fusion 
The principles of motion picture 
projection in displays apply to the 
use of slides with emphasis on keep- 
ing the program short and fast mov- 
Sound adds 


pictures themselves are compelling 


ing. interest, but the 


when they are prominent in the dis- 
play. sharp. clear and bright. and 
to other materials. 


closely related 


(Richt) In the lobby of the Electric Theatre. where a stage 


Multiple-lmpressions Through Slides 


The 


continuously. but 


slide program can operate 
allowing the 
viewer to start it himself tends to 
make the show more personal and 
increases his chances of seeing the 


series from the beginning. 


One bugaboo of this ty pe ol pres- 
entation found too often in the Mu- 
seum. is that slides are used until 
the colors have faded beyond inden- 
tification. Regular replacement of 
slides should he considered a neces 
worthwhile maintenance 


sary and 


expense by every exhibitor. ae 


werformance 
I 


is prese nted. this windou display is dedicated to Thomas Edison. Four 


slide projectors show 10” by 10” highlights of the great inventor's career. 


(Becow) This wati display in the hardwoods exhibit tells the 


Slory of tree 


farming with slides. The 18” by 24” color pictures have a recorded narra 


tion and are controlled by a visitor operated button. 


yo AND HARVESTING 
if ; 





A Personal Message for the Guest 


via individual sound receivers 


EXHIBITS in the Museum 


M 


are equipped with telephone re- 


ceivers which the visitor may lift 


to hear a_ private explanation of 


tensive use of this technique how- 


what he is seeing. most eXx- 
ever is found in the communications 
section. 

Here. several different displays 
are ringed with recetvers, and nota- 
ble among them are the “Voice Mir- 
ror” and “Calling all Nations.” 

For the voice mirror, “Magne- 
corders” record and play back nine- 
second tapes of the visitor's voice 
7.000 the other 


example mentioned the visitor may 


times a week. In 
lift a phone and hear a typical con- 
versation from almost any land in 
the world. 

This system for adding sound to 
a display gives a feeling of personal 
and 


participation to the visitor, 
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keeps the sound from interfering 
the best 
effect. the sound should be closely 


with nearby exhibits. For 
related to some visual attraction in 


the display. I 


Spools of magnetic tape on 

this control panel provide recorded 
messages for several telephone 
exhibits. Some displays 

use pre-recorded fapes. and others 
record the 


visitors votce and 


play it back to him 


AMERICAS HARDWOOD 


i 






















WiS GENIUS 
EGRICHED 
THE WORLB 


——— 
ss 
Rea 


Sound Adds Life to Static Displays 
 eemees 


pendently in the 











































sound is used inde feature is the visitor zels some per 


exhibit. and 


look for i" 


Museum = in nective on the whol 


learns what he should 


several distinctive places. In the 
Harvester Farm the songs of birds other displays. 
In the medical exhibit. \ 


a three-dimensional 


add reality. repliea of the fietional Paul 


Bunyan’s cabin fea 


version of the paint tures a huge paper 


ine “The Doctor” is mache model of the 


accompanied bya hero peering 
which 


soundtrack through the window 


the visitor may start \s the model's lips 


by pushing a but- move. a tape relates 
ton. some of the woods 
The Hardwoods man's better known 


exhibit has two ex- tall tales, Because 


imples which offer there is litthe in the 
some carry-over ad room to look at 
vice. In the | first however, most vis 





room of the exhibit. itors move on with 


the “living tree” be- out hearing very 


much of the thes 


gins to speak as the he 


- visitor activates an elec 


visitor enters. It sa 


«. 
here, 


Tree , 


to begin a welcoming speech 


uw 

frie eye on entering -- 
welcomes the | 
then 


to explain the vari- 


guest «“ ferhaps the big 
tg CAUSING the Living . sh 


and proceeds gest value of broad 


casted sound is that 


ous static displays itcan unify a large 


in the room. The visitor can walk exhibit: area presenting a logical 


around and look at the things which restless 


An additional 


story while allowing the 


are being explained. listener lo move around al will. Vd 





7 





ete 


Telepnone exhibit 
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EXHIBIT THEATRES 


provide models for salesroom, trade show and 
other business and industrial theatre set-ups 


, were in Chicago’s Museum 


of Science and Industry have 
one characteristic in common which 
makes them for 


similar installations in salesrooms, 


excellent models 
trade shows and other display areas. 
must for 
audiences with other exhibits which 
are 


These theatres compete 


often more colorful, dynamic 
and interesting on the surface. 

In this competition for attention 
the theatre has the advantage of 
offering the tired visitors a chance 
to sit down and rest. But even the 
most weary walker is seldom willing 
to commit himself to an indefinite 
period of time watching an un- 
known program. Therefore the suc- 
successful theatre design must make 
provision for: 

Wide entrances, 


far 


passage 


1. Easy access. 
and rows of seats arranged 
for 


should let the visitor see at a glance 


enough apart easy 
that he may enter and leave as he 
wishes. 

2. Audience comfort. 
the film 


shown. Some of the theatres pic 


3. Announcing being 
tured on these pages are arranged 
so the visitor can see some of the 
film 

enter. 


before he actually decides to 
the 


visitor, by a demonstrator (or sales- 


The film can be started by 


man) or by some anonymous em- 
ploye on an announced schedule. 
The system which is best depends 
primarily on the flow of visitors to 
the area, and there are examples of 
each technique in the Museum. By 
far the most prevalent system, how- 
ever, is pushbutton operation by the 
audience. 

One type of 
tured here) 


theatre (not  pic- 
is used at the museum 
in the radar exhibit, and is planned 
as part of a submarine exhibit soon 
to be installed. It is used on guided 
tours to show a film on the subject 
before a group is taken through the 
displays. 

Most of the theatres in the Mu- 
seum, except the one just mentioned, 
use which 
need no rewinding. This is neces- 


continuous projectors 
sary if the audience is to start per- 
formances, and very convenient even 
if each show is handled by employes. 

Both front projection 
screens are used, and the major con- 
sideration seems to be the physical 
requirements of the location. Front 
projection requires a darker room; 
rear projection requires consider- 
able the 


and rear 


space behind screen to 


throw a sufficiently large image. For 
the most part the Museum tries to 
have the projector directly behind 
the screen, because of the terrific 
loss of light in reflecting the image 
back and forth between mirrors. 

take a variety of 
sizes and shapes, and a representa- 
tive sample of the 14 theatres in 
the Museum is shown on_ these 
pages. Th 


Theatres may 


(Anove) The theatre in the “Story of Rubber” 
exhibit seats about 4 persons on one side of 
a main aisle. Over the heads of passers-by they 
see “The Building of a Tubeless Tire” on a 40” 


by 50” screen located in a 


Pushbuttons at each side of the theatre operate 


a continuous projec tor in a booth 


audience. 


darkened alceou e. 


Asa background jor 
antique automobiles and 
other material from 

the early 1900's the 
Vuseum has constructed 
an authentic replica of 
“Yesterday's Main 
Street.” Along the 
cobblestone street 

isa Nickelodeon u here a 
continuous projector 
shows silent flickers, 
typical of early motion 


picture making efforts. 


on | 


YESTERDAY'S MAIN STREET 











MOTORAMA 





RUBBER 

— AND 
4 - RAILROADS 

STEEL 
STRAPPING 





WHEELS OF 
A CENTURY 














HORSE-DRAWN PLASTICS 


VEHICLES ILLING) 








IN PREPARATION 


behind the 








Hell 7 
1 modern, wide Prance attracts the Museum visitor to the 
Skyways Theatre where ly may see “United 6534." and rest for a few 


(BeLow) 


moments, 








Ke SS3¥DOUd 4O SONIM 


1 continuouy projector using a 40” by 350” 








(Center) This floor plan 
of one of the three 
exhibit floors in the 
Museum shows how 

theatres are located at 
many key points to allow 
visitors to learn while 
they pause for a rest. 


rear projection 


screen is controlled ya button on the information counter. About 50 seats 


are arranged in rg@s jar enough apart for people to enter and leave without 


disturbing anyyhe else. 
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NFORMATION 





(Lert) About 40 people 


may see films on the 





oil industry in this 


attractive theatre. A 








continuous projector 


located behind the 








audience is button 


controlled. 
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THE FARM 
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TELEVISION | RADIO 
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oral 








axe 
\ | od 
\ ELECTRIC 
\ THEATER 
(Betow) The Bell Theatre we seat about 30 cues RSG nay rest jor 
a few minutes while seeing cu¥rent films about tele ‘phone service and opera- 


tion. An automatic projector \s started by a visitor-operated button. Like 
most theatres in the “ape 8 ore has a wide entrance offering easy 
access to the visitor. who is sel« 


m sure whether or not he wants to stay for 
the whole show. \ 
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Provide a Pause to Rest, Learn 


* Take advantage of the time your visitor needs for relaxation to tell 










him more of your story. 


* Have a convenient and effective place to expand on the informa- 
tion provided by salesmen or other exhibits and displays. 


* Provide an additional and worthwhile return on your motion pic- 
ture dollar investment. 







¥ 


ina | 


1s a part of the Harvester Farm, a 75-seat theatre offers motion pictures 


on various phases of agriculture. A continuous projector is operated by 


Vuseum demonstrators, and shows are given at regular intervals. Typical 
programs include such films as “Soil, Water and People,” 
Forests” and “King o} the Fibers” 


“Under Western 












The 


is used primarily for lectures and special events, A theatrical screen is part 


Vuseum’s main theatre seats an audience of several hundred, and 


of the stage equipment, and a standard l6mm projector is used to shou 


films on scientific and industrial subjects on many occasions. 


PICTORIAL COVERAGE FOR THIS SPECIAL FEATURE 
BY ARRANGEMENT THE MUSEUM OF SCIENCE & INDUSTRY 


41 








Market Parrot Cars make constant road 
checks of driver behavior: in this factual se 

quence from “Safety Is No Accident” a bus ts 
clocked at high speed as it passes @ car (see 


case history review below) 


Professional Approach to Traflic Safety 
Theme of Markel Service Picture 


Sponsor: Markel Service, Ine. 
Title: Safety Is No Ie ident, 13> min color 


produced by Victor Kayfetz Productions, Ine. 


* The theme of this interesting new film is ce 
veloped around the problems caused by mass pro 
duction of vehicles, expansion of the country’s 
reliance on automotive transport and the failure 
of our road system to keep up with the increased 
trafle volume. 

Using as a criterion the techniques employed 
by commercial transport organizations, whose 
drivers spend more time on the road than any 
other segment of the population, the “profes 
sional” approach to trafhe problems is stressed. 

The facilities of Markel Service, Ine., 
tional truck and bus insurers, were used to 


show such facets of a systematic safety program 
as a regular periodical inspection of vehicles for 
mechanical defects, constant road checks of 
driver behavior on the road, the importance of 
intelligent handling of driver personnel, reward 
ing good performance, and keeping aware con 
stantly of the driver's attitude. 

Safety Is No Accident will be offered (on a 
sustaining use basis) to television stations in 
black and white for tele asting immediately 
and in color when such facilities are later avail 
able. It will also be made available via lomm 
color prints to educational institutions, civie clubs 


and other groups. i 


Allegheny-Ludlum’s “Big Saul” 
Dramatic Tribute to Men of Steel 


Sponsor: Allegheny-Ludlum Steel Corporation 
Pitle: Big Saul, 31 min, color. produced by 

Mode-Art Pictures. Inc. 

* “Big Saul” Kosko. a rugged-looking steel 
worker, is faced with the unpleasant prospect of 
his daughter marrying a tough young kid who 
fancies himself as a pretty fair prize-fighter. “All 
1 got out of four years in the Army was a pair 
of educated fists, and they're going to get me 
everything | want. but quick.” sums up the kid's 
philosophy. 

Big Saul has other ideas about his daughter 
marrying a possibly punch-drunk fighter, and 
after a rousing back-yard fist fight with the boy, he 
determines to show him that the men who make 
steel are not the sweaty. dirty. “all muscle no 
brains” guys the boxer thought they were. 

The boxer, still dreaming of a “penthouse with 
hot and cold running champagne in every bath- 


reluctantly goes on the “$5 tour” of 


room. - 


\llegheny-Ludlum’s Brackenridge plant. As Big 
Saul shows the boy around. it is evident that he 
is proud of the mill, where he rose from a labor 
gany to his present job as melter on a 70-ton 
electric furnace. 

\s he talks he reaches a laconic eloquence. 
“making our kind of steel calls for a lot of plan- 
ning ahead. We've got to be ready when some- 
body, somewhere, suddenly finds he has to have 
a metal that'll do things no known metal can do 

for an atomic submarine. maybe.” 

In demonstrating how important the human 
element is in making fine steel, the melter in the 
picture shows the visitor that there aré many 
jobs that no longer involve dirty, back-breaking 
work but that are today highly mechanized and 
accurately controlled. 

Big Saul was made in Hollywood, and in A-L’s 
plants near Pittsburgh. Preston Foster. who played 
“Big Saul.” never got to Pittsburgh, and no 70- 
ton electric furnaces were brought to California. 
but the transpositions from place to place in the 
film are done so skillfully it is hard to tell which 
scenes were made where. 

Allegheny-Ludlum has had much success with 
inspirational films of this sort. Last year’s The 
Shining Heert was a big hit among employee 
groups, in communities where A-L has plants, 
and especially on television. Big Saul, which will 
join the sponsor's library of some twenty films, 
has been prepared in a black and white version 
of 28! minutes for television. yy 


Dramatic fight sequence in “Big Saul” 





Svart Fasnions in leather are pic- 


tured in this new color film 


Renaissance of U. S. Leather Industry 


Shown in Colorful Progress Report 


Sponsors: Leather Industries of America 


Title: Leather in Your Life, 26 min, color, pro- 
duced by Dynamic Films, Ine. 


*® The leather industry. faced with sharper com- 
petition from synthetic compounds in the last ten 
years. is currently undergoing a renaissance. New 
leather products come in more colors and fin- 
ishes, are more durable than ever before. Rather 
than grudgingly concede a share of their market 
to synthetics, the leather people have gone all out 
to hold their own in lines where they have always 
been predominant. and more important, to create 
markets for leather which were non-existent or 
miniscule in pre-war days. 

\ good illustration of what is going on in the 
leather business can be seen in the Leather In- 
dustries of America’s new film, Leather in Your 
Life, which has recently been shown before indus- 
try groups for the first time. [t is a film about a 
television film in the making. To associate with 
leather the feeling of modernity which it deserves, 
it was decided that the story would be pegged on 
a TV producer and his staff at work turning out 
a documentary film for a regular series of pro 
grams on important American industries. 

In the planning stage for the leather program 
the producer and his staff discuss several ways 
in which the subject could be presented, \ story 
board for an animated film is shown: someone 
brings out leather goods found in ancient Egyp- 
tian tombs to show the history of leather: but it 
is finally determined to go out to various tan- 
neries and “research laboratories and see what 
foes on. 

\s the film planning progresses, other facets of 
the industry are introduced, winding up with a 
scene from the finished film as seen on the televi 
sion screen, 

The leather industry in the United States is a 
hig business with an annual $4 billion output. 
Representing the tanners. who process the raw 
skins and supply the manufacturers of leather 
goods, is the Leather Industries of America. It is 
this association which has been responsible for 
creating much of the demand for the improved 
leather products now available. The new film 
will supplement written materials of all kinds 
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An Allegory of Safe Thinking 


Gets Action for Pennsylvania RR 


Sponsor: The Pennsylvania Railroad. 
Title: Escape From Limbo. 260 min. color. pro- 


duced by Unifilms. Ine. 





{ * People who follow the results of the important 
; film festivals held around the world may have 
noted that one of the pictures recently selected 
| for a “final screening” at Edinburgh was a 
movie called The Breaking Point. which has 
been used in safety work by the Pennsylvania 
} Railroad. Anyone who could pul 2&2 together 
might have presumed that this accolade could 
.? only have resulted because (1) it wasn’t just 
\ 
} 
THe Viet Meets “Wr. Bigelow” in charge 
of the death department in’ Limbo -—a scene in 
“FE se ape Jrom Limbo”. 
| a safety film for internal use, but a double 
barreled public relations movie. or (2) it mus! 
have been a big budget epi the internal 
\ safety documentary to out-do anythine in its 


field by opulence and production cost: alone 
) On both counts. they'd be wrong. The Break 


ing Point, which went into the problem of dam 


age to eoods shipped on the railroad. Was 
planned. and so far has been used almost purely 
within the company to encourage people in the 
freight departments to “take it easy with Jimmy’s 
bievele, and don’t get hurt yourself. while vou're 
at it.” 


Although the 


freight-handling 


picture showed a few Penns, 


dunderheads smashing — the 
f baggage, it made it so plain that the railroad 
was interested in the problem and doing some- 
fl thing constructive about it that company officials 
decided to show it to freight-shipping customers. 
This proved an honest and productive approach, 
because shippers know that some freight will 
get banged-up even on the best railroad. and 
Pennsy’s record is not only: very good right 
now. but evidently, according to the film. bound 
to get even better. But that’s the total extent of 
its distribution. to date. 

On the second point, The Breaking Point was 
not a big. expensive fi'm at all. The merits which 
have won it such acclaim were not produced lo 
anv extent with money. but with some good 
ideas. imaginative photography and what would 
seem Lo he unlimited confide net by the railroad 


in what the producer was trying to do: take 
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Home Is “Where the Heart Is” 


6.000 Members of U.S. Savings & Loan League Premiere Their New Color Film 


S. Savings and Loan League. 

Title: Where the Heart Is, 27 min, color, pro- 
duced by Wilding Picture Productions, Ine. 
Distribution by Modern Talking Picture Serv- 


Sponsor: L. 


*& The subject of this new color motion picture is 
as broad and basic as the important phase of our 
national life with which it deals the homes 
which 55¢¢ of America’s families own and a 
way of living which millions of other Americans 
can aspire to share with them. 

A prominent and indispensible part of home 
ownership and of the nation’s financial system are 
the 6.000 savings and loan associations which 
safeguard $221.4 billion of savings. assist families 
in the accumulation of savings and finance them 
in the acquisition of homes. Hohere the Heart Ls, 
sponsored by their United States Savings and 
Loan League, is a 27-minute color motion pi ture 
which relates the part played by these specialized 
financial institutions. told in the tribulations and 
triumphs of a typical family. 


Rockwell Lucas and his wife, Ginny. yearn for 
a place of their own, a home and a community 
where they can put down roots. Rock’s job in 
selling has taken him from city to city on assign 
ments so the family rents a house while another 
field trip impends. Their longing for permanence 


deepens but the eventual conflict turns into a 


pO ee 
CONCENTRATION on the hig job is Ro } Lucas 


mood in this film se quence 





brings 


HUNTING 


Hor SI 


Neilson home bu lider ‘ vfraordinary 





them to friendly Ol 


happy ending as the Lucas family gets their long 
awaited place in the sun. 

This family’s questions about its financial abil 
ity to meet the cost of home ownership are log 
ically interwoven with the answers provided 
through the savings and loan association. This is 
a two-fold story. for the function of these mem 
her groups is as much to encourage interest 
earning savings as it is to provide economical 
loans for home building. 

The 6.000 member associations who belong to 
the United States League thus acquired a “double 
feature” in their well-planned new picture. The 
tight seript by Wilding’s John Davenport is ably 
seconded by a thoroughly believable cast headed 
by Kirby Grant as Rockwell Lucas, Bob Perrin, 
manager of the League’s Advertising Division, 
supervised production and the work of his com 
petent staff is evidenced in one of the best: pro 
motional kits for a film seen recently. This in 
cludes a teacher's guide, an informative booklet 
about the business and order forms which mem 
her associations are using to rent the program or 
to purchase prints for local showings 

The League has also contracted with Modern 
lalking Picture Service. Ine. 


tribution to schools. civic and social groups and 


for nationwide dis 


for public service showings on tv. Every family 


man and woman, home owner or would-be. should 


ST a WH here the lleart Is Ind 





PP RUSTRATION soon follows in the « rowded NOLSY 


apartment the family shares 





that savings and loan facilities can 


Rock Finns 


/ rahe hit 


dream home a reality 





(INDIANA) 


A Record Achievement 


In 1954, Standard Oil of Indinaa Will Observe 
its 35th Consecutive Year in Audio-Visual Media 


Me GARDEN was the star, in 
1919. of 


the first film used 
commercially by Standard Oil Com- 
pany (Indiana). Film archives of 
the same year also record showings 
by the company of World War | 
newsreels, photographed on nitrate 
film by French cameramen. 


Mary 


Chicago Opera Com 


The first film introduced 
Garden, the 
pany, and its orchestra to the Stand 
ard Oil organization in the early 
days of radio. Standard sponsored 
the opera on its radio programs 
used the film to show employees 
opera scenes they then could not see 
over the airwaves, and to promote 


It’s for 


Miss Garden was an 


interest in the broadcasts. 
tunate that 
artist in pantomime as well as song 

the film was silent, and available 
only in black and white. 


1924 a Turning Point 


But the sprocket wheels really be 
gan turning on educational films for 
Standard in 1924, And the 
are still rolling on educational, insti 
tutional, 


cameras 
sales training, sales promo 
tion and advertising, safety, and 
public relations film 
Standard today — with 
color added. 

The Marv Garden film was the 
first of several Standard has done to 


subjects for 
sound and 


promote its advertising, including 
She Shall Have Music, featuring 
Jack Hylton and his band of conti 
nental entertainers in the mid-30's, 
The Wayne King Show. 
in 1950, and others. A significant 
sound slidefilm in color 


released 


about the 
value of advertising was 
issued in 1945 under the title, The 


economir 


On LOCATION as one of Standard’ s 
current films is produced . 


Van Who Built a Better Mouse Trap. 

One of the company’s first full- 
length educational motion pictures 
was lhe 
in 19214. It was soon followed by a 
twin, The Story of Lubricating Oil, 
and this, in turn, by an early how- 
to-do-it, 


Story of Gasoline, produced 


lutomobile Lubrication. 
Re-Edited for School Use 


While originated for internal sales 
training, this first educational series. 
in a second version, was distributed 
without commercial credits, purely 
as a service to schools, by the U. S. 
Bureau of Mines. 
available to the 


midwest 


It was also made 
public in Standard’s 
marketing area through 
company channels, ultimately under 
such titles as Gasoline’s 
Molecules, and Lubricating 
{mazing Volecules. 

In the late 
revised, brought up to date, and re- 
issued in various versions on L6mm 
film, in line with the then new trend 
to the economical, 
film for school, club, 


{mazing 
Oil's 


*30’s these films were 


more portable 
church, and 
sales training purposes. They were 
still silent, still black and white. 

A few years later, they were again 
revised—and converted to sound. 

As commercial color became avail- 
able, the series was egain brought 
up to date. The present versions of 
this time-proven, successful, and 
popular group of films were again 
put into production—in color. The 
current public relations versions are 
Gasoline’s Amazing Molecules, 1918; 
Oil's Amazing Mole. 
and The Why of Auto- 
1952. Bureau 
of Mines prints retain their original 
titles 


in constant use. 


Lubricating 
1950; 


Lubrication, 


cules, 


mobile 
Dealer training versions are 


The continuity of this segment of 
Standard’s motion picture program 
is evident. Time has proven the 


pattern; the content is today’s. 


Forerunner in Sales Films 
* Meanwhile. Standard pioneered 
other fields of public relations and 
educational film use as well, particu- 


larly for internal purposes—for sales 


PART TWO OF A SURVEY: OIL AND THE SCREEN 


training, sales promotion, industrial 


relations, safety, and employee edu- 
cation. 

Its first Holly wood productions 
were the sales training films. [t's U p 
to You, and Start The Music, featur- 
ing the late Edgar Kennedy. A five- 
reel sound feature in black and 
white, /f's Up To You was produc ed 
by Standard in late 1935 “for the 
benefit of its servicemen and deal- 
ae 

A newspaper movie critic of the 
“of interest to the 
movie going public as well as Stand- 


day hailed it as 


ard Oil employees because we be- 
lieve it to be the 
of promotion.” 


forerunner of 
new type He de- 
scribed the film as a dramatic farce 
depicting a comedy of errors on the 
driveway of a service station, and 
good entertainment for anyone. 
“The day may not be far distant.” 
. 1936 predicted. 
screen will offer spon- 


this reviewer of 
“when the 
sored film features of real entertain- 
ment and educational value, with 
progressive companies footing the 
bill.” 
“Slow-burn™ Kennedy. 
billed then as the “inimitable come- 
had the 


“at his funniest” 


Edgar 


dian with the bare coco,” 
stellar role and was 
“slightly dumb” 
He had to learn the art of driveway 


as a serviceman. 
selling so he could win first prize in 


a company contest. There were 
stolen car racketeers, romance, and 
even a dream sequence as a Roman 
charioteer pulled up for a refill 


chariot, armor and all. 


Brings Rural Field 


First Feature-Length Drama 


horse. 


“Stan 


* Standard’s first feature length his- 
torical movie was released in April. 
1937 but still in the 
black and white era. It was simply 
titled Stan. and the role of Stan 
Wright. hero and Standard Oil 
agent, was played by Robert Arm- 
strong. Stan made 


with sound, 


service to his 
community his career. Homer Croy 
write the original script and Houston 
Branch the shooting script. 

The evolution of the oil tank 
wagon—from the horse-drawn ve- 
hicle of 1912 


to its proud motorized descendant of 


in the opening scenes 
1937 in the closing scene—-is drama- 
tized in this long-remembered early 
picture. 
In the 
effort 
erted to make every scene faithful 


production a tremendous 
and a sincere one-—-was ex- 
to its time, place, and characters. 


Annuitants and veteran company 
employees were consulted about ae- 
dramatization of marketing 


practices and the history of the com 


curate 


pany’s early days. There were about 


600 extras and bit players, in addi- 
tion to the featured players. 

Before the end of its first year. 
Stan had been viewed, the record 
shows, at least once in every mid- 
west community served by the com- 
pany. 

It was shown in a high wind ona 
football field Kansas on a Satur- 
day night. In another town, traffic 
was blocked off for a showing right 
on Main Street, and all stores closed 
until after the show. One couple is 
known to have walked three miles 
from out in the country into one 
small town to see Stan. Ladies Aid 
societies asked for the refreshment 
concession at screenings, made need- 
ed money for their 
churches. 


community 


for Stand- 
ard. for its employees, and its prod- 


The film made friends 


ucts, 
A Cavaleade of History 


These older films also chart the 
history of the development of Stand- 
ard’s film program. 

There is still today a genuine his- 
torical value about many of the 
company’s early films. Most of them, 
reviewed today, would provide a 
dramatic picture of the progress the 
last thirty years have brought in the 
national life, in the oil industry, and 
in the products and services of 
Standard Oil Company. While most 
of these early films would no longer 
serve the purpose for which they 
were designed, they possess a dis- 
tinct educational value as documen- 
laries of their time and documen- 
taries of how free enterprise works. 

Also notable in the development of 
Standard’s audio-visual program was 

1931 movie filmed at the Indian- 
apolis Speedway to show what hap- 
pened to oil consumption as speeds 
increased. It was called /so-Vis 
Speedway Test. 

In 1933, for the Century of 
The Romance of Oil and 
Symbols of Service were 
and projected on the 
grounds on giant screens, 


Progress, 
produced, 
exhibition 
predating 
by nearly 20 years what today is re- 
ferred to as cinerama. 

One after another, a large number 
of slidefilms and recordings—-now 
obsolete and yet of historical value 
tell similar stories of progress. Con- 
sider, for instance, 


vf 


a dealer training 


COPYRIGHT mcm 
























recording of 1937, titled The Evolu- 
tion of the Rest Room. I\t is an 
amusing narrative, if made long ago, 
of the evolution of the “rest room” — 
from early days into the modern, 
clean service station rest rooms of the 
late *30s. 

Standard has also produced a 
number of almost “home-made” ag- 
ricultural films, such as Farm Trac- 
tor Care, New Ways to Do More 
With Tractor Power, and Live Power 
Harvest. Live Power Harvest is the 
story of the 4-H Club tractor mainte- 
nance program, in which thousands 
of rural youth take part each year. 






BL 4 


“Oil and Men” 





a New Era 


* One of Standard’s most successful 
films, issued in 1947, has been Oil 
and Men, a black and white produc- 
tion, with sound. The people of 
Standard Oil are the heroes of this 
dramatic and objective story. The 
company is also pictured as an in- 
tegrated industrial unit in the ex- 
panding American economy. 

A March of Time camera focuses 
on the relationship of the company 
to its employees, stockholders, and 
the public. The camera and sound 
track (the latter resounding to the 
rich tones of Van Voorhis’ famous 
voice) examine oil exploration, pro- 
duction, refining, transportation, and 
marketing. They depict the human 
side of business as contrasted with 
the mechanical functions of machin- 
ery and plants, pipelines and pumps. 
They conclude with science pointing 
the way to progress in the uncharged 
future. They show the role of en- 
terprise and incentive in the devel- 
opment of the oil industry and the 
national economy. . 


And Today—*“Midwest Holiday” 


® Among its current productions, 
Standard’s latest public service film 
is Midwest Holiday, a 27-minute 
travel film in color, and with sound. 
Released in the spring of 1953, it 






































Glamour in “Midwest Holiday” 


emphasizes the freedom Americans 
have to travel. 

The scenic wonders of grass roots 
Middle America are pictured—the 
rivers, lakes, mountains, and plains 
of the Midwest. There are scenes of 
Michigan’s national music camp and 
the lowa state fair, of Rushmore 
memorial and the Mesabi iron range. 
There’s also a light romantic theme 
in Midwest Holiday, as boy meets 
girl in the Indiana dune country and 
falls in love along the way through 
the Lincoln country around New 
Salem, Illinois, and the Mark Twain 
country along the Mississippi. 

While statistics are not yet avail- 
able on the use of Midwest Holiday, 





Sport scene in “Midwest Joliday” 


it is known that it has already been 
shown many hundreds of times to 
audiences totalling in the hundreds 
of thousands. It has also been shown 
by most midwestern television sta- 
tions, with many repeat showings. 
Available prints are booked solid for 
several months ahead, according to 
Modern Talking Picture 
who serves as Standard’s distributor. 


Service, 


More Than 65 Titles in Use 


* Standard has produced many 
other film subjects during the years. 
All have been designed for specific 
programs in sales promotion, sales 
training, safety, industrial relations, 
or public relations. 

The company’s division film li- 
braries today carry more than 65 
film subjects, created and produced 
by Standard for the most part to 
accomplish important internal objec- 
tives. Many of these subjects, how- 
ever, while created essentially for 
internal use, have proved so interest- 
ing and valuable that they have also 
received wide circulation through 


schools, churches, and clubs. =) 








Ethyl's Credo Is Service 


Films Help the Farmer, Station Operator and Employees 


HE Ernyt Corporation — has 

been making films for and about 
the petroleum industry for some 
twenty years. During that time it 
has sponsored about thirty films on 
such subjects as farming, the Ethyl 
product, the company pension plan, 
and service station operation. 

As it sells nothing to the final 
consumer, Ethyl is in a unique posi- 
It has rela- 
tively few customers, to whom, until 


tion in the industry. 


very recent years, it was the sole 
supplier of anti-knock fluid. Ethyl’s 
films have reflected this position, for 
most of them have been made for 
its customers’, rather than its own 
use. 

For instance, in the farm field, 
Ethyl has paid the bill for a long 
series of films for use by its petro- 
leum company customers and by the 
National Retail Farm Equipment 
Dealers These range 
from This Is Our Land, about soil 
conservation, to Magic in Agricul- 
ture, on farm chemurgy, and Pat- 
tern for Progress, on farm mechani- 
zation. You’re the Doctor, in 1951, 


Association. 


told the story of the farm equipment 
dealer’s service department and how 
it is responsible for a lot of the 
“healthy horsepower” which is so 
abundant in the country. 


The company put out its first 
training film for service station op- 
erators in 1951 with There Is a 


Difference, which pointed out the 
human elements involved in every 
selling situation. 

When 


chemical companies who were  be- 


competition from other 
ginning to supply anti-knock com- 
pounds became impending in 1952, 
Ethyl met the challenge by bringing 
out a film, called This Is “Ethyl”, 
on the extent of its manufacturing 
and research facilities, at the same 
time pointing with pride to its film 
program which has been a leading 
service function to service station 
operator, farmers and refiners for 
many years. 

Ethyl Corporation films are dis- 
tributed through its nine division 
branch offices. About 75 prints of 
each subject are in constant circu- 


lation. > 


Esso Creates Travel Urge 


State Picture Series Key Factor in Company Program 


STANDARD Ot COMPANY 


_ 
uses motion pictures and slide- 
films in practically every operation 
of the company. The list of films 
includes pictures on many types of 
training, rural promotion, direct 
advertising, customer and supplier 
relations and many others. But most 
important, from the standpoint of 
time, effort and expense involved, 
and of overall results gained, is the 
series of travel films on the eighteen 
states in Esso’s marketing area. 
The prime purpose of the series 
is to promote travel. Films of each 
state are shown not only in that 
state but in all the others. While 
there is no advertising in any film 
(not even a billboard or gas sta- 
tion) beyond title and end credits, 
Esso feels that the more travelers, 
the more customers for Esso prod- 
ucts. In addition to travel promo- 
tion, a secondary but very important 
value of the films is in enhancing 
the company’s relations with each 
state and its government; for each 


* For another phase of Esso see 
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film is much more a promotion of 
the state itself than of Esso. 

A third important use of the films 
is in training company employees. 
Esso sales trainees, in many dis- 
tricts are instructed in motion pic- 
ture projection work. As a part of 
their indoctrination in company pol- 
icies, methods and relations with 
the public, new salesmen are sent 
into the field to arrange and fulfill 
film showings. Besides representing 
the company before the public in 
these showings, the sales trainee 
visits and talks to other Esso repre- 
sentatives and gets to know per- 


sonally the Esso people in his entire 


district. Ry 








KITCHEN 


to start cooking fire at home 


Hazanp: using kerosene 


“Farm Petroleum Safety” 

Guards Against Hazards 

litle: Farm Petroleum Safet My 
min color, 


American Petroleum In 
Colburn 


Sponsor: 
stitute produced — by 


bilm Services, Ine 


® A flaming farm house is used to 
burn caution into the minds of 
rural residents in’ Farm Petroleum 
Safely newly completed American 
Petroleum Lnstitute film 

lhe 26-minute LGmm color film 
wal spon ored by the lustitute’ 
Committee on Agriculture and pro 
duced by Colburn Film Services 
Ine. of Chieago. Tt is the second 
in a farm service series, following 
Safety 


year aco placed first in the farm 


harm Tractor which two 
filon competition sponsored oy the 


Society of Agricultural Engineer 


Example Stirs Action 

Combining educational and dra 
rate techniques Farm Petroleum 
Safety begins in a night-time coun 
ty fair setting where a farm safety 
committee puts on a demonstration 
of the properties of petroleum prod 
uets. Tt is learned that the safety 
committee was formed after are 
cent fire in the community. 

The burned-out family’s teen-age 
son tells the story and the film dis 
solves to the farm house on the 
morning of the fire. Havine intro 
duced the 


vear-old boy and a baby. the story 


mother, father. four 
paces into the fire climax. The 
mother thoughtlessly uses kerosene 
to bring up the steve fire quickly 
In the eight minutes following the 
explosion, fewer than a half dozen 
uttered, Mlusic 
and sound effeets sustain the fury 
of the fire 


lines of dialog are 


Problem in) Production 
Henry Ushijima, who directed 
and photographed the motion pir 
ture for Colburn, faced a tough 
problem filming the house-burning 


sequence, “Everything had to hap 


16 


The Oil Industry and the Screen: 2 


A.P.I. Sponsors New Farm Safety Picture 


pen right the first time he said 


plainin hie had only crit house 
| inding the correct 
kinlle is itself a task 


sical setting had to pass lor 


to burn dow: 
house to 
lis phy 
inv location int the United States 


An abandone d 


farm house in Wisconsin finally of 


or outhern Canada 


lered the right setting but it) was 

ot iry to rebuild three sides and 
the roof before it could be properly 
<moke and a. 


ol effect took careful plan 


nad five 


burnt down. Fire 


cameras were focused 
tual burning 

the film Lowell 
ecretary of the 


committe said Wi 


re interested both in reducine the 


pur prose 
ecutive 


of farm accidents and in stim 


in organized farm safety 


movement comparable to that which 
exists in industry.” 

Farm Petroleum Safety is avail 
thle through the APL Committes 
on Aoriculture and rie mbes fom 
panies of the American Petroleum 
Institute. Inquiries should be direct 
ed to the executive secretary at 50 


Rockefeller Plaza. New York 20. 


Colburn equipment on 


Tide Water's Films Aid Consumer Relations 


mw Onn 


proetiire 


recurring type ol motion 
program found in’ the oil 
industry is exemplified by the film 
libraries of Tide Water Associated 
Western Division 


At 12 locations this company main 


Oil Company s 
tains deposit ol purchased, svnd 
cated films available to consumer 
moa free loan basis 

Thi primary aim of this ser 
ice is public relations: and the firm 
will prov tele operator and proyecto 


| sually 


y films are furnished. but these 


le any group on reque =! 
onl 
re in great demand by social and 


fraternal clubs and schools 


Started 25 Years Ago 
lide-Waters film 


ram started 


library pro 
ipproximately = 25 
years avo in San Francisco. Today 
it ha expanded to include Seattle 
Tacoma and Spokane in’ Washing 
lon Portland 
Idaho: 
San Jos bresno 
Los Angeles in 
Honolulu. TT. H 


maintenance are 


Oregon: Boise 
Sacramento. San Francisco 

Bakershield) and 
California: and 

Bookings and 
handled hy com 
pany employes assigned this special 


work as part of their major jobs 


Both sound and silent) motion 


pictures are handled, and = subjects 
include Cartoons and wild life 
cenie-travel-historical, and sports 
With the company’s increasing pat 
troipation in radio and television 
sportseasts, new film purchases hav« 
heen limited to this subject 

Four or five new sportsfilms are 


purchased each year with prints 


being sent to each of the 12 |i 
braries. New titles are usually 


thout 350 minutes long. 


Ad Manaver Directs Program 


The film activity of Tide Water 
Associated is under the direction 
of Harold ht. 


vertising and sales promotion. All 


Deal. manager of ad 


libraries send reports showing the 
movement of films to his San Fran 
cisco office each month keeping the 
company in constant check with its 
libraries 

Mr. Deal said that from time to 
Water makes use of a 


special film for company personne! 


time ‘Tide 


The occasion for this is usually the 
advent of a new product or tech 
nique, and an example is The Sa} 
Wheels. This film 
was used to herald the company - 
safti-Ride Tire. 
il} dealers at dinner 
throughout the West. 


esl Thing on 


and was shown to 


Publie Relations” 


Encompassing about 170) prints 


“Excellent 
of some 70> tithes, and requiring 
an estimated 20 projectors. the film 
program of Tide Water Associated ’s 
Western Division amounts to a siz 
thle customer service. The com 
pany is “well pleased” with the suc 
cess of its films and classes them 


relations. 4 


as “excellent: public 
Ou. INpusTRY SURVEY reports will 
be concluded in the forthcoming 


Annual Production 
February. 1951. 


Review Issue 


A “MUST” PICTURE 
An Untapped Asset 
Handicapped Worker- 


Sponsor: President's Committee on 
the Employment of the Physically 
Handicapped. 

Title: {sset. 
10 min, b/w. produced by United 


World Films, Ine. 


Imerica’s l ntapped 


® After surveying the response to 
an announcement of its impending 
release. K. Vernon Banta. technical 
advisor to the President's Commit 
tee. estimated that “this picture may 
be the most widely shown picture 
It will be distributed 
television station in’ the 
Lnited States: 


of all time.” 
to every 
International Rotary 
authorities are interested in its dis 
tribution in foreign countries, as is 
the International Society for the 


Welfare of ¢ ripples. 


Bankers Life Employs 650 


The film shows how an insurance 
Bankers Life and 


Company ol 


company. the 
Casualty Chicago. 


meets the problem of employing 


hanalic apped people. More than 650 


of this company’s employees are 
handicapped by reason of physical 
disabilities or old age. Deaf mutes 
are file { lerks: they make extremely 
eflicient ones, according to President 
John D. MaeArthur. A’ one-armed 
veteran of Korea operates the ad 
dressing machine: an eighty-year- 
old grandmother counts out millions 
of dollars in premium receipts. Once 
trained, according to the firm. these 
people meet every requirement of 
the job. 


kor W idespread Showineg- 


Imericas niapped Issef. in 


addition to TV distribution. will be 
available for showing in every state 
through the President's Committee. 
Veteran's Administration and other 
governmental and private agencies 


interested in labor rehabilitation. 


“Highways & Byways, U.S.A.""— 
Roads Film Offered TV Stations 


* Highways and Byways, U.S.A., a 
film on the nation’s farm roads prob 
lem is now available to television 
stations on free loan from Tele- 
Division, Association Films. 347 
Madison Ave.. ,& e A public service 
feature of the Farm Roads Founda- 
tion. the film suggests ways farmers 
can secure state funds to improve 
the roads used to transport farm 
products. The 25-minute film was 
produced by Carl Dudley. 
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invites you to screen... 


The open road and the automobile 
related to the change 


and development of the U. S. 





& during the past 50 vears. 
\ 
_ selected by the Edinburgh 
Film Festival for showing—1958 
A film dramatizing the role of chemistry 


in the world today and vesterday. 


. outstanding part of this film is its brilliant pho- 
tography. It breaks far away from the self-congratu- 
latory kind of business film which intelligent audiences 


so often deplore 


Saturday Review of Literature 


October 10, 1953 





re wee, 


“Decision ror Cuemistry” (Monsanto Chemical Company ) 


\ story of American wildfowl. 


Ist Award: Cleveland Film Festival—1953 
Ist Award: Stamford Film Festival—1953 
selected by the Edinburgh 


Film Festival for showing—1953 


MPO PRODUCTIONS, Inc. 
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Queen Bee (top) and center 
is “star of “Bees for Hire.” 


Sponsor: The Texas Company 
Title: Bees for Hire, 29 min., color, 
produced by Audio Productions, 
Ine. 
® This, the eighth in a series of 
films The Texas Company has made 
for the information and entertain- 
ment of its farm customers and 
friends, is the company’s way of 
saying “thank you” for the formers’ 
continued use of Texaco products. 
It is a demonstration of something 
that is comparatively new in Ameri- 
can agriculture—the planned polli- 
nation of farm crops by honey bees 
brought directly to the fields. 


Bees on the Farm 

The film shows how many crops 
are pollinated by birds, wind and 
rain, but others are dependent for 
seed production upon pollination by 
insects, often such American natives 
as bumblebees and butterflies. Yet, 
modern methods of complete culti- 
vation destroy the undersoil homes 
of these insects enough so that 
seed production of many crops was 
suffering. 

To solve this problem, farmers 
turned to the most successful and 
active of all pollinators, the honey- 
bee, an original native of Europe, 
“domesticated” so it and its hive 
can be handled and moved from 
field to field. So successful have 
hired bees become, as the film shows 
in scenes photographed in Cali- 
fornia alfalfa fields, that many acres 
are producing up to five times as 
much seed as ever before. 


Exciting Hive Sequence 
The picture then moves into the 
hives for a long look at the “young 
ladies who make this modern farm- 
ing method possible.” What follows 
is one of the most interesting and 


48 


The Oil Industry and the Screen 


Texas Company Film Pays Tribute to Bee 


exciting twenty minutes of “wild 
life” footage that has been seen on 
the American screen. Bees have 
been photographed before, in lab- 
oratories by scientists, and one Rus- 
sian film was highly regarded as a 
record of bee life in the hive, but 
no film has made such an extensive 
study before, nor succeeded in cap- 
turing as much of the bee’s entire 
life and work. 

Mostly in live action, with inter- 
spersed technical and cartoon ani- 
mation for explanation, Bees for 
Hire shows scenes of the average 


daily life in the hive—the gathering 
and storing of nectar, the “air-con- 
ditioning” squads who fan air in 
and out of the hive with their wings. 
the Queen Bee busy laying her 1,500 
daily eggs, and the tending of the 
bee eggs and larvae. The hive, which 
can have but one Queen, sometimes 
produces more, and the film shows 
the actual battle between them until 
one is destroyed. Another shows 
worker bees attacking a marauding 
bumblebee and driving it from the 
hive. 

Not too many years ago, a sci- 


2 PRODUCER lore mat 


competing with you! 


Remember, we are not producers 
competing with you, but are 


your color laboratory, specialists in color 


printing. We are a service organization 


only, to specifically work for you, 
and to assist you 
with your color problems. 


) 


° € 


’ 


4 


Our years of experience making 


quality color prints in 35mm and 16mm 


4 


Kodachrome, Anscocolor, and 
Negative-Positive, assures you of 
remarkable color fidelity, prompt 
service, and of course, 

complete confidence. 

Call your lab... . call 


color Service CO., inc. 


115 W. 45th ST., NEW YORK, N. Y. 


entist in Europe discovered the 
“Language of the Bees,” their way, 
of announcing to the hive in which 
direction nectar supplies were lo- 
cated and how far from the hive. 
This “language,” a dance by a scout 
bee, is shown, in live action and it is 
a remarkable scene. 


Now at Farm Meetings 


Bees for Hire, which Texaco will 
show at farm meetings all over the 
country this winter, deserves an even 
wider audience. It is hoped that 
after first-runs before its farm 
friends, the company will make the 
picture widely available to thou- 
sands of non-farm and television 
audiences. It just should not be 
missed. 


Slidefilm, “Chemistry of lron,”’ 
Shows Blast Furnace Operations 

* Chemistry of Iron, a 35 color 
frame slidefilm with suggestion 
booklet on the preparation of iron 
for commercial use, has been made 
available for study groups. Intended 
primarily for high school chemistry 
classes, the slidefilm is the first of 
two dealing with the science of iron 
and steel making produced for 
American Iron and Steel Institute 
by Hill and Knowlton, Inc., New 
York public relations firm, with the 
assistance of the Audio-Visual Con- 
sultation Bureau of Wayne Univer- 
sity. 

Man’s use of iron dates back more 
than 3,000 years but the iron pro- 
duced in one year only a hundred 
years ago would meet modern de- 
mands for one day, the booklet 
points out. Today it requires more 
than 70,000,000 tons per year to 
“satisfy the ravenous appetite of the 
machine age.” Builders of skyscrap- 
ers, locomotives, ships, bridges, and 
engines depend upon the products of 
iron and steel for strength, durabil- 
ity and resistance to corrosion. 
Chemistry of Iron makes graphic the 
natural sources of iron, its metallic 
form in meteorites and its presence 
in iron ore, limestone and coke, and 
its extraction from the chief source 
area, open pit mines. 

Single copies of the slidefilm and 
booklet and related materials are 
being made available to teachers 
free, upon application by American 
Iron and Steel Institute, 350 Fifth 
Avenue, New York 1, New York, 


via convenient order form. 4g 


BUSINESS SCREEN MAGAZINE 





PANORAM DOLLY 


New life! New action! New drama! New interest! . . . are 

achieved by pictures made with the Houston-Fearless Pano- 

ram Dolly. Gives cameras complete mobility, produces smooth 

pan effects, angle shots, running shots, dolly shots and count- 

less special effects. Raises camera from low to extreme high 
position smoothly and silently. Dollies in and out of scenes 
quietly on rubber-tired ball bearing wheels. Dolly track avail- 
able. Deluxe model can also be moved sideways. Running 
board attaches to side, if desired. Very maneuverable. Proved 
completely dependable by leading studios in Hollywood and 
throughout the world. 


FRICTION HEAD 


Provides smooth, easy panning and tilting of cameras. Pans 
360° on ball bearings. Tilts 45° up or down with camera 
counterbalanced at all times. Variable drag and brake are 
provided on both pan and tilt. Adjustable handle. Fits 
Houston-Fearless and other standard tripods, pedestals, 
dollies and cranes. 


ALL-METAL TRIPOD 


Combines extreme ruggedness, adaptability, rigidity, ease 
of operation and portability not found in any other tripod 
For studio or field use. Levels automatically. Tubular steel 
legs are easily adjusted for height—lock positively to pre 
vent slipping. Folds compactly. Two sizes: % and full length 


TRIPOD DOLLY 


Gives convenient mobility to tripod-mounted cameras, In 
the studio, it offers a rapid means of moving camera 
Wheels swivel for maneuverability or can be locked paral 
lel for straight line tracking. In field, provides easy means 
for positioning camera. Strong, lightweight tubular steel 
Folds compactly 





e Ty / PZ) THE HOUSTON-FEARLESS CORP. 


11811 W. Olympic Bivd., Los Angeles 64, Calif 
HO AY y i N Please send catalogs on Friction Head Tripod 
Triped Dolly 


Panoram Dolly Film Processors 


FEARLESS 


Firm 
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Viviw Scene in “The Time Is 


Vow was this heart catheteriza 


fron operation at Vi. Zion Hospital. 


Work of Social Agencies 
Told in Fund Picture 


Sponsor: Bay Area United Cru 
ades 

Tithe: The Time ls Now, 14 min 
produced by Photo and Sound 
Productions 

® Faced with the problem of mak- 

ing a heart-warming story out of an 

annual, $10,000,000 fund-raising 

campaign for 225 health and welfare 

services, Oakland and San Francisco 

titnile d fund worke tT pooled resources 


for a dramatic documentary of peo 


ple who need help 


lo avoid a erocery list type pres 
entation, the Crusades selected nine 
sequences to typify the 225: a nurs 
ery school, a baby adoption clinic, 
rehabilitation center for handis apped 
adults, recreation club for thé eldet 
ly, heart catheterization operation 
an orphanage and a children’s hos 


pital ward 


Consolidates Welfare Aid 

United Crusades seek funds from 
management and employees once a 
year for 90% of all health and wel 
fare drives in four Northern Cali 
fornia counties with a population of 
over two million. The Crusades are 
veared to save time and money by 
collecting dollars for cancer research, 
clubs, Red 


Cross and other charities at one time, 


for hospitals, for boys’ 


in one place where the 


works. 
The theme of the film. stated in 
the narration, is that “ 


we he Ip eu h 
other, because we need each other, 
and we need each other all through 
life.” Beginning with shots of four- 
year-olds busily playing house and 
squabbling over a snail collection, 
the theme is developed through s« 
quences of an old man who feels he 
has litthe to live for, of research, 
medical care, schooling, and retrain 
ing made possible for all residents of 
the four counties through their own 


contributions to the ¢ rusade, 


Low Key 
Joseph Miksak 


Narration 


a speech depart 
professor at San Francisco 
State University 


helped build in 


tensity with an understated narra 
tion in such scenes as the darkened 
operating 


room in which doctors 


Meeting Two Vital Urban Problems 


New Films Deal With City Decay and Welfare Needs 


watch a woman’s heart beating on 
the fluoroscope screen 

James Gahan. who wrote and di 
rected the film for Photo and Sound 
Productions, was assigned to make a 
real story. photographed on the spot 
with patients kids, 
nurses acting themselves. This meant 
careful research and quick-thinking 


on the part of cameramen to get the 


doctors and 


most out of human interest material 
is it was happening. Documentary 
impact was gained through use of a 


four-way sound track narration. mu- 


While model urban centers rise. 


sic. lip syne and on location sound. 

From audience reports, the film 
has proved effective. Harry Rogers, 
Jr.. public relations manager for the 
San Francisco Crusade office, re- 
ports that in less than nine weeks of 
use. the film has been shown almost 
13 times each week day, with an 
audience averaging between 75 and 
100 persons per showing. This audi- 
ence is exclusive of television view- 
ers. The Time Ils Now appeared 
three times in Class A time over local 
television outlets. Ie’ 


jringe areas continue decay 


“The Living City” Proves to Be a Memorable Sereen 
Document of Present Need for Urban Redevelopment 


Sponsor : The 
Fund 
Vitle: The 


b w. produced and distributed by 


Twentieth Century 


Living City, 24 min.. 
neyelopaedia Britannica Films 
*® This new sound motion picture 
on growth, decay and renewal of 
the city seems to be the most inter- 
Twentieth Century 
bund has released to date. It shows. 


by actual examples filmed in Balti- 


SituM DWeLiers resist change “The 


Living City” clearly shows 


more, Philadelphia, Chicago, Pitts- 
burgh and Los Angeles that city 
dwellers in America have the power 
to determine whether their own com- 
munities must endure run-down. 
blighted neighborhoods or can take 
positive action to renew or rebuild 
them.. It explains that if slums and 
deteriorated areas continue to exist 
in our large cities, these are signs 


that the cycle of development has 


VoperN HousinG structures rising 


against the urban skyline. 


SINESS SCREEN 


been blocked 
stage could begin. 

Among these “roadblocks” to re- 
newal shown in the film are traflic 
congestion, which can 


before the renewal 


virtually 
choke our cities to death: problems 
raised by the rings of suburbs sur- 
rounding cities: and run-down areas 
of substandard dwellings in use long 
after natural 


their life-span has 


ended. 
Citizens Hold hey 

The Living City shows how these 
“roadblocks” to redevelopment can 
be removed. It concludes that “how 
our cities develop depends on us, the 
people who live in cities.” As meas- 
ures that will help to renew the city’s 
core of deterioration and blight. the 
film suggests good civic housekeep- 
ing to rehabilitate some neighbor- 
hoods and rebuilding others that are 
hopelessly worn out, passing up-to- 
date zoning ordinances, 
trafh 


reducing 
congestion by controlling 
population densities, and reducing 
smoke, fumes and industrial vapors. 
“But these measures can be fully 
effective only if we straighten out 
the political hodge-podge of cities 
and their independent suburbs 
and bring them under an orderly 
administrative structure.” says the 
filin. 
Well Knit Production 

The Living City is being distrib- 
uted by Eneyclopaedia Britannica 
Films, producer of this sharp and 
vivid exposition of an urgent urban 
problem. John Barnes of EB Films’ 
production staff is credited with su- 
pervision of the project through its 
creative and technical phases and 
his handiwork is an admirable con- 
trubution to the screen. Prints are 
available either for rental or out 
right sale. Write EBF at 1150 
Wilmette Ave.. Wilmette. Hl. or 
contact regional offices in New York. 
Atlanta. Dallas, Los 
Portland. 


Urban citizen groups and civic 


Angeles and 


organizations have indicated interest 
in The Living City. Through their 
concerted action, an aroused cit- 
izenry may yet deal with problems 
that are as close to home as home 


itself. yy 


Ciry Portraits etched by the lens 
in “The Living City.” 
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How photography helps General Mills 
solve communications problems 


stockholder meetings, sales work, and advertising. 
“In producing both stills and movies, Kodak 
equipment and films play an important role.” 


Regardless of the nature of your business, 
the problem of making your company 
properly understood by employees, custom- 
ers, stockholders, and the general public is 
an important task. The better it’s done, the 
faster a company progresses. 

For years, General Mills, Inc., Minne- 
apolis, has recognized the importance of 
good communications at all levels of con- 
tact. Every known audio-visual device is 
used to achieve better understanding, and, 
of course, photography is the key to much 
of the work. Says one company spokesman: 


“The management of General Mills has a keen 
appreciation of the film medium and other audio- 
visual aids. In the utilization of all of them, every 
effort is made to integrate each one into its pro- 
gram properly for the greatest effectiveness. 
From the most extensive motion-picture film 
to the simplest chart, audio-visual aids daily play 
a big part in employee training, public relations, 


These are but a few examples 
from the files of Kodak Audio- 
Visual Dealers showing ways 
Kodak audio-visual materials aid 
business and industry to improve 


equipment checked: 
**Miniature"’ Cameras 


Sound and silent 16mm. motion pictures 
are used extensively for employee training. 
In addition, many of the company films are 
made available to public schools, athletic 
coaches, nutritional experts, women’s clubs, 
and the general public. All have proved 
effective in building the stature of the 
company. 

Whether for screening silent or sound 
l6mm. movies, Kodascope Pageant Sound 
Projectors answer exacting requirements 
brilliantly and economically. Seven pro- 
jector models, priced from $375, offer a 
wide choice to meet illumination or acous- 
tical situations. Ask your Kodak Audio- 
Visual Dealer for a free demonstration. 
(Price subject to change without notice.) 


Kodaslide Table Viewers 
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communications or make and sell 
better products. For more infor- COMPANY ___ 
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Kodascope Iémm. Pageant Sound Projectors 


Parker Pen gets hotter spark 
with aid of high-speed camera 





ro) la 
fe, 4 Peck e 






i 


Parker Pen Company had the problem of 
developing a hotter spark for lighting the 
compressed gas in their new Flaminaire 
lighter. This involved a study of the split- 
second action between various kinds of 
sparking wheels and “flint” materials. The 
answer came with the aid of a Kodak High 
Speed Camera. 

Taking up to 3200 pictures a second 
on 16mm. film—this versatile instrument 
slows action as much as 200 times when 
the films are projected at normal speed 
on a standard projector. By studying the 
films, Parker engineers were able to 
analyze spark-particle propulsion and 
ignition phenomena. Result: a faster sell 
ing lighter because of a more efficient 
and durable lighter mechanism. 


Pictures sell table lamps 
better than samples 





Here's how Merrihome Studios, a quality 
lamp manufacturer, found the answer to 
more effective selling with Kodachrome 
transparencies: 

“We design and decorate table lamps 
for exclusive decorator shops. To avoid 
shipping heavy, bulky lamps on semi- 
annuol selling trips, we photograph them 
with a Kodak Pony 135 Camera on Koda 
chrome Film and show them with a Koda 
slide Table Viewer. We picture these 
lamps fully lighted against fine back 
grounds, showing them to much better ad 
vantage than we could even show a 
sample lamp. Buyers give Kodachrome 
slides much more study than they do 
actual lamps. Our Kodaslide Table View- 
er is a most persuasive ‘representative't” 
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EASTMAN KODAK COMPANY, Dept. 8-V, Rochester 4, N. Y. 


Please send name of nearest Kodak Audio-Visual Dealer. Complete information on A 


Kodak 






Kodak High Speed Camera. 





Experts, Examples Show Power 
of Color Schemes in Slidefilm 
® Color influences emotions, shad 
ing moods, work habits and app: 
INustrating these 


tites. chromatic 


discoveries is a new sound slide 
film, Color Comes vo} Ize. 

Using color to prove its point 
Color Comes o} {ue features the 
recorded views of 12 color authori 
ties. For 45 minutes it collects color 
earliest civilization 
Narrating the de 
Milton J 


was the produc er. 


clues from. the 
to the present, 
velopments — is Cross, 
Sanna, INc. 

Recent 


fabrics, furniture, furnishings and 


designs and colors in 
architecture highlight the film, orig 
inally prepared for trade showings 
by the Martin-Senourn Paint Com 
PANY, Chicago. When the film made 
a hit with the professionals, the 
sponsor released it to all interested 
groups. 

Speaking in the film are Waltes 
Dorwin Teague, industrial designer; 
Dorothy 
paper 


Liebes, fabrics and wall 
Carl Foss, color 
Morton Goldsholl, de 
signer; Harold Lloyd, movie stat 
and color photography hobbyist; 
Richard J. Neutra, architect; Walter 
Paepcke, 
Container Corporation of America; 
William C. Pahimann, interior and 
industrial Jack Zucker, 
president, Painting and Decorating 
Contractors of America; Edith Braz 
well Evans, editor, Living for Young 
Homemakers; Albert Kornfeld, edi 


tor, House and Garden: and Eliza 


designer ; 
physicist; 


chairman of the board. 


designer ; 


beth Gordon, editor, House Beauti 
ful. 

Inquiries about the film should 
he made to the Martin-Senour Com 
pany, 2520 Quarry Street, Chicago 
&, Illinois or to local Martin-Senour 
dealers. 


First Film on Animated Devices 
Issued for Display, Sales Groups 
* People who sell may now verse 
themselves in the valuable tech 


niques of mechanical animation 
with a new film on the enlivening 
of lights, color, sound and motion 

Produced and edited by Gat 
DoroTHea MECHANISMS, under the 
supervision of Ep Burnet r, develop 
ment engineer, How to Attract At- 
tention — Through Animation goes 
“behind the display” for the story 
of the animation industry. The 
l6mm color film shows 31 basic 
animation devices, including nine 
different turntables. The firm man- 
ufacturers turntables. 

The first film of this industry, 
it shows animation mechanisms in 
use in displays and industrial ap 
plications. It provides information 
on how to attract attention for dis 


play, sales promotion, ad agency 


The Commercial Newsreel 


NOTES ABOUT FILM PROGRAMS OF THE 


and sales personnel, Prints are avail- 
able upon request to Gale Dorothea 
Mechanisms, 81-01 Broadway, L.L. 
oh FP 

Miller Feature, “With This Ring,” 
Starts Production at Fairbanks 

® Joun Brau has with 
Jerky FairBanks PRODUCTIONS to 
direct With This Ring, a feature- 
length film in color on the history 


signed 


of brewing for the Miller Brewing 
directed 
Viracle o} Fatima, was selected to 


Company. Brahm, who 
replace Irving Pichel who had to 
withdraw before starting production 
because of an overlap in commit- 
ments, 


Marsha Hunt has been chosen for 


CURRENT PERIOD 


the feminine lead. Studio shooting 
of the picture began this month from 
a script by Leo 
Hugo Bauch. 
Miller Brewing 
Mathisson and 
Milwaukee, will 


through 


Rosencrans and 


Company and 
Associates agency, 
release the film 
nontheatrical 
make it available to tv. 


outlets and 
Part of the 
footage already has been made in 
Milwaukee by 


Bavaria and 


hanks. 


Fair- 
m % * 


Ross Roy Will Develop Sales and 
Training Aids for Caltex Stations 
* Ross Roy, Inc., of New York, 
has been appointed by the Catt- 
FORNIA Texas Ow. Company Lp. 
to develop merchandising and point- 
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BUSINESS 


of-sale material as well as dealer 
training programs, including films, 
for its network of Caltex service 
stations in 67 countries. 

oy ee 


director of Ross Roy, will super- 


Donovan, merchandising 
vise the agency's activities on the 
account. 

* - * 


Henry Ford Il Narrates Text for 
Company's “Progress Report 1953” 
® Henry Ford II appears as narrator 
in Progress Report 1953, a four reel 
combined live action and animation 
film in preparation for showing dur- 
ing January to supervisors personnel 
and foremen in all plants of the 
Ford Motor Company. The com- 
pany’s public relations department is 
in charge of production. 

Robert Fisk, Ford supervisor of 
employee information, has commis- 
sioned Animated Production, Inc., 
New York, to shoot the animated 
sequences. The animation will con- 
sist of approximately one and one- 
half reel of film to be inserted into 
the live action sequences being shot 
by the motion picture division of 
the motor company’s public relations 
department, according to Al Stahl, 
president of Animated Productions. 
The total running time for the com- 
plete film will be about 40 minutes. 

Planned to give supervisory em- 
ployees an insight into the manage- 
ment’s thinking, Progress Report 
1953 has Mr. Ford explaining com- 
pany policies, plans and economics 
and employs animation to dramatize 
and _ illustrate passages. 
Mr. Fisk is writer and director of 
the film. Frames from the film will 
be used to illustrate a brochure to 
be distributed to all Ford employees. 


technical 


* o * 


“MacKenzie Patrol'’ Gives Mountie 
Recruits Facts on Arctic Beat 

* Nowadays the sleuthing competi- 
tion is crowed with private and 
public “eyes” of every description. 
They can all learn a thing or two 
from the Royal Canadian Mounted 
Police, famed 
“always get their man.” 


long because they 

The saga of the cold climate cops 
working in Canada’s far north is 
told in MacKenzie Patrol, filmed by 
an R.C.M.P. sergeant on duty. The 
film shows the duties in action of 
the force in the north issuing 
trapping permits, looking after the 
welfare of the natives, trailing two- 
legged wolves and a thousand other 
things as they cover the Arctic by 
dogsled. It also pictures spring and 
winter in the MacKinzie River dis- 
trict and the life in a northern 
settlement. 

The 16mm, 30-minute color film 
was produced by CrawLey Fiims, 
Lrp. for internal training use. 


SCREEN MAGAZINE 













WHEN IT COMES TO 





PRINTING 





YOU CAN’T GET BETTER QUALITY 
ANYWHERE THAN FROM 





ang. antl. ,? re MMC. 


1905 FAIRVIEW AVENUE, N.E. @ WASHINGTON 2, D. C. 
phone LAWRENCE 6-4634 





@UALITY * Have you this 


price list on your 
desk? We will 
forward it 


plus SERVICE 


immediately 


and ECONOM Y* 


upon request... 


---DEVOTION TO EVERY JOB::: 
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soo wath» Production Line 


Lord & Taylor Christmas Windows Feature of MPO Film 


* New 


York's Lord & 


store has set the 


Taylor cle 
pace on 
window display design for so many 
years and its influence is so impor 
tant on other stores across the coun 
try that the Ford 


Omnibus television program devot 


Foundation’s 
ed twelve going be 
hind the scenes at Lord & Taylor's 


on the December 6th program 


minttes into 


“Behind the scenes” at L & T is 
beneath the sidewalk for 
New 


W“ indows.”” A| 


actually 
the store is the only one in 
York with 
stair Cooke, Omnibus’ urbane com- 
mentator, narrated the first part of 
the sequence 


‘elevator 


film, 
VIPO Produc 


(whic h was a 


made last month by 


(Anove) Behind the scenes as Lord 
& Taylor's colorful Christmas win 
dou elements are assembled while 
flistair Cooke, 
mentator looks on. (Below) The de- 


“Omnibus” com 


signer’s critical eye is observed by 
an MPO camera. 


ale, B 


. 
to 


"3 


tions) of the setting up of this year’s 
under 
Callahan 


Christmas windows 


Director 


Display 


Henry 


Felling how Lord & Taylor's 
way. Mr. Cooke 


seems they 


windows get that 
“Well, it have a 
Back in the middle thirties, 
decided that 


said 
poli v. 
Christmas 


they when 


comes, they would ring out the mer- 
chandise and ring in the display. 
All these 
jects that they buy or make are not 


They 


play, which sells nothing but a lot 


beautiful and strange ob 


for sale are part of the dis- 
admiration. It is 
what Lord & Taylor's likes to call 


its Christmas card to the public. 


of respect and 


RCA Program Services Film 


Christmas Classic for T\ 


® RCA Recorpep Procram Serv- 
released a new television 


film of Hans Christian 


ices has 
Andersen's 
The Little 


10-minute show, 


famed Christmas story. 
Watch Girl. The 
especially filmed — for 
over 60 


television, 
features a cast of actors 
and dancers, plus a full symphony 


orchestra 


vears old 
date. the 


Bringing the LOO 
Christmas classic up to 
film begins in modern times, then 
dissolves to the settings for which 


Andersen wrote his story 


\ ballet company is featured in 


elaborate “dream” 
which the 
girl, pictures the things she would 


like to have from Santa Claus. & 


sequen es int 


central character, a little 


DON AMECHE 


HisToRIc SCENE featuring 


INVENTS THE TELEPHONE AGAIN 


Alexander Graham Bell (played by Don 


{meche) and assistant Dr. Watson, is re-enacted at Jam Handy studio. 


*® Don 


famous role as 


Ameche re-created his 
Alex- 
ander Graham Bell on a set of 
THE Jam HAanpy ORGANIZATION 
in Detroit The well- 
known first played the 


inventor 


recently. 
actor 


part in 1939. His latest appear- 
ance was directed by Jerry 
Warner and features the his- 
toric moment when Mr. Watson 
first heard Bell's voice through 


the wires. me 


Walter Abel Featured in Sound Masters’ TV Series 


television 
break and 
National 
Broadcasting System's film division 


® Completion of 39 new 
introduction, program 
closing segments for the 
Paragon Playhouse series has been 
announced by Sounp Masters. [ne 
The be syndicated 
throughout the United States. 


series Ww ill 


Originally under the 
title. 
the current series stars Walter 


presented 
Presents, 


Abel 


Douglas Fairbanks 


Director Frank Donovan checks TI 


as host and commentator. The 
screen treatment opens with a close 
up of a significant “prop.” As the 
commentary develops. the camera 
pulls away to discover the host who 
completes the introduction. 
Directing the films Frank 


Donovan and William Crouch. Frank 


were 


Calabria was cameraman for the 
shooting at Sound Master's television 


sound studio. 


script with actor Walter Abel during 


shooting in Sound Masters’ TV Studio last month. 
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Anyone Can Distribute 
Sponsored Films! 


Yes, anyone can distribute sponsored films! All you need is a small 
office, some paper and basic supplies, the simplest kind of rewind 
and splicer (some programs have been known to operate without 
the splicer). 


But suppose you want your distribution to be the best in every 
way—to match the quality of your products and the reputation of 
your company. 


Suppose your distribution objectives included such important 
things as reaching only the audiences that benefit you most; keep- 
ing your prints always in tip-top condition; making the most of the 
available print supply; obtaining complete and accurate manage- 
ment reports; and, doing the most effective, most efficient job of 
sponsored film distribution that could be done. 


In that case we think you would want your distribution to be 
the same as Modern distribution—and so you would need: 


Audience Knowledge ® You would want to know where the 


thousands of audiences for 16mm films are located, who is in charge 
of film programming, what the interests of those audiences are. 
You would have to do constant research to locate the thousands of 
new audiences that are added each year. 

Addressing Facilities © Once collected, your audience know- 
ledge would have to be recorded on addressograph or similar plates 
so that you would have the facility for using this information. And 
you would have to have the capacity to expand this file by 15 or 20 
thousand audiences each year to keep up with the growing market 
for your films. 


Promotion Knowledge ® You would have to know the best 


times of the year to promote the use of your films and how to 
design and write your promotion to appeal to the people you want 
to have see your film. If you were big enough (as Modern is) you 
could have a full time staff working on advertising and promotion 
alone. 


Audience Confidence © This is a tougher thing—an intang- 
ible—that you might have to build up over many years. It results 
when your audiences have actually learned by experience that 
you are a reliable and convenient supplier of sponsored films. In 
many school systems, to gain this, you might have to make personal 
visits to supervisors and administrators and you will always have 
to work cooperatively with all educators and all audiences. 


Film Exchanges ® For audience convenience and to make the 


most efficient use of your print inventory, you would need a de- 


MODERN 
TALKING 


PICTURE 
SERVICE 
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centralized network of film exchanges. These exchanges would have 
to be strategically located in major cities and should be placed at 
addresses in those cities that are easily accessible. A good store-front 
premise would be a definite plus value for you. We have found that 
28 such exchanges constitute the most efficient network. 


Personnel © To staff your 28 exchanges you would need cap- 
able people specially trained in the problems of sponsored film 
distribution. These people would truly have to be specialists because 
you would learn that the job of distribution of sponsored films 
cannot be mixed successfully with the jobs of distributing rental 
films or equipment or any other job. 

Equipment ® To give your people the right tools to work with, 
you'd need the best of office equipment and you would find (as 
we have) that special items like electric typewriters would increase 
their efficiency. Your films, if they are to be kept in the best 
possible condition, demand professional film room equipment which, 
of course, would include electronic film inspection machines. This 
equipment would be a good investment because you would protect 
the money you have spent for prints. 


Management Reports © If you want to keep management fully 


informed about the results of your distribution effort, you would 
want the facility that is only provided by IBM key punch and 
tabulating machines. They will enable you to prepare regular re- 
ports of results by state, type of audience, marketing areas, and 
other vital information. 


Administration ® To manage effectively all of these activities 
and plan for future growth and development you would require 
capable administrators who have had many years of experience in 
sponsored film distribution and who can devote every minute of 
their time to your objectives. 


This isn’t all but it will give you some idea of what is involved 
in this business of distribution of sponsored films IF you expect your 
distribution to be the best in every way. You can readily see that 
this is a fuil-time job for a lot of people. 


The point is this Modern has this know-how, these 
facilities, and capable personnel NOW. And Modern has the ex- 
perience—23 years of it—devoted exclusively to the distribution 
objectives of 150 major sponsors of public relations films. 


Why be satisfied with less than the best, when the best costs 


no more .. . and often costs less! Phone or write any of the offices 
listed below. 


JUdson 6-3830 


DElaware 7-3252 


wo 
al 
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Henry Cray Grant 


Business Film Field Mourns 
Passing of Fordel'’s Henry Grant 


® Henny Chay Grant, vice-presi- 


dent and general manager of For 
pet. Firms, Ine. New York, died 
on November 30th after an illness 
of several months. His passing will 
be mourned by his many friends 
and associates in the business film 
industry 

\ pioneer in this field Mr 
Grant's career covered 35 years as 
editor, writer, director and pro 
ducer of industrial and educational 
19.19, 


he had previously been associated 


pictures. Joining Fordel in 


with several motion picture com 
panies and at the time of his death 
had turned out a total of more than 
200 sponsored films on a wide va 
riety of subjects 

Among the milestones in his ca 
reer, he co-founded the first com 
mercial film department — estab- 
lished by a major theatrical film 
company, and originated — story 
board visualization of sponsored 
films 

Ata spec ial meeting of Fordel’s 
Board of Directors, Gorpon Hes 
SLER. associated with Fordel Films 
since early 1952, has been elected 
vice-president to fill the vacancy 

° ° ° 

Pioneer George K. Spoor Dies 
in Chicago; Genius of Silent Era 
* Gronce K. Seoor, pioneer motion 
picture inventor and producer, died 
at his home in Chicago in Novem 
ber. He was 81 

Mr. Spoor and Gilbert M. (“Bron 
«ho Billy”) Anderson were co-found 
ers of Essanay Film Co., midwestern 
cradle of the industry. Spoor’s first 
magic lantern laboratory was in a 
barn in Waukegan, Ill. As nickel 
odeons multiplied, Spoor and his 
partner established the studios in 
Argyle Street on Chicago's north 
side. 

The thrillers and comedies created 
on the Essanay lot from 1897 to 1916 
became a legend. Some of the first 


commercial films were produced 


People 


there Mi 
cluded a three dimensional film proe 

ess he developed with P. John Berg 
gren, physicist-engineer, in 1930 

L. W. Kellman, “Dark Interlude” 

Producer, Is Nominatd for Award 
® Louris W. KeLLMan, 
and executive producer of KELLMAN 
Philadelphia, a divi 


sion of News Reel Laboratory. has 


Spoor s pioneering in 


president 
PRODUCTIONS 


heen nominated as a candidate for 
the Sist Annual Philadelphia Award 

Founded by the late Edward Bok. 
publisher of the 
Home Journal. the award is accom 
panied by a $10,000 check and is 


presented to that citizen who is con 


famous Ladies 


sidered to have performed the vreal 


Piclures 


est service in the interest of the 
community. 

Mr. Kellman was nominated this 
year for his award-winning produe- 
tion. Dark Interlude, sponsored by 
the Overbrook School for the B". 4. 
Mr. Kellman produced the picture at 
cost as a personal contribution to the 
school. The documentary has been 
honored by presentation in Europe 
and throughout the United States. 

* * * 
Stanley Neal Productions Names 
Robert Cumming as Midwest Mgr. 
® The appointment of Robert B. 
Cumming as midwest manager has 
Stanley Neal 
His office will be 


in the Tribune Tower, Chicago. 


been announced by 
Productions. Ine. 


COLOR 


COLOR 
OLOR 


All The Brilliance of Natural Color 


TO 


: : 


Sell More 
Merchandise 


ART 


Transmit 
Ideas 


%& 35mm & 16mm color 
positive release prints 


%& Kodachrome printing 
% 16mm Kodachrome 
enlarged to 35mm 


color 


*% 35mm filmstrips 





COLOR\CORPORATION | C 








245 West 55th Street, New York 19, N. Y. Plaza 7-4580 


For Complete information On Any Phase of Color Or 


Tri-Art Coler Corp 
245 W. 55th S 
New York 19. N.Y 
Gentlemen 


Please send me more information on 


Black & White Printing Fill in Coupon and Mail 


HERBERT JOHNSON 


Herbert Johnson to Direct Film 
Art and Animation for Sarra 

® HeRBERT JOHNSON, veteran of 18 
years in the motion picture field. 
has been appointed animation di- 
rector on the creative and film plan- 
ning staff of the Chicago studio of 
Sanka, Inc. In his new post. John- 
son will work on television film 
planning and the creation of art 
and animation for commercial mo- 
tion pictures. 

Johnson is a motion picture cam- 
eraman with extensive background 
in live action and stop motion pho- 
tography. Before joining the Sarra 
organization. he was associated 
with various commercial and t.v. 
production studios in New York. 
He has handled free-lance anima- 
tion, title and special photographic 
assignments for producers. His 
home is in Evanston, Il.. where he 
resides with his wife and = two 
daughters. 


Medical Arts Productions Opens 
New York Distribution Center 
* Mepicat Arts Propuctions. for- 
merly Mepicat Fits, INnc., has 
opened a new oflice in New York 
at 11 West 42nd St., with MartuHa 
WINN as representative. Previously 
Miss Winn was radio-television-film 
director for the San Francisco Fund. 
The purpose of the new outlet is 
to provide faster distribution for 
Medical Arts’ film series. Education 
for Childbirth, now integrated into 
the public health programs of the 
48 states, New Zealand, Hawaii and 
Canada. A new film ready for dis- 
tribution is Molly Grows Up pro- 
duced for Personal Products Cor- 
poration of Milltown, New Jersey. 
For junior high school classes, it 
tells the story of normal menstru- 
ation. Preview prints of Moll) 
Grows Up are available from either 
New York or San Francisco after 
December Ist. 
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Dynamic Films Observes Fifth 
Anniversary of Studio Founding 


® Dynamic Fiums, INc.. celebrated 
its Fifth Anniversary last month 
with a party in the new, enlarged 
studios at 112 West 89th Street, 
New York. 320 guests were on 
hand to wish good luck to HENRY 
Morey, Nat Zucker and _ their 
staff as they start their sixth year. 
Part of the evening’s entertainment 
included previews of new Dynamic 
films—On Stage With Monty W ool- 
ley (a TV program), /nvitation to 
Vew York (American Airlines), 
Highway by the Sea (Ford Motor 
Company) and Leather in Your 
Life (Leather Industries). 


* e * 


Former Bamberger PR Chief 
Joins Henry Strauss & Company 


* JoHN VON ARNOLD has joined the 
staff of Henry Strauss & Co., INc., 
as a writer. He was formerly Pub- 
lic Relations Manager for L. Bam- 
berger & Co.. the R. H. Macy afhili- 
ate in Newark, N. J. 

Mr. von Arnold joined the Macy 
training squad in 1947 and shortly 
thereafter was named assistant to 
the public relations manager. His 
responsibilities included — supervi- 
sion of employee communications. 
community relations and _ institu- 
tional publicity, and later were ex- 
panded to include direct mail ad- 
vertising. He was transferred to 
Bamberger’s in 1951. 

During the war, Mr. von Arnold 
served in the South Atlantic Thea- 
tre, and, after VJ Day, he acted as 
Press Relations Officer for the USS 
Little Rock’s good will tour around 
South America. 


* * o 


Maralena Genser Appointed as 
Purchasing Agent by Crawley Ltd. 


® MaraLcena Genser has been ap- 
pointed purchasing agent of the 
business film production firm of 
CrAWLEY Fitms, Lrp. Prior to join- 
ing Crawley a year ago, Mrs. Genser 
had been with the purchasing divi- 
sion of the National Broadcasting 
Company. Her last assignment there 
Was assistant to the general purchas- 
ing agent. Crawley is enlarging its 
staff and quarters to expand tele- 
vision film production activities. 


* + % 


Better Than Ever: The Wh Annual 


Production Review Issue of °54! 


COLORSLIDE AND FILMSTRIP 
0} 8) 1 ler wal, ic 
FRANK A. HOLMES 


7619 Sunset Boulevard 
Los Angeles 46, California 
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THERE ARE 
YEARS OF 
TROUBLE-FREE 
PERFORMANCE 
AHEAD WITH A 


“a VICTOR 


16mm SOUND PROJECTOR 


Thousands of trouble-free film miles have 
been projected with Victors. Here is dependable 
performance . . . and the best in clarity of 
picture and sound for schools, colleges, 
churches, and industry. 






VICTOR 
PREVENTS FILM DAMAGE 


5 silent sentries on every Victor projector 
stand guard against costly film damage. 
(1) Safety film trips automatically and 
instantly stop projector in case of film emer- 
gency. (2) Safety film path has undercut 
rollers and film channels to protect picture and 
sound track from scratches. (3) Large single-drive 
sprocket eases film stress and simplifies threading. (4) Dual 
flexo-pawls with Victor famous cushioned action completely 
eliminate perforation damage. (5) Offset film loop provides 
natural side tensions preventing weaving of film. 


EASY TO THREAD 


You thread your Victor in less than half a minute. 
A 180° swing-out lens facilitates threading and is added film protection since it allows 
easy cleaning of film channel and pressure plate. 


[Mleqnesoun WITH BUILT-IN MIXER FOR LOW COST MAGNETIC SOUND 


You add your own voice or music or both to the 
film with this magnetic sound ATTACHMENT for 
Victor 16mm sound projectors. Get professional 
recordings with Magnesound . . . it has separate 
mike and phono inputs with individual volume 
controls. Record and re-record to suit your needs. 


THE VICTOR 1600 ARC 


The new, portable Victor 1600 Arc Projector, for 16mm sound film, is a 
professional type projector with the economy of 16mm. Yes, the 1600 is long 
on quality, short on cost and maintenance. 


FOR A CLEARER, SHARPER PICTURE 

Choose the Victor 1600 Arc for a brighter picture on a long throw. 1600 lumens 
combined with a new “flat-field” projection lens gives you the clear, bright, sharp 
picture you've been wanting. A full 57-minute show on one set of carbons 

at 30 amps. The BR12 Bass-Reflex Speaker is your assurance of full-tone 
sound-conditioning for any auditorium requirement. 


3 SEPARATE v2 1 w titi 

CARRYING UNITS fone * o ipouer- 

Assemble in Less house” for the 

. than 5 Minutes te tia 

‘ 2. BRI2 Bass - Reflex 
Speaker Case. Houses 
@ 12” speaker and also 
serves a8 Carrying case 


for amplifier, projector | 
VICTOR head, and accessories. \ | 






ve” 





ANIMATOGRAPH a 
CORPORATION rp bn Lome. 
( & i 
DEPT. L-12, DAVENPORT, IOWA | y source of 
Ie itlumination. 


Branch Offices in New York and Chicago 
QUALITY MOTION PICTURE EQUIPMENT SINCE F970 


THIRD EDITION OF THE INDEX OF TRAINING FILMS NOW AVAILABLE 


* The Third Edition of The Index of Training training and vocational classroom use is now avail- 
Films, widely-used and authoritative reference able. Nearly 2800 titles are listed, together with 
listing all free-loan, rental and low-cost purchase complete sources. THE INDEX lists at only = 00. 
sound films and slidefilms available for industrial Order today from Business SCREEN, Chicago 2¢ 
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Carecess Ovenaton crushes auto in scene 
from “The Gamblers 


Safety Picture ‘The Gamblers” 
Hits Construction Job Perils 
® Russian roulette is a sucker’s bet 
The odds are good live to one 
but no gambler 
would take these odds. 

The Gamblers, a new CATerPiL- 
LAR Tractor ComMPaANy safety pro 


that you won't lose 


motion film, exposes a number of 
American versions of the maniacal 
pistol game popular on construction 
jobs. It spotlights the way careless 
operators of heavy construction 
machinery play these games with as 
good or better odds but with equi 


alent results if they lose. 


Hard-Hitting Message 


The 20-minute non-commercial 


picture rumbles into a bold ap 
proach to safe operational proced 
ures and 


disciplines. Spurning 


standard “how-to-do-it-safely” op 
timism, it pits the automatic brutal 
ity of 


bulldozers against sleepy 


humans. The Gamblers 
documents many typical scenes on 
any construction job where an 
operator may get careless, showing 
how accidents happen and the often 
fatal results. When a bulldozer is 
left to the caprice of youngsters, its 
blade may suddenly become a guil 
lotine; an ignored lever on a trac 
tor-scraper renders it brakeless and 
ruthless 
stupid stunts chanced by the heed 


these are the calibre of 


less operators which the film can- 
didly portrays. 

The film had its premiere show 
ine before the construction section 
of the National Safety Council at 
the National Safety Congress held 
recently in Chicago. It was received 


with enthusiasm 
Need” 


“The Gamblers is an invaluable 


“ . ? 
Impresses Safety 


contribution to safety in the con 
struction field. It is very dramatic. 
Both the scenes and narrative are 
presented in such a way that the 
film can’t help but thoroughly im 
press on owners and operators alike 


the constant need for safety on their 


SAFETY AND SALES VIA THE SCREEN 


jobs,” said Wittiam G 


chairman of the 


HAWKINS, 
visual aids com- 
mittee of the Congress’ construction 
section. Mr. 
manager and safety 
Winston Bros. Co.. 
construction firm. 
Directed and produced by Dick 
Bulkeley of the Calvin Company of 
Kansas City, Missouri, The Gam- 


blers can be seen by contacting any 


Hawkins is insurance 
director of 
a Minneapolis 


Caterpillar dealer, domestic or ex- 
port 


” ” 


Kaiser-Willys ‘“‘Word of Honor” 
* The award-winning traffic safety 
Word of Honor, 
sponsored by Kaiser-Willys, is being 
backed by 
ventory to meet audience demand 
via Modern Talking Picture Service 


motion picture 


an increased print in- 


exchanges in 28 cities during 1954, 


“The Conservation Dollar” 
for 
RICHFIELD 


Western Auto Supply Presents 
New Sales Training Slidefilm 
® An 
slidefilm ‘for sales training will be 
produced for the Western Auto Sup- 
Kansas City. Mis- 


souri, by Sarra. Ine. 


all-color 20-minute sound 


ply Company, 


The new film, which will show how 
to sell the company’s line of Wizard 
washing machines and dryers, is 
being produced for viewing by 
salespeople in Western Auto’s com- 
pany owned stores and associate 
stores across the nation. 

The production is being devel- 
oped under the supervision of Rob- 


ert A. 


tion manager for Western Auto Sup- 


Caldwell, appliance promo- 


ply Company. Wayne A. Langston 
is writing the scenario under the 
Joseph G.  Betzer, 
Sarra’s director of film planning. 


direction of 


producers for over a 


quarter-century 


Slide films ¢ Motion pictures e Films for TV 


“Costly Crosses,”” Rail Repair Pix, 
Filmed on Coast-to-Coast Location 
* Shooting railway track mainte- 
nance scenes in the California desert 
in mid-July sweats the glamour out 
of motion picture making, as the 
crew of Costly Crosses will vividly 
recall. The new color film produced 
by Cal Dunn Studios for the Ram- 
apo Ajax Division of the American 
Brake Shoe Company was a location 
picture, part of which was made on 
the Santa Fe right-of-way near Bar- 
stow, California. Its purpose is to 
demonstrate how the expense of 
tie replacements for railroads can 
be greatly reduced by the use of the 
Racor Stud to replace the cut anchor 
spike in tie installation. 

Several railroads cooperated in 
the making of this film and loca- 
tions were spread from New York 
state to Los Angeles with many 
points between. The Santa Fe moved 
an entire tie replacement crew from 
the Mojave desert down to Barstow 
because the temperature there, said 
to have been bubbling at 11 degrees, 
was cooler than the air of the Mo- 
jave. Keeping the camera and the 
film stock from the direct rays of 
the sun was a job in itself. 

Costly Crosses was written and 
directed by Alan S. Lee. Able tech- 
nical supervision was provided by 
Charles Godfrey of the American 
Brake Shoe Company and William 
Giraldi, account executive with the 
L. W. Ramsey Advertising Agency. 


% x * 


Unmeasured Tins Put on Pan in 
General Mills Color Slidefilm 
* When wifey’s pies taste just like 
the kind Mack Sennett used to 
make, when the cake won't hold a 
candle to baby’s birthday, some- 
thing is not baking. Often the cul- 
prit is the pan, a new slidefilm sug- 
gests. 
Fashions in Food, a 
produced by General 
Mills, Inec., illustrates that proper 
size pans must be used in baking 
to make sure the cake bakes high 
enough—but not so high that it 
runs over in the oven. It shows that 
pan material is important. Shiny 
pans should be used for cakes and 
cookies, while glass, enamel or dark 


71-frame 
color film 


metal pans are best for pies. 


The film was produced after 
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studies made by the company’s 
Betty Crocker staff indicated that 
many modern homemakers had not 
yet learned the importance of the 
right pan for different bakings. 
Visits to homes revealed that pans 
of every size, age and condition 
were used in kitchens and the re- 
sults frequently were more pasty 
than pastry. These “baking failure” 
pans are pictured in the slidefilm. 


BETHLEHEM PRESENTS: 


(CONTINUED FROM PAGE 36) 


has been installed in the auditorium. 
Ceiling-suspended, this unit feeds 
through its own amplifier to the 
radio unit and recorders. 

In addition to their recording 
function, the two units are used for 
playbacks, to provide music at din- 
ner meetings and, through the radio 
installation, to carry radio commen- 
tation to selected locations. 

A tape recorder rounds out the 
recording equipment. It is not con- 
nected with the system but is used 
mainly to bridge gaps when switch- 
ing from one recording machine to 
the other so that no part of the talk 
will be lost during transcribing. 

Adjoining the recording room is 
an acoustically designed 16mm film 
center. Here are facilities for show- 
ing sound films and slides to small 
groups. In this center, also, Bethle- 
hem films receive attention from the 
time a shooting script, or outline, is 
made, through the projection of 
rushes, to editing into final form by 
the producer under Bethlehem’s su- 
pervision. 

Here the producer meets with 
those Bethlehem representatives in 
whose interest the film is being made 
to decide upon pi ture and editorial 
treatment. The approved narration 
is read against the edited film be- 
fore the actual recording is made. 
And. since no mechanical interlock 
exists between the 35 and 16mm pro- 
jectors, the pre-interlock check must 
be made elsewhere. However, if a 
35mm film is being produced, a “C™ 
head on one of the projectors per- 
mits separate reels of the picture and 
track to be run simultaneously. The 
effect is that of a composite picture. 
Considerable inconvenience is avoid- 
ed for Bethlehem people, who other- 
have to travel to the 
producer's studio to view the pic- 


wise would 
ture. 
Bethlehem’s experience with mo- 
tion pictures goes back to the days 
As early as 1917 the 
frag- 


of silent films. 
company recorded ordnance 
mentation tests on film for research 
Since its first sound film 
1935, Bethlehem has 
produced 24 full-length sound films 
over its familiar trademark. i 


purposes. 
in October, 
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Here are five of the components in Elgeet’s Stereo-Cine package. 


A Basie 3-D System for Industry 


Elgeet “Package” Includes Stereo Lenses and Accessories 


1 Piace for low-cost 


—_— 


stereo motion pictures within 
the industrial organization for 
safety, operational, assembly and a 
multitude of other technical and 
promotional aspects which company 
film personnel can serve. 


field of 


Rochester's 


To meet this specifi 
internal application. 
Elgeet Optical Company has pro- 
vided a “packaged” stereo system. 
Its first key advantage lies in adapt 
ability to all standard Lomm cam 
eras (both “C” and Kodak mounts) 
and to all standard l6mm_ proje 
tors. 

The system provides (1) a six 
element 13mm [:2.8 stereo universal 
focus taking lens and romboid prism 
{:1.6 


projection lens; (3) a specific finder 


assembly: (2) and stereo 
for each type of camera to show 
covered field of view as seen by the 
stereo lens: (4) 
Polaroid 
pairs of cardboard Polaroid view 
metallized 3-D 


two pairs of glass 
viewing glasses and six 
ers: and (5) a 
screen. 

A stereo system for 16mm films. 
to satisfy the broadest range of pos 


SrereO TAKING Les mounted on a 


standard l6mm cine camera 
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sible users, must meet two basic re- 
quirements—-it must be as easy to 
use as normal two-dimensional lenses, 
and it must be within the financial 
means of the small company as well 
as larger firms. Elgeet has met these 
requirements without sacrificing 
quality. 
Properties of Taking Lens 

The heart of the Elgeet 

Stereo System is of course, the tak- 


Cine- 





available with 


Lens is 


PROJECTION 


adapter sleeves for lomm models. 


It consists of a 6-element 
rated at {/2.8. 


Light enters through two openings in 


ing lens. 
lens system 13mm 
the front of the housing and is split 
by a Rhomboid prism assembly be 
fore passing through the lens sys- 
tem, forming two images on the film 
corresponding to that seen by right 
and left eyes. 

By using a single lens system and 
prism it is impossible for one image 
to go out of focus in relation to the 
other. And the lens system has a 
long back focus so that it can be used 
with any camera. This design was 
selected by Elgeet after several years 
of research, development, and _ test- 
ing as the one offering the maximum 
adaptability and capable of produc- 





ing images of the highest possible 
quality, depth, and definition. 
Optical System Analyzed 
The optical system of the taking 
lens is fully color corrected and all 
lens surfaces are hard coated with 
Elgeet’s “Eleote.” Click-stops on the 
diaphragm facilitate setting at any 
of the openings between [/2.8 and 
f /22. 


adjusted to compensate for any light 


The diaphragm openings are 


loss due to beam splitting so that 
settings will be equivalent to normal 
lens settings. The lens is of the uni- 
versal focus type with a range of 
focus from 5 feet to infinity. A close- 
up attachment will be available 
shortly. The lens is currently avail- 
able in models to fit all “C” 
cameras. 


mount 


The projection lens in the Cine- 
Stereo consists of a twin £/1.6 lens 
with polaroid segments built in. All 
coated, A 
focusing arrangement of the unit 


lens surfaces are hard 


permits precise focusing of the screen 
image. Adapters are available to fit 
this lens to all standard 16mm pro- 
yectors, 
Total Cost is Nominal 

In addition to the taking and pro- 
jection lenses, the manufacturer sup- 
plies with each system a 26” x 36” 
metalized screen, a necessary item 


since ordinary projection screens 
tend to depolarize the light and re- 
duce the effect. 


view 


three-dimensional 
The system also includes a 
finder that adapts the owner’s cam- 
era to stereo filming, and eight pairs 
of polaroid glasses, two of which are 
Laminated glass viewers with plastic 
frames. Price of the complete system 
is $2149.50 ($259.50 for Bolex and 
Bell & Howell 70 Series cameras). 
Use of the Cine-Stereo requires no 
special techniques other than select- 
ing compositions that produce the 
best three-dimensional effects. Since 
the lens is fixed focus, it is only nee- 
essary lo keep subjects beyond five 
feet. The diaphragm is set in the 
a normal lens and 


at equivalent slopes a 


same manner as 


INEXPENSIVE setup for lomm 


projection. of silent 


motion = pit 


tures via Stereo-Cine 





\pove Anis sketch o furicor 


TV-T Shutter in action for kinescope 
“TV-T" Auricon Camera Shutter 
Designed for Better Kinescopes 

® AURICON cameras now are avail 
able with a new television transcrip 
tion TV-T Suourrer for kinescope 
recording in the field of industrial 
television. This development, an- 
nounced recently by Bernptr-Bacu, 
Inc. Hollywood, California, makes 
it possible to photograph television 
pictures from a receiver tube occur 
ring at 30 frames per second onto a 
l6mm motion picture film at the 
rate of 24 frames per second without 
loss of picture quality such as occurs 
when conventional motion picture 
cameras are used. 

Equipped with the TV-T Shutter, 
Auricon cameras film regular live 
action lomm sound-on-film talking 
pictures without any camera modi- 
fication or change in the TV-T Shut 
ter. The Auricon Super 1200 camera 
can kinescope record a continuous 
10 minute operation using 1200-Toot 
film magazines. This dual-purpose 
TV-T Shutter is also available for 
the Auricon-Pro and Cine-Voice 
cameras, 

In addition to regular live action 
filming, the manufacturer points 
out, Auricon cameras are now use- 
ful tools for 


records on film with synchronized 


making permanent 
sound and picture, photographed 
from receiver tubes in closed tv. 
circuits. Applications suggested are 
use of the film for study of remotely 
controlled rocket and guided missile 
tests, aircraft speed trials, surgical 
operations, micro-photography, 
foundry and rolling mill operations, 
inspection of manufacturing proe- 
esses, machines and gauges. Other 
possible uses are in delayed rebroad- 
casting, sponsor presentations, com- 
checks, 
show case films, film library, “hot 


kines,” 


petition pilot kinescopes, 


and air checks. 


* * 7 


Magnecorder M80, Unitized Tape 
Model, Introduced for Pro Use 

* The Macnecorper M80, a new 
professional magnetic tape recorder, 
was introduced recently by VIAGN? 
corp, Inc. at the Audio Fair in New 
York. Designed for 10! 


L\Y WO) U® 


NE 


nova. PRODUCTS 





The Latest in Projection & Production Equipment 


it is said to incorporate seve ral im 
provements. Listed among its ad 


vanced features are slot loading. 
safety inter-locked push button con 
trols, unitized construction and full 
range frequency response from 30 
to 15,000 cycles at 7! Tait hes per 
second Lape speed. 

Other features include automatic 
tape lifting to remove the tape from 
contact with the heads during re 
W ind and high speed forward ope ra 
“edit” 


accuracy said to be better than 3 


tion, an position and timing 


seconds in 30° minutes. achieved 


through direct tape drive from a 

hysterisis sychronous motor and elec- 

trical supply and take-up torques. 
The amplifier in both record and 


ey 


Peerless 
Services 


include: 


Peerless Protective and 
Preservative Film 
Treatments 


Film Library Servicing 


Servicing TV Shows on Film 


Film Distribution Servicing 


My 


Without exception, O, 
ALL film should be treated, 

if you are to get maximum results 

in terms of good projection and number 


play-back functions uses direct- 
coupled cascode input stages to pro- 
duce a maximum signal-to-noise ra- 
tio. Integrated design of all elements 
guiding and controlling the tape 
vives the M80 a low flutter rate. the 
manufacturer says. 

The recorder’s fail safe brake op- 
erates only in the “stop” position. 
The M80 utilizes stainless steel, dif- 
ferential band brakes to stop the 
machine in less than 2-inches of tape 
when operating at 15-inches per sec- 
ond. The unit also features two- 
speed operation with dual equaliza- 
tion, detachable snap-on head covers, 
four channel mixer, facilities for re- 
mote control operation and_ inter- 
changeable head assemblies permit 


A Message of interest to: 


Motion Picture Producers, 

Distributors, Advertising Agencies, 
Sponsors, Film Libraries, 

TV Film Producers and Distributors . . . 


tig, 
Phy," 


of showings. Without treatment, your film — 

from initial release to the last booking — is much 
more susceptible to damage. And damaged 

film can result in an indifferent audience. 

Peerless Treatment is the finishing touch and the 
least expensive item in the whole process of picture- 
making. Yet it safeguards millions of dollars 
invested in finished prints. 


Peerless Treatment assures: seasoned, toughened, 
smoothly projecting prints. Peerless-treated prints 
start off right and keep in good condition longer. 

So when you order prints, don’t forget to include 
“PEERLESS TREATMENT" in every purchase order. 


KERLESS 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, N. Y. 


zm 959 SEWARD STREET, HOLLYWOOD 38, CALIF. 
. 19 YEARS EXPERIENCE IN SAFEGUARDING FILM 





Filmstrip Packaging 


PEERLESS TREATMENT available also through Officio! Licensees in 


ATLANTA + 


HOLLYWOOD * KANSAS CITY » NEW YORK 


CHICAGO - 


CLEVELAND + DALLAS + DAYTON + DETROIT 


* PORTLAND * SAN FRANCISCO 


ST PAUL * WASHINGTON © Berne + brussels + London + Mexico City + Sydney + Te 
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ting full track, half track or instru- 
mentation recording. 

The M80 operates at either 71 » Or 
15 inches per second tape speed. 
Speed change is by switching which 
eliminates capstan changing. Fre- 
quency response at 15-inches per 
second tape speed is from 30 to 20,- 
OOO evcles. 

The unit is built for rack, portable 
or console operation. Cost of the 
amplifier and mechanical units is 
$1185.00. 


{merican Optical offers these two neu 
Skot 2 x 2 slide projectors, 


Claim SKOT, Plaid Clad Projector 
Keeps Cool in 300-Watt Operation 
* In Highland motif comes a new 
2 x 2-inch slide projector, the SKOT, 
announced by AMERICAN Optical 
Company, Chelsea, Mass. It is of- 
fered in deep woodland green ofr 
bright tartan green, both set off by 
a design of Scottish plaid. The colors 
are baked on to the all-aluminum 
parts. 

A 300-watt projector with a five- 
inch lens is said to provide bright, 
even color-perfect illumination from 
edge to edge. The SKOT is blower- 
cooled with two-element condensing 
patented heat filter. 
Stides can be left in the projector 


system and 


without fear of scorching and the 
projec tor remains cool to the touch. 
the manufacturer states. Free re- 
placement of any part of the optical 
system is guaranteed if there is heat 
damage. The efficiency of the cool- 
ing system allows use of a completely 
light-tight housing it is claimed. 

A built-in slide changer has been 
designed for simple operation. A 
spring action raises the projector to 
any desired height by loosening a 
knob. The SKOT comes in a leather 
tan carrying case. With this case the 
slide projector's price is $49.95. It 
will be available shortly after the 
first of the year. 

* . = 

Roll-A-Talk Helps Public 

Speakers to Avoid Fluffs 

A fumble-proof aid to public 
speakers is indicated in the desc rip- 
tion of Roit-A-TALK. a device bear- 
ing a new corporation’s name. Pre 
sented by Roui-A-TaLk, Ine. at the 
sixth annual national conference of 
the Public 


Relations Society of 


SCREEN MAGAZINE 





pe tern ter 


— —— 





America in Detroit recently. the 
mechanism impressed public rela- 
tions executives, Hubert F. Roy. in- 
ventor and firm president, said. 
Roti-A-TaLtk is a small (5 
pounds ) portable, electrically oper- 
ated regulator which brings a speak 
ers manuscript into view as he 
needs it. The speaker controls the 
texts movement by means of a 
pushbutton which he may hold in 
his hand or place on the podium or 
table. He 


moving type or worry about stop- 
ping it at the right place. 


doesn't have to read 


The prepared talk is written o1 
typed on a continuous length of 
width fan-folded 


The finished manuscript is placed in 


standard paper. 
a tray, with the top of the first page 
inserted in a take-up spool. When 
the speaker nears the bottom of a 
page and pushes the control button. 
the next page is advanced auto- 
matically. The last few lines just 
read before the advance remain in 
view at the top of the page to help 
keep his place. The 


manufacturer believes that with no 


the speaker 


pages to turn or slide, the speaker 
is enabled to smoother delivery. 


* * * 


Westrex Corporation Announces 
New Professional Film Editer 
® Efficiency and 


operation 


convenience of 
were objectives of the 
WesTREX CORPORATION in designing 
the Westrex Epirer. new film edit- 
ing equipment. To blueprint and 
engineer a machine that would meet 
the modern needs of the industry. 
the firm’s Hollywood technicians 
worked in close cooperation with 
motion picture studios. 

Among the featured improve- 
ments are the elimination of noise 
by use of continuous optical pro- 
jection and the substitution of tim- 
(CONTINUED ON 


NEXT PAGE) 


A Devuxe new film editer is offered by 
the Westrex Corporation. 
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a Easy to own!... 


You'll take startlingly realistic 3-dimensional movies on your first roll 
of film with the new Elgeet Cine-Stereo System. 

It's as easy fo use as your normal lens—just mount the lens on your 
camera, set the lens opening as usual, and you're ready to shoot. 

The Elgeet Cine-Stereo System is easy to own, too. For only $249.50 
you get everything you need for the most exciting movies you ever 
made—camera and projection lenses, screen, view finder, and 
polaroid glasses. 

The fast f/2.8 6-element taking lens is fully color-corrected and 
hard-coated for brilliant pictures with microscopic definition and 
remarkable depth. A Rhomboid prism assembly makes it impossible 
for one image to be out of focus with the other. And, it's universal 
focus ... with a range of focus from 5 feet to infinity. 

The twin £/1.6 projection lens system has polaroid segments built in, 
can be precisely focused. Adapters permit use on all standard 16mm 
projectors. 


' 


aM 
You don't need to wait any longer for a professional quality stereo “ 


system at a moderate price. See the new Elgeet Cine-Stereo System ) 1 
| $949.50 
at your dealer's now. PRIC i $? {9.5 
(includes taking and projection 


lenses, 26° x 34". screen, view 


Write for Informative Booklet 


Elec on 


“Makers Of the Wolds Finest Senses’ 


finder, 2 pairs of glass poloraid 


glasses and 6 pairs of paper 


OPTICAL COMPANY, INC. 


843 SMITH STREET ©@ 


polaroid. glasses) 
*$259.50 for Bolex and Bell & 


Howell 70 Series cameras 











HOW TO FIND AN EXPERIENCED, DEPENDABLE BUSINESS FILM PRODUCER 
® The 1954 Propuction Review issue of Business standard reference on production resources is used 
W rite 


for listing data forms and advance copy 


SCREEN, to be published in February, will again list by all leading sponsors and their agencies. 


and provide essential reference data on all U.S. and today 





Canadian business film producers. The recognized reservations! c/o 7064 Sheridan Road, Chicago 26. 
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ing belt drives for gear driven me 
chanisms. The Westrex Editer can 
handle standard and new small-hole 
perforated films (single or multi- 
ple), and composite release prints. 
Projection viewing of an enlarged 
image without extra attachments is 
possible-the projection distance 
and picture size being accommo- 
dated by the selection of a simple 
Sper tacle lens. 

The intermittent has been elimin- 
ated thus avoiding the necessity of 
a loop between the operator's hand 
and the machine. Threading effort 
has been minimized by the smooth- 
ness of the rotating prism’s opera- 
tion which, it is said, makes it pos 
sible to feed the film into the Eprrer 
without regard to critical entrance 
Placing the film in a film 
trap locks the film automatically to 
the drive sprocket so that the film 


angles. 


position cannot be lost. Inspection 
and removal of the film also have 
been simplified. 


Professional Film Viewer 


Professional Viewer Provides 
Large Image for Film Editing 
© A larger picture sereen for left 
to right viewing is one feature of 
a new foreign-made film viewer re 
announced by the Camera 


Available in 


two models, one for editing 


cently 
EQUIPMENT COMPANY 
5mm 
film. the other for L6mm, the Pro 
fessional Viewer is 
brilliant 


easy to thread, and will not seratch 


said to provide 
illumination, is portable, 


film. The company’s address is L600 
Broadway, New York N y. 


* . * 


R. W. Dassow Heads Sales of 
Radiant's Astrolite Screens 

* Appointment of R. Wittiam Das 
soW as sales manager for the The 
atre and Television Screen Division 
of Raptanr Manuractrurine Corpv., 
Chicago, has been announ ed by 
ApoLpun WerTHeIMeEeR 
dent. 


vice presi 
The new position was neces 
sitated by the increase in sales of 
the new Astrolite screen for Cinema 
scope and all wide screen projection 
systems. Herschel Feldman will con 
tinue to be sales manager of Radi- 
ant’s photographic, educational and 


industrial screen divisions 


ALONG THE EQUIPMENT LINE 


Slide Projector, Mobile Base 
Combined for Chairside Showing 

* A slide projector with a mobile 
base for chairside projection and or 
ganized slide filing has been an- 
nounced by the Jack C. Corrry 
Co., Wilmette, Ill. The projector, a 
new 500-watt model, is manufac- 
tured by Standard Projector and 
Equipment Co., Chicago, which has 
appointed the Coffey Co. its na- 
tional distributor. The mobile base 
for the projector is 25%/-inches high 
for comfortable chairside projection 
in the home. Slides are stored in 
the lower part of the base in two, 
four, or six drawers with each hold- 
ing 675 paper-mounted slides or 300 
glass slides. 

The 500P 2.x 2-inch slide pro- 
jector incorporates 500-watt brilli- 
ance for sharp pictures. A_ built-in 
mechanical pointer makes it possible 


to point to images on the screen 
during operation. The projector re- 
tails for $115.80 with semi-auto- 
matic slide-changer complete with 
case. The chairside base ranges in 
prices from $15.40 to $58.10 de- 
pending on the number of 2 x2-ingh 
drawers desired. 


* - * 


Camera Mart, Inc. Announces 

Machine Shop for Photo Services 
* The opening of a fully equipped 
machine shop on their premises is 
announced by The Camera Mart. 
Inc., 1845 Broadway, New York 
City. The new shop is set up to fa- 
cilitate development and 
manufacture of the firm’s line of 
equipment for the industry as well 


design, 


as to expedite camera repair work, 
modifications, lens mounting, T-stop 
and lens calibrations. Full details 
are available on request. 





to make? 


heat competition :— 


The subject: 


market. 


6108 SANTA MONICA BLVD. 





SALES RESISTANCE ? ? 


YOUR salesmen are going to 
encounter it in increasing amounts= 


Will they know how to handle it, or are they going 
to be stopped short of the sale you want them 


There is only one successful way to meet and 


“By-Passing Sales Resistance” 


will teach them how! 


oo + & 


“By-Passing Sales Resistance” is only one of the 
eight outstanding sound slide-films in our AG- 
GRESSIVE SELLING program .. . a program 
designed specifically to aid management in de- 
veloping the attitudes and techniques that sales- 
men must have to succeed in today’s competitive 


> * & 


Write for details of how you 
may obtain a preview. 


iddress requests to: 


Rechet Pictures, Iuc. 


HOLLYWOOD 38, CALIFORNIA 
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Stereo Projector-Viewer Unit 
Announced by 3-D Company 


@ A “two-faced” stereo table viewer 
and projector has been introduced 
by THREE Dimension COMPANY, 
Chicago. The TDC Stereo Pro- 
JsecT-Or-VIEW front 
& x 10-inch viewing glass with an 


combines a 


anti-reflection hood for stereo slides 


with a rear panel device which opens 


- 9 


o 
TDC Stereo Projector Viewer 


to convert the instrument into a 
stereo projector, filling a screen as 
large as 40 x 40-inches. 


Cardboard or glass mounted slides 
are accomodated in the Project-Or- 
View. Controls are simple with no 
need for adjustments between slides, 
if correctly mounted, the manufac- 
turer states. A new type of blower 
system has been designed for efh- 


cient cooling. 


The TDC Stereo Project-Or-\ iew 
pre ision geared controls are housed 
in aluminum die castings and Roy- 
alite, making it sturdy enough for 
commercial as well as amateur use, 
the company emphasises. I|lumina- 
tion is by two 300-watt lamps with 
twin reflector, condenser and heat 
filter systems. Current required is 
household type, 110-125 volt, 50-60 
cycle, A.C, only. The matched pro- 
jection lenses are 3-inch £/3.5 coated 
anastigmats. The TDC weighs 1514 
pounds and is 18 inches high, 11 
inches wide, 16 inches long. 

Price of the Stereo Project-Or- 
View, including 
$119.50. A luggage style carrying 
case sells for $20.00. The company 


federal tax, is 


plans to have accessories available 
which will include a changer for 
non-stereo viewing and projection of 
two-dimensional 35 mm (2 x 2) 
slides and a tray-loading automatic 
changer for stereo slides, called the 
Selectron-Stereomatic. These chang- 
ers will fit the present TDC projec- 
lor. 


TDC will become a subsidiary of 
the Bell & Howell Co. in January. 
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Strip-O-Mati: 
Viewlex slidetilm projectors provides re 
mote control. 


attachment for 


Viewlex Strip-O-Matic Has 
Remote Control for Slidefilms 

* A convenient attachment which 
fits the Viewlex line of 35mm slide- 
film projectors is the Strip-O- Vatic, 
a remote control advance mechanism 
which enables the user to control 
visuals from any place in the room. 

The mechanism is supplied with a 
hand-held push button and a sufhi- 
ciently long cord for complete free- 
dom of movement in the average 
meeting room. 

Reference data and prices on the 
Strip-O-Matic are available on letter- 
head request from Viewlex, Inc., 
35-01 Queens Blvd... Long Island 
City 1, N. Y. 


* % * 


Gilbert Heck, Da-Lite Expert, 

Gives Screen Selection Pointers 

® There are four cardinal points to 
consider when selecting screens for 
audio-visual presentations. That is 
the conclusion of Gilbert Heck, Da- 
Lite Screen Company's sales execu- 
tive. According to Heck, the requi- 
sites to look for are: 

1. A projection surface that will 
provide sharp, clear, comfortable 
vision for the maximum size audi- 
ence it will be required to accom- 
modate. 

2. Adaptability of screen height 
or level to the type of room, stage 
elevation and location, and audience 
arrangement for adjustment to vary- 
ing accommodations. 

3. Mechanical simplicity and pre- 
cision, requiring a minimum of op- 
erational adjustments or controls. 

1. Stability of design and con- 
struction to stand up under heavy 
duty use and handling. 


Visual Training and Sales Groups 
Offered Color Duplicating Service 
* Color duplicates from. original 
photographic transparencies for vis- 
ual training programs, sales presen- 
tations, sales training and club pres- 
entations are offered in a new service 
available from Bese. & Bese 
Cotor Lasporatories, 2531 Church 
Avenue. Brooklyn 26, N. Y. 

The firm produces photographic 
color duplicates in all sizes from 
5mm to Il x 14, 16 x 20 and 30 x 
10-inches, from any size transpar- 
ency submitted, on Ansco Color, Ek- 
tachrome or Ektacolor duplicating 
materials. The new service however 
is expected to be of particular inter- 
est to users of visual training and 
sales methods via overhead or rear- 
view projectors which only accept 
specially mounted 5 x 7 or 8 x 10- 
inch transparencies or slides. 

Bebell & Bebell 
awarded a major color duplicate 
contract by the department of de- 
fense which makes extensive use of 


recently was 


overhead and rear view projection 
methods in armed forces speed-up 
visual training, engineering and 
weapons identification courses. 

At present the firm’s laboratories 
can produce yp to 1000 color dupli- 
cates per day at normal capacity it 
is said. Until recently, most of the 
output was for the advertising and 
display trades but with the new fa- 
cilities other visual aid areas are 
being entered. 


o * * 


Valentino Issues New List 

of Sound Effects, Film Music 
¢ Newly 
mood music and bridge music are 
listed in the “Major Sound Effect 
Records Catalogue, 1953-1954,” a 
compilation recently 
THomas J. VaLentino, Inc. The 
catalog, aimed at professional mo- 


recorded sound effects. 


released by 


tion picture producers, amateur 
film makers and Hi-Fi fans, is a 
source of ideas for backgrounds of 
all sorts. It is available free on 
request to the publisher, 150 West 


16th st.. New York 36. N. Y. 


Comine Event: The 4th Annual Produc- 
tion Review of Business Screen, Febru- 
ary ’54! 





COLOR SLIDEFILMS 


FOR INDUSTRY 


COLOR FILMSTRIPS 


FOR EDUCATION 


Specialized equipment and the know-how of a group of specialists who 
have produced over 350 color films. If you have a production problem, 
contact Henry Clay Gipson, President . . . 


FILMFAX PRODUCTIONS, 10 E. 43, N.Y. 17, N.Y. 
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The Finest In Outdoor Films”’ 


“BIRDS OF THE PRAIRIE” (Minneapolis-Moline Co.) 
1953 Boston Film Festival — First Award 
1953 Edinburgh International Film Festival 


“THE LURE OF NEW ENGLAND” (Minneapolis-Moline Co.) 
1953 Cleveland Film Festival 














NEW & USED EQUIPMENT 


Fé For Motion Picture & TV Film Production FE CS 


F&B LEG-LOK TRIANGLE... 


First important improvement in triangles since 
“Birth of a Nation.” 

leg-Lok clamps grip tripod legs—no fear of 
points falling out of sockets, camera & triangle 
can be moved by 1 man now, can be used on 
roof of wagon or truck. Adds stability, rigidity 
& safety. Cut-out center casting absorbs strain 
on leg hingles — prevents loosening. 

Note large finger-tip tightening knobs — large 
engraved numberals on extendable legs for ac- 
curate levelling. 


IMMEDIATE DELIVERY — $26.95 
F & B Film Footage Counter 


DUAL SINGLE 


DUAL model counts lémm and 35mm separ 
ately or together 

Two switch positions—SYNC for synchronous 
interlock with projector, recorder, dubber, 
etc.; LINE for manual control 


WRITE FOR BROCHURE 


FLORMAN & BABB 


70 West 45th Street, New York 19, N.Y. 





Rental - Sales - Service 


35mm & 16mm 


Phone: Murray Hill 2-2928 
Cable Address — FLORBABB, N. Y. 
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Cuicaco TV Stan Rusti Salmon appears 
as Viss Vuflet in one of the high 
lights in the recent Quaker Oats shou 


Dramatized Sales Show Sells 
Merchandising of Quaker Oats 

® Several hundred sales representa- 
tives of the QuaAKER Oats Company 
converged in four regional sales 
meetings during November to par- 
ticipate in one of the most unusual 
dramatized sales meetings they had 
ever attended, 

Planning, writing and presenta 
tion of the show was in the hands 
of DaLtas Jones Propuctions, INc., 
Chicago, specialists in instructional 
and sales films for industry. 
Through the medium of professional 
actors, motion pictures, and sound 
slidefilms in color, the show was 
produced to entertain, yet “sell” the 
merchandising of the company’s 


products. 


. * 


“The Honorable Mountain"’ Color 
Documentary of Japan's Shrine 
® Every year more than 15,000 
Japanese pilgrims wind their way 
up to the top of 12,000 foot Mt 
Fujiyama, natural national shrine 
The first western world filming of 
this centuries old religious pilgrim 
age has been completed by Ray 
Yielding Productions. 

Called an “adventure-documen 


tarv.” The Honorable 


a lomm color two-reel motion pic 


Vountain is 


ture of the reverent multitude seal 
ing the highest voleanic peak in 
Nippon. The release date of the film 
has not been announced 


* r . 


Cornell's TV Golf Series 
® Cornette Firm Company has 
famed — golf 


signed rrofessional 
| 


Jimmy Demaret to appear in a 
series of filmed golf programs for 
television. The thirteen 15-minute 
programs will be photographed in 
Houston, Texas and on many tourn 
ament courses throughout the coun 
try. Golf writer Bob Brumby has 


prepared the seript 


a * 


“Building of a Locomotive” 

° Fairbanks Morse Is the Sponsor of 
a recent lomm sound film detailing 
the Building of a Locomotive. 


BRIEFS ABOUT PICTURES IN THE NEWS 


Family Influence in Safety 

New Theme in Sarra Picture 
® An 
vealed in the title of a new motion 
in production for the Na 
tional Safety Council, [f/f You Took 
Family to Work. Scheduled 
for spring release. the film 
Ward Ohrman in 


how eure ful 


interesting story line is re 


pore ture 


our 
stars 
a seript showine 
workers would be if 
their families 


work 


Produced by Sarra. Ine.. 


accompanied them to 


the job 
salety picture is being shot in studio 
and on location the site of a 


modern building now 


apartment 
under construction on the former 
hdith Rockefeller MeCormick prop- 
erty in Chicago. 

“father 
Langston, II. 


The production has a 


Llovd 


son note 


the 


4 


MODEL SW-602 


Technical excellence combined with film 
production facility and economy has earned 


lead. 
Directing the film is his 
Wayne A. Langston. 

If You Took Family to 


Work will run 15 minutes and is 


“Bute Ae 
father. 


plays the juvenile 


Your 


being made available as a l6mm 


motion picture and in a 35mm 
sound slidefilm version. 


” * 


Queen Bess’ “Coronation Day” 
Seen in 16mm Sound and Color 
* A chapter of modern history's 
most colorful pageantry, the crown- 
ing of England’s new Queen Eliza- 
beth, is now available in a 16mm 


sound and color film. Coronation 


Day. 

This 20-minute documentary with 
a commentary spoken by James 
McKechnie is the first such version 
of the royal event of June 2nd. ae- 


CinemaScope 
REPRODUCERS 


PORTABLE FIELD RECORDERS 


3. CHANNEL 
REPRODUCERS 


MULTI-CHANNEL 
NTERLOCKED OUBBERS 


STUDIO DUBBERS 
AND RECORDERS 


the MAGNASYNC a proud reputation. 
Field-tested under all conditions, the SW-602 
has proven to be a pacemaker in 16mm 


professional sound recording. 


Price: $1275 complete system 


F.0.B 


Distributed by: 


MAGNETIC RECORDERS COMPANY 


7120 Melrose Ave., Los Angeles 46, Calif.; WEbster 3-5545 


CAMERA EQUIPMENT COMPANY 


North Hollywood 


QUALITY 

AMPLIFIERS 

FOR MAGNETIC RECORDING 
& REPRODUCTION 


1600 Broadway, New York 19, N. Y.; JUdson 6-1420, Cable: CINEQUIP ==aae 


Manufactured by 


MAGNASYNC MANUFACTURING CO., LTD. 
P.O. Box 707, North Hollywood, California 


Imerica’s leading manufacturer of 


2e™ ARS 


MAGHAS YA 


CHRONOYU 








Magnetic Film Recording and Reproduction Devices 


cording to the British Information 


Service which is distributing the 
film. It records the brilliant pro- 
Abbey, the 
solemn ritual, the regal return and 
highlights. 


actual music played during the cere 


cession to Westminster 


other kxcerpts of the 
mony are heard. 

Prints are available from B.LS.., 
New York or any 


offices and 


of its regional 
depositories, for rent 
only, at $5.00 per day. 


* ca we 


“Louisiana Story’’, Two Art Pix 

Available from Contemporary Films 
* Three cultural films have been 
acquired for 16mm distribution by 
CONTEMPORARY Fits, INC.. 
announced recently. They are: 


it was 


Louisiana Story, the late Robert 
Flaherty’s last masterpiece first re- 
1918. This 
documentary of people, places and 


leased in memorable 


oil in the bayou country which 
Flaherty made for the Standard Oil 
Company of New Jersey is being 
made available to schools, film soci- 
elies and other groups interested 
in seeing excellent cinematic art. In 
the adventures of a young Cajun 
boy when the oil men come to drill 
in his swampy homeland, Louisiana 
Story 


shows how modern industry 


is introduced into a rural scene. 
Running time is 77 minutes. Rental 


is $50, 


Art Films 


color film 


Two New 
Renoir, a 23-minute 
citing the growth of the impres- 
sionist artist. Pierre-Auguste Renoir. 
Fifty of the painter's finest canvases 
clarify the development of his style. 
examining his experiments and crea- 
tions in Impressionism, sensing his 
warm personality and his love and 
respect for youth. The color photog- 
reproduces his vivid  land- 
still lifes, 
nudes, interpreted by the analytical 
direction of Otto Peter Rad. 
Narrated by 
film reveals 
genius and integrity who spent his 
life looking for the best way to ex- 


raphy 


scapes, portraits and 


George Ives, the 


Renoir as a man of 


press in paint the 19th century. 
Rental fee: $20.00. 

Il Demoniaco Nell “Arte, an ap- 
preciation of the ordeal between 
good and evil as expressed in a pe- 
riod of mysticism and deep religious 
feeling. Awarded first prize as the 
best art film at the Paris Short Film 
Festival, the 16-minute motion pic- 
ture compares the works of Peter 
Brueghel, Hieronymus Bosch, Math- 
ias Grunewald, Martin Schongauer 
and other Flemish and German 
painters of the 15th and 16th cen- 
It concludes that within their 
varied styles there is a similarity of 


tury. 


philosophical concept. The film is 
narrated by Arthur Knight. Rental: 
$10.00. 
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Film Tests for 
Color Television: 


(CONTINUED FROM PAGE 18) 


type Commercial Kodachrome, Day- 
light or Type A, to feel secure that 
prints acceptable to the local tv 
stations can be obtained using pres- 
ently known mediums of duplica- 
tion, as long as they have full labora- 
tory cooperation in achieving this 
end result. 

If however, network acceptability 
of color prints is to be considered, 
major networks are now in the pro- 
cess of installing 35mm_ projection 
equipment for color transmission of 
sponsored films, filmed shows, com- 
mercial spots, etc. lomm projection 
is alsc available. 


35mm Color Processes 


With the ultimate in color quality 
in mind, it becomes incumbent upon 
the producer to photograph his film 
presentation using a 35mm_ color 
process such as the Eastman or 
Ansco negative-positive process. Ex- 
tremely satisfactory color prints can 
be obtained using both of these 
processes without precluding the 
eventual use of l6mm color prints 
obtained from the 35mm. preprint 
material. Network transmission of 
shows using these processes presents 
relatively few minor problems. How- 
ever, should 16mm _ print require- 
ments become necessary, several 


serious problems arise. 


Direct Reduction Prints 

Direct reduction prints can be 
made from 35mm color negatives to 
print duplicating film. These films 
are excellent in color and contrast 
range but because of the nature of 
the specular light used in the print- 
ing process, grain becomes quite 
apparent and dirt abrasions in- 
herent in the 35mm _ negative may 
become more than casually visible. 

Defects, which in the 35mm 
prints from the same negative are 
virtually invisible. may stand out 


manifestly in the lo6mm color print. 
causing the TV viewer to be dis- 


tracted from the beauty of the 
transmitted color. 


Another lo6mm Approach 

Another approach to the problem 
of obtaining l6mm color prints 
from 35mm preprint material is to 
make a 35mm color version ‘of a 
B&W fine grain (called a soft color 
master) and then from such a color 
master to make optical reduction 
prints to a reversal color film such 
as Kodachrome or Ansco duplicat- 
ing stock.) 

Unfortunately, these prints do not 
compare quite as well either in 
color, contrast or definition to prints 
made directly using a l6mm_ pho- 
tographic stock such as Commercial 
Kodachrome 5268. 

Using the entire observation here- 
tofore mentioned, we can then reach 
the following conclusion: 

If a film has already been lensed 
using l6mm reversal photographic 
mediums, prints (if carefully con- 
trolled in the laboratory) would be 
acceptable to local telecasting  sta- 
tions using l6mm projection equip- 


ment. 


Local or Network? 

Such production of course may 
not be acceptable to the major net- 
works. If your film produc tion is to 
be photographed for use by local 
stations you can stay with l6mm 
mediums all the way through —or 
if you have suflicient reason to want 
to shoot in a 35mm color negative 
medium—l6mm prints can be ob- 
tained with the sacrifices as previ- 
ously outlined. If you are photo- 
graphing shows for network accept- 
ability—then the 35mm medium 
should he employed, 

The principal thing to bear in 
mind is how the film will eventually 
be transmitted. This should aid the 
producer and sponsor in technically 
ascertaining what photographic me- 
dium should he employed. 

Discussion with the laboratory as 
to the eventuality of any problems 
in providing acceptable color prints 
should also be an aid in influencing 
the producer towards a final deci- 


sion. by 


morion 
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80 pages 
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and over 300 illustrations. For 
TV Stations, Film 
Labs., Industrial Photography 
Educational 
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Put a SELECTROSLIDE to work 





Let a Selectroslide present your sales message — illus- 
trate your training program — dramatize your reports. 
It’s operation is completely automatic, or can be operat- 
ed by remote control. 48 Slides in story-telling sequence 
repeat over and over when necessary. The superb 
1000-watt projector produces large brilliant images in 
the largest auditoriums. Completely portable, Selectro- 
slide is easy to operate, effective to use. Select the 
best — Selectroslide. 


2201 BEVERLY BOULEVARD 
LOS ANGELES 4, CALIFORNIA 


Write for 
q , tei 

















MM.119 


A oractical stor- 
aae cabinet for 
the varied film 
library Holds 


400, 800, 1200 
YOUR 1600 ft. reels: 
100 filmstrip 


cans plus util- 
ity drawer in 
base. Overals 
size: 30” wide 
70” high, 16” 
deep. Over 50 
models to 
choose from 








RK-250 
Ideal for School Film 
Libraries. Seven tiers 
of Separator Racks hold 
250-400 feet 4mm reels 
Many models to choose 
fram 


| 

FOR COMPLETE FILM 
EQUIPMENT SEND 
FOR FREE CATALOG 


Nowmade 


PRODUCTS CORPORATION 
330 West 42nd Street New York 18, N 




















100th Anniversary of Eastman’s 
Birth to Be Observed in '54 

® 1954 is the 
George Eastman’s birth. Plans for 
ifs observance are being made by the 
Pho- 


tography, the educational museum 


centennial year of 


George Eastman House of 


memorial to famed inventor and 
humanitarian. 

As part of the plans, the George 
Eastman House has requested the 
Postmaster General to consider is- 
suing a commemoratory centennial 
stamp in honor of Mr. Eastman for 
his lasting achievements and gifts 
to humanity, Representatives of the 
audio-visual field have heartily en- 


dorsed the request. 


For t6mm. Film — 400’ to 2000’ Reels 
Protect your films 


Ship in FIBERBILT CASES 
Sold at leading dealers 


Only 
original 
Fiberbilt 








35mm 
Model 


A TRULY GREAT 
CAMERA for TV, 


Newsreel and 
commercial films 


DISCUSS PLANS FOR 1954 A-V SELLING INSTITUTE 


uf 


SOARD OF GOVERNORS meeting for 


Selline was held at Indiana University on November 13-14. R.W. 


(right, rear) is chairman of the sales training program 


July 


Five Courses Mapped for NAVA 
1954 Selling Institute Sessions 


* Five courses to train audio-visual 
dealers and salesmen in better meth- 
ods of serving customers and of do- 
ing business will be offered by the 
1954 National \udio- 
Visual Selling, it was announced by 
R. W. 
cal Co., Chelsea, Mass., chairman of 
Plans for 


the five courses were made by the 


Institute for 
Schmader of American Opti- 


the board of governors. 


board during a recent meeting at 


iW 
Indiana University. 

Appointed as course chairmen 
Heck of DalLite Sereen 


Co., Chicago, for Salesmanship 1; 


were Gil 


Harold A. Fischer of Compco Corp., 


Chicago, for Salesmanship II: 


For tough and trying assignments, ARRIFLEX 35 is 
in a class by itself. Reflex focusing through photo- 
graphing lens while camera is operating—this is 
just one outstanding ARRIFLEX feature. 





Equipped with bright, right-side-up image finder, 
64 x magnification. Solves all poraliax problems. 
3 jens turret. Variable speed motor built into 
handle operates from lightweight battery. Tachom- 
eter registering from 0 to 50 frames per second. 
Compact, lightweight for either tripod or hand-held 
filming. Takes 200° or 400° magazine. 


Gamers Equirment G 


Write for free folder. 


National Institute of Audio-Visual 
Schmader 


10 he held next 


25-29 on the campus of this midwestern university. 


John Flory of Eastman Kodak Co.., 
Rochester, N. Y., for the production 
Joseph Meidt of Cousino. 
‘Toledo, Ohio, for sales and 
personnel management: and Ann 
Vath of L.C. Vath Visual Education 


Supplies, Sharpsville, Pa., for the 


course: 
Inc. 


finance course. 
The 


visual selling and a course in finan- 


advanced course in audio- 
cial management are being offered 
for the first time. The selling course 
is planned to give audio-visual sales- 
men aid in better serving the cus- 
tomer. Financial problems, formerly 
included as a phase of the manage- 
ment course has been considered as 
a separate study. 

The Institute will be held 
July 25-29, 1954, on the campus of 


next 


the university. Jointly sponsored by 
the National Audio-Visual 


tion and the University. the Institute 


Associa- 


is a four-day training session for 
NAVA members held annually just 
before the National Audio-Visual 
Convention. More than 100 NAVA 
dealers and salesmen attended the 
1953 session as students and faculty 
members. 
* * * 

Arriflex Repair Service Depot 

° \ repair service for Arriflex cam 
eras is now offered by The Camera 
Mart. Ine. 1815 Broadway, New 
York City. distributors of the cam- 
era. Arriflex parts, gears and motors 
are available for replacement “on 
This 


the time and expense of forwarding 


location.” service is to save 


the entire camera for repair, accord- 
ing to the distributors. Further de- 


tails may be learned by writing to 


them at the above address. 


BUSINESS 


Pathe, Denham Match Facilities 

to Improve Overseas Services 

* Parne Laporatories, Inc. of 
New York and Hollywood and Den- 
HAM LaporaTories, Inc. of London 
have formed an association for ex- 
Pathe will 
process English films for release in 
the Western Hemisphere and Den- 
facilities will Amer- 
ican made films for European dis- 


change of facilities. 


ham process 
tribution. 

The two-year contract an- 
nounced recently by JAMES L. WoL- 
COTT, executive vice-president of 
Pathe, a subsidiary of Chesapeake 
Industries, Inc. Denham Labora- 
tories, part of the J. Arthur Rank 
interests, was represented by W. M. 


was 


Harcourt, managing director. 

The 
European outlet for its new color 
film Pathecolor, Wolcott 
said, calling the im- 
portant step in making Pathecolor 
available all over the world.” Ex- 


agreement gives Pathe an 
process, 


signing “an 


change of technical information, 
particularly from the standpoint of 
Denham processing Pathecolor has 
already begun. he said. In the first 
year of the agreement, Pathe ex- 
pects to send 15 color features to 
Britain. 

Pathe has been enlarging its color 
facilities rapidly in the past year. 
In December. a $400.000 addition 
West Coast laboratory was 
completed. This is part of a $6,000,- 


000 expansion program it was said. 


to its 


* * ” 


Closed Circuit TV for Leaders of 
March of Dimes Program 

® THe NATIONAL FOUNDATION FOR 
INFANTILE Paratysts has used 
closed circuit television this year to 
annual 


Marcu or Dimes campaign on a 


organize and promote its 


national scale. Thirteen telecasts 


were recently being made through 
the closed circuit facilities of the 


ABC-TV network. 


VACUUMATS 


Business Firms, Libraries, Advertising Com- 


panies, Film Distributors, etc., Vacuumate 
Corporation offers quick relief for film head- 
aches. 

BY TAKING OVER COMPLETE 

FILM HANDLING PROBLEMS 
@ FILM PROCESSING 

@ CLEANING 
@ REPAIRING 
@ SHIPPING 
@ STORAGE 
All bookings promptly 
filled. 


If only a single 
reel or many, 
Vacuumote 
will serve you 
well. Write for 
information 
NOW. 





MATE CORP. 446 W. 43rd St. NEW YORK 
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The Mark of 
Excellence in 


Commercial Films 


CATE & McGLONE 


Films for Industry 
1521 CROSS ROADS OF THE WORLD 
HOLLYWOOD 28, CALIFORNIA 

















The finest Precision-made lenses available 
for 16mm — 35mm 


CINE and TV CAMERAS 
COATED — 6 ELEMENTS 


Perfect for color as well 
as black and white. 
Fully apochromatic, fully 
corrected for distortion, 
curvature of field, astig- 
matism. 

Used by the top 
Cameramen and 
Studios in the U.S. 


#:1.3 50mm 

#:2.0 25mm, 28mm, 
32mm, 35mm, 40mm, 
50mm, 75mm, 100mm 

#:2.5 150mm 


Special Lenses for 
Long Focus: 
#:3.5—300mm—3 element 
#:5.6—500mm—2 element 


Full range of 16mm 
lenses also available 


Write for FREE CATALOG 
and PRICE LIST 


Delta Foreign Sales Corp 


18 East 17th Street « New York 3, N.Y 
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Vicolo Vobile o} Ford's Highland 


Park plant seen in “American Road.” 


lo6mm Prints of “American Road” 
Now Available in Ford Libraries 


* The 50-year growth of America from mud 
roads to paved turnpikes is told in The Amer 
ican Road, Ford Motor Company’s 50th an 
niversary motion picture, which was recently 
made available for general distribution. 

Beginning with the opening of the horseless 
carriage age, the film, made largely from price 
less original footage, tells how transportation 
has influenced American life, business, health 
and recreation. (See Business SCREEN, Volume 
14, Number 4.) 

Previewed by employes and dealers earlier 
this year at company anniversary celebrations, 
the 40-minute color and black-and-white film 
now is available free of charge in lomm prints 
for organized group and_ television showings. 

J. R. Davis. Ford vice-president and 50th 
anniversary chairman, explaining the theme of 
the film, says, “In planning for our 50th an 
niversary. we considered many programs for 
the celebration in which we hoped the whole 
nation could play a part. We felt a motion 
picture would best tell Americans the story of 
how far we all have come in the last 50 years.” 
MPO Productions carried out the plan. 

The American Road and 24 other films may 
be obtained from Ford film libraries at 16100 
Michigan Ave., Dearborn, Mich.; 15 East 53rd 
St.. New York 22: and 1500 South 26th St.. 


Richmond. Calif. Lye 


Val Praag 
productions 


PRODUCERS OF COMMERCIAL 


IMDUSTRIAL AND TELEVISION FILMS 


1600 BROADWAY 


WEW YORK 19. NEW YORK 
Plaza 1-72657-2687-2688 





Send us a tape and cued 
script of your next pro- 
duction job. 


We will re-record your 
tape on cherry-red 
VIRGIN VINYLITE with- 
out charge and send 
you a 12” or 16” 
test-pressing within 

48 hours. Audible or 
sub-audible signal 
added. 


This is the one, sure 
way you can compare 
the QUALITY of our 
masters, the FIDELITY 
of our pressings, and 
the PROMPTNESS of 
our delivery. 


SEND FOR OUR 
RATE CARD 








DERS 
6757 HOLLYWOOD BLVD. 
HOLLYWOOD 28, CALIFORNIA 








Read in this issue the many successes 
with Continuous Motion Pictures in the 


CHICAGO MUSEUM OF 
SCIENCE AND INDUSTRY 
This is the machine 


they use... 





TRIANGLE Continuous Daylight 
16 mm Motion Picture Projector 
with CONTROLLED HUMIDIFICATION 


“The One that Works” 
Heavy duty portable sales model 1200 illus 
trated. 13x18” screen. Also available in 
knock-down console, in television cabinet, 
and in integrated custom displays. Bell & 
Howell Projector Unit. Capacities to 1600 ft. 


Write 


TRIANGLE CONTINUOUS PROJECTOR CO. 
3706 Oakton St., Skokie, Illinois 














GEO. W. COLBURN LABORATORY INC. 


164 NORTH WACKER ORIVE*CHICAGO 6 


TELEPHONE STATE 2-736 


16mm 
SERVICES 

















ETHYLOID 
FILM_CEMENT 


A Good Film 
CEMENT 
Makes a Good 
SPLICE 


USE 


ETHYLOID 


and You Use the 
BEST 


Available at all 
Theater Supply 
Dealers 


FISHER FILM CLEANER 


For Clear Pictures 


Faultless 
Sound 


has soft 
chemically 


treated pads 
for easy appli hey 
cation 


For sale at your dealers, of 
send $3.95 direct. Postage paid 


FISHER MFG. CO., 


| SALTER PLACE + ROCHESTER 13, N.Y 








A.F. of L. Auto 

Union Benefits in Color Film 
Sponsor: United Auto Workers, A.F.L. 
Tithe:The LAW. {.F.L. Story, 42 min. 


color, produced by Union Screen Films. 


Workers Show 


*® This is not the story of the auto workers union 
that most people might think of —Walter Reu 
ther’s U.A.W.-C.LO. The U.A.W. of the Ameri- 
can Federation of Labor is a much smaller o1 
ganization, probably not 10% the size of its 
opposite member. It co-exists in the same plants 
as the C.L.0. union but its members work at 
rather more specialized crafts. 

The UL.AW., 1.F.L. Story, rumor had it. 
was going to cost some $700,000. After viewing 
the film, this seems doubtful. As a movie 
technically it is spotty. Portions appear to 
have been made by the finest hands in Califor- 
nia. Other parts are historical clips and what 
seems to be just ordinary stock footage of none 
too great merit. As a movie dramatically 
it is pretty good, very much above average 

What you wonder about is why these people 
have such a chip on their shoulders all the time. 
Certainly organized labor has one of the greatest 
positive stories that can be told of our times. 
Lnions have done a world of good for this 
nation, most people respect them. they've got a 
hig job to do in the future. but what do they 
talk about in films? Blood. The same old com- 
pany goons beating the same poor workmen 
over the heads with clubs. One long sequence 
shows a union lectures in modern times 
stirring up more bitterness and hatred, more 
“class war” than you would think even the 
staunchest L.A.W. man could stomach. 

That is not the whole of the picture, of course. 
Other parts show how the union has won many 
economic gains for its members, how democratic 
unions operate, how the union began and its 
history, how it is an important bulwark against 
communism and how 99.84% of American labor 
was on the job, every day during World War 
Il. This is all good, impressive stuff, something 
to be rightfully proud of. This is what good 
union films can be made of, If ever the blood 
and the oppression can be forgotten. 

What you suspect is that union leaders feel 
it is always necessary to tell these young mem 
bers what awful hell it used to be at the plant 
before the union these new post-war mem- 
bers are too complacent, let's remind them: the 
bosses are always your enemies, they ll eat your 
voung if the union doesn’t protect you. 

\ psychologist might diagnose this sort of 
scare talk as the result of basic insecurity. If this 
is the case, it's a erying shame. The union lead- 
ers have won a good part of their battle and 
most business leaders wish them Godspeed on 
the rest of the job. 

As U.S. Steel Corporation’s Chairman, Ben- 
jamin Fairless, said at a recent testimonial dinner 
for the United Steelworkers’ President. David 
McDonald, “Earlier in this century, labor fought 
an all-out war to establish the right of American 
workers to organize and bargain collectively. 
That war ended more than twenty years ago and 
labor won it decisively. | happen to think that 
labor's victory in that cause was a fine thing for 


America.” Gt 
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Like Fishing? See These Two 
Outstanding New Color Pictures 


Sponsor. Ashaway Line & Twine Mfg. Co. 


Titles: Knight on the Brodhead, 6 min., and 
Hewitt on the Neversink, 514 min., color. pro 
duced by Martin Bovey Films. 

*® On the Brodhead River in the Pocono Moun- 
tains of Pennsylvania, John Alden Knight, 
author of the Solunar Tables and of many 
books on hinting and fishing, spends a day in 
pursuil of Brodhead brown trout. In the course 
of taking some nice fish, Mr. Knight shows the 
audience how he does it. He demonstrates the 
right and wrong way to hold a rod, the need 
for keeping the backeast high, the advantage of 
being able to handle a rod in any plane either 
forehand or backhand. how to fish the rough 
broken up bits of water that many fishermen 
skip, and finally, how to net a trout. 

Not far away, on the lovely littke Neversink 
River which flows through New York's Catskill 
Mountains. Edward R. Hewitt, sometimes called 
“the dean of American fly fishing” puts in an 
action-packed day. Using mostly dry flies but 
also wet flies and high-riding Hewitt-tied spiders, 
the old maestro battles it out with Squaretails 
and brown trout that weigh up to two pounds. 
With Mr. Hewitt in this film are two. other 


anglers of unusual skill. Dick Hunt and George 


LaBranche. The film points out that if more 
people would follow Ed Hewitt’s practice and 
put back some of the trout they catch. we would 
have ever so much better fishing. 


Both these films are on the same reel, and 


are available from Ashaway Line & Twine 


Manufacturing Co.. 


Ashaway, R.I. i 


films 
of distinction 
SAM ORLEANS PRODUCTIONS 
—EXPERIENCE SINCE 1914— 
211 w. cumberland 


4 
Qa a adil ee 


, “116 n.w. 2nd street 


ekiahoma city, okla. 
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CASE HISTORIES: 


Escape from Limbo: Safety Film 
(CONTINUED FROM PAGE FORTY-THREE) 
safety out of the rule book and into the day-by- 
day consciousness of every freight handler on 
the line. 

It is important to consider the results of The 
Breaking Point in looking at what the railroad 
has done now. The new film, Escape From 
Limbo, is more unorthodox than its predecessor. 
It is, to be frank, Its chief 
protagonist is Death, himself. 

Why 
this? 
the Pennsy? No, it isn’t. This film is about the 


brake the 


vardmen 


sometimes grisly. 


does the railroad want a picture like 


Isn't everything sweetness and light on 
fire and loco- 
about the 
hump the cars, switch the tracks, and, as on 


men who drive and 


motives and trains, who 
any railroad (or in any big industrial plant, 
for that matter), sometimes get killed. Regard- 
less of the rule books and the safety meetings, 
danger is always present on a railroad. And even 
a billion dollars a year in safety devices wouldn't 
save a brakeman if he steps in front of a moving 
train. 

So, in the same way last year’s Pennsylvania 
Railroad film met the problem honestly 
this years does, too. It sets up a situation of 
a railroad man, possibly on death’s bed from 
a hunting accident, dreaming he is really dead 
the boss of 


Limbo assigns him, under pain of destroying 


and consigned to Limbo. There. 
his wife, to go back to earth and whisper 
encouragements to safety violators, help them to 
be maimed or dead. The railroad man tries it 
fashion, and reluctantly. and it 
him that his whispers 
He finally goes back to 
confront the boss of Limbo with the conclusion 
that Every Man Is His Own Murderer, and that 
no outside suggestion will destroy 


out in ghostly 


eradually dawns on 


haven't meant a thing. 


him. 
That’s the story. Time will tell if it is effective. 
think it will be 


whom it 


Pennsy officials and the 


people at is principally aimed, the 


proud and conscientious guys who really “run” 
the railroad, seem to take heed to it. 
why that the writer of 
the film. Dick Maury of Unifilms, has grown to 
know his railroad people well the jokes are 


railroad jokes and the talk is railroad lingo. ty 


Perhaps 


one reason they do is 


‘eo ine 


MOTION PICTURE 
AND 


TELEVISION ART 
OPTICAL PHOTOGRAPHY 


Animation — Titles 


343 LEXINGTON AVE. 
LExington 2-7378 
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“Fashions in Leather” 


Planning to shou 


Fashions in Leather: Group Effort 


(CONTINLECED FROM PAGHI FORTY-TWO) 


and the excellent series of advertisements for 
leather appearing in national magazines. 

Leather in Your Life is expected to have many 
uses and it was planned with this in mind. First 
off, it is a vehicle that should easily obtain many 
hundreds of hours of TV showings to the general 
public. It is interesting, non-commercial (in the 
brand-name sense) and just what most stations 
are looking for. Secondly, it will demonstrate to 
manufacturers that the tanners are constantly im- 
proving leather and doing a great deal to find new 
and bigger markets for finished leather products. 
The latter stage of the film’s distribution is now 
going on. 

Later. the film will be offered for sale to manu- 
facturers so that they may spread the story of 
the reawakening of leather to retailers. Careful 
plans have been made to use the film before 
groups of fashion editors, interior designers and 
users of industrial leather products. 

Interest has been shown by department stores 
in obtaining the film for training programs for 
their salespeople. Administrative and legislative 
public officials from the cattle raising states have 
been enthusiastic about the film’s demonstration 
of new uses for hides. 

lor the Leather Industries, the guiding hand in 
making this film and working out its future use- 
fuiness belongs to Selwyn James. 

Mr. James and Henry Morley, executive pro- 
ducer for Dynamic Films, determined to make a 
“grand experiment” of the film and shoot it on 
kastman Kodak’s new 35mm color tungsten nega 
tive stock. As seen now, on L6mm positive release 
prints, it can be determined that the experiment 

the color is extraordinarily good. 
taken in the dark interiors of the 
tanneries. with the fast new film just could not 


was successful 


Some scenes, 


have been photographed without many times the 
amount of light that could have been made avail- 
able. The sets used-—and there are quite a lot of 
them seem to take on an added depth. Perhaps 
all this can be laid at the door of the designer, 


but the new film also has something to do with it. 

It has been said that films should always be 
rifle shots, not shotgun blasts. This film disproves 
it has the faculty of “fitting in” 
The Leather Indus- 


that maximum 


with almost any audience. 
tries of America will “specialize” it by promo- 
tions designed for each different type of audience. 

Leather in Your Life is a good example of 
what an industry can do with film to demonstrate 
how it is serving not only its primary customers 


but the general public as well. yy 


1 agood production 


| (JAY 74 ay 


1 3good package | 


A good production 
needn't suffer because of 


reel failure that causes 


distracting, annoying 


noises. And it can't 
happen when films 
are mounted on 
Compco reels and 
protected in Comp- 

co film cans. 





The reels are made of the hardest, spring-type 
steel. They just can't bend out of shape. The 
cons ore die-formed, rigid, and dent-resistant 
Together, they make the perfect combination for 


film production packaging 


Reels and cans available 
in all l6mm sizes 


CORPORATION 


2251 W. St. Paul Ave. Chicago 47, Wu 





Blowup 
Eastman & Ansco 
Color Negatives 


from l6mm Color Originals 


is the most & onomical 
method to obtain 10 to 100 
35mm three-color theatre 
release prints. 


Write For Complete Information 


OF HOLLYWOOD 


1153 N. Highland Ave., Hollywood 38, Calif 
Phone HOllywood 9-5808 


SPECIALIZED 
LABORATORY SERVICES 


Superimpoiures 4D Convergence Correction 
Special Optical Effect Dissolves 
Montages Fades Wipes Zoom: 








A NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


__EASTERN STATES | 
* CONNECTICUT * 


Rockwell Film & Projection 
Service, 182 High St., Hartford 5. 


¢ DISTRICT OF COLUMBIA «¢ 


The Film Center, 915 12th St. 
N.W., Washington. 


* MARYLAND « 


Howard E. Thompson, Box 204, 
Mt. Airy. 


e MASSACHUSETTS ¢« 
Cinema, Inc., 234 Clarendon St., 
Boston 16. 


e NEW JERSEY ¢ 


Slidecraft Co., 142 Morris Ave., 
Mountain Lakes, N. J. 


Association Films, Inc., Broad at 
Elm, Ridgefield, N. J. 


e NEW YORK e« 
Association Films, Ine., 347 
Madison, New York 19 
Buchan Pictures, 122 W. Chip- 
pewa St., Buffalo. 
Charles J. Giegerich, 42-20 Kis- 
sena Blvd., Flushing. 
Comprehensive Service Co., 245 
W. 55th St., New York 19. 


Crawford & Immig, Inc., 265 W. 
14th St., New York City 11. 


The Jam Handy Organization, 
1775 Broadway, New York. 
Ken Killian Sd. & Vis. Pats. 
P. O. Box 364 Hempstead, N. Y. 
Mogull, Film and Camera Com- 


ny, 112-114 W. 48th St., New 
ork 19. 


S. O. S. Cinema Supply Corp., 
602 W. 52nd St., New York 19. 
Specialized Sound Products Co., 

551 Fifth Ave., New York 17. 


United Specialists, Inc., Pawling. 
Visual Sciences, 599BS Suffern. 


* PENNSYLVANIA e 
The Jam Handy Organization, 
930 Penn Ave., Pittsburgh 22. 


J. P. Lilley & Son, 928 N. 3rd 
St., Harrisburg. 

Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 


* RHODE ISLAND ¢ 


Westcott, Slade & Balcom Co., 
95-99 Empire St., Providence 3. 


¢ WEST VIRGINIA ¢ 


Haley Audio-Visual Service, 
Box 703, Charleston 23. 


Pavis, Inc., 427 W. Washington St., 
Phone 2-5311, Box 6095, Station 
A, Charleston 2. 


B. S. Simpson, 818 Virginia St., 
W., Charleston 2. 


SOUTHERN STATES 


¢ ALABAMA « 


Stevens Pictures, Inc., 217 - 22nd 
St., North, Birmingham. 


¢ FLORIDA « 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


¢ GEORGIA ¢ 


Colonial Films,71 Walton St., 
N.W., ATwood 7588, Atlanta. 


Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 


¢ LOUISIANA ¢ 


Stanley Projection Company, 
211% Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 


Delta Visual Service, Inc., 815 
Poydras St., New Orleans 13. 


e MISSISSIPPI ¢ 


Herschel Smith Company, 119 
Roach St., Jackson 110. 


Jasper Ewing & Sons, 227 S. State 
a Jackson A 


e TENNESSEE ¢ 
Southern Visual Films, 687 
Shrine Bldg., Memphis. 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 
ville. 


e VIRGINIA ¢ 


Tidewater Audio-Visual Center, 
617 W. 35th St., Norfolk 8, Phone 
51371. 


¢ ARKANSAS ¢ 


Grimm-Williams Co., 115 W. 
Sixth Street, Little Rock. 


MIDWESTERN STATES 
e ILLINOIS ¢ 


American Film Registry, 24 E. 
Eighth Street, Chicago 5. 


Association Films, Inc., 79 East 
Adams St., Chicago 3. 


Atlas Film Corporation, 1111 
South Boulevard, Oak Park. 


The Jam Handy Organization, 
230 N. Michigan Ave., Chicago 1. 


Midwest Visual Equipment Co., 
3518 Devon Ave., Chicago 45. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 


¢ INDIANA ¢ 


Burke’s Motion Picture Co., 434 
Lincoln Way West, South Bend 5. 


e IOWA 


Pratt Sound Films, Inc., 720 3rd 
Ave., S.E., Cedar Rapids, Iowa. 


¢ KANSAS-MISSOURI e¢ 
Erker Bros, Optical Co., 908 
Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


¢ MICHIGAN ¢ 


Engleman Visual Education 
Service, 4754-56 Woodward Ave., 
Detroit 1. 


The Jam Handy Organization, 
2821 E. Grand Blvd., Detroit 11. 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


¢ OHIO « 
Ralph V. Haile & Associates, 
215 Walnut St., Cincinnati, 


Academy Film Service Inc., 2112 
Payne Ave., Cleveland 14. 


Fryan Film Service, 1810 E. 12th 
St., Cleveland 14. 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 

The Jam Handy Organization, 
310 Talbott Building, Dayton 2. 

Twyman Films Inc., 400 West 
First Street. Dayton. 


M. H. Martin Company, 1118 
Lincoln Way E., Massillon. 


e WISCONSIN ¢ 


R. H. Flath Company, 2410 N. 3d 
St., Milwaukee 12. 


__ WESTERN STATES _ 
e CALIFORNIA ¢ 
Baron Film Service, P.O. Box 
5041 Metro Station. Los Angeles 

55. Calif. 
Donald J. Clausonthue Co., 1829 
N. Craig Ave.. Altadena 


Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 


Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 
wood 28. 

The Jam Handy Organization, 
5746 Sunset Boulevard, Holly- 
wood 28. 

Ralke Company, 829 S. Flower St., 
Los Angeles 17. 

Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 

Association Films, Inc., 351 Turk 
St., San Francisco 2, 


C. R. Skinner Manufacturing 
Co., 239 Grant Ave., San Fran- 
cisco 8. 


Westcoast Films, 350 Battery St., 
San Francisco 11. 
e COLORADO e 


Dale Deane’s Home Movie Sales 
Agency, 28 E. Ninth Ave., Den- 


ver 3. 


¢ OKLAHOMA e 
H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 
¢ OREGON « 


Moore’s Motion Picture Service, 
33 N. W. 9th Ave., Portland 
9, Oregon. 


e TEXAS ¢ 


Association Films, Inc., 1915 Live 
Oak St., Dallas 1. 


George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 


Capitol Photo Supplies, 2428 
Guadalupe St., Phone 8-5717, 


Austin. 


e UTAH ¢ 


Deseret Book Company, 44 E. So. 
Temple St., Salt Lake City 10. 





CANADA - FOREIGN | 





Audio-Visual Supply Company, 
Toronto General Trusts Building, 
Winnipeg, Man. 


USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION SERVICE 
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Rapid Prescription 
makes old films like new’ 


Are some of your films showing their age? Scratches, “rain” | 
and other surface imperfections can spoil the effect of even 
the finest motion picture —and make “‘shut-ins” of valuable 
prints that could have years more useful life in the field. | 
Our exclusive process actually removes these tell-tale signs 
of wear and handling, and brings back the natural clarity 
and beauty of your film. 


Our two exclusive processes: 


RAPIDWELD: 

We remove scratches, fingermarks, 

oil stains from both sides of film, 

restore flexibility to brittle film and 
| . repair faulty splices. 
Among our many satisfied customers are: Eastman Kodak Co., 
E. 1. du Pont, U. S. Steel, General Motors, American Cyana- 
mid, Pan American Airways, Jam Handy Org., CBS-TV, 
NBC-TV, Atchison Topeka Santa Fe R.R., State Dept. of 


RAPIDTREAT: 

We coat the emulsion side of new 
film to protect against scratches, 
staining and brittleness that Occur 

through handling and projection 

Education, Georgia, Conn. 

ORIGINALS © NEGATIVES 
KODACHROMES «¢ PRINTS 
ES 
- cratch-free 
rapid “ 
FILM TECHNIQUE INC. 


21 WEST 46th STREET @ NEW YORK 36, N. Y. @ JU 2-2446 





16 and 35 mm 


EST. 1939 


TYPE TITLES 


Produced up to 
a standard—not 
down to a price 


Knight Studio 


159 E. Chicago Ave. Chicago 11 


SOUND RECORDING 


| at a reasonable cost 


| High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE, 


7315 Carnegie Ave., 
Cleveland 3, Ohio | 
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PROVING 


(CONTINUED 


GROUND for DISPLAYS: 


FROM PAGE THIRTY-SEVEN) 


message presented with models or dioramas, 
and sound can be used to increase the effective- 
ness of a visual message. 

The 


acute in a daily operation such as the Museum’s, 


problem of maintenance is especially 


but regardless of where a display is, it is not 
worth very much unless it is working. To keep 
displays operating as close to 100 percent of 
as possible, the Museum takes these 


prec autions: 


the time 


How to Keep Displays in Action 


1. Daily inspections are made to catch dam 
age early. 
2. Duplicate mechanical equipment is kept 
on hand wherever possible to keep down time 


for repairs at a minimum. 


3. The sturdiest equipment evailable is in- 
sisted upon. 

In continuous motion picture projection the 
Museum has found that 


control is necessary. The heat of the projection 


some sort of humidity 


lamp dries a film out quickly, and unless the 
moisture is replaced it soon becomes useless. If 
the film is kept pliable and running, the first 


parts to wear out are the sprockets which 
become tiny hooks which tear the film. Extra 
parts on hand and regular inspection is_ the 
only way to meet this problem. 


Slides tend to fade with use, and replacement 
sels must be kept on hand. 

All of these points are backed by a policy of 
regular, vigilant inspection by Museum maiate- 
nance personnel and_ by 


hand. 


keeping replacement 

parts on 
Apply These Ideas to Your Needs 

In this the best 

examples of audio-visual displays in the Museum. 


issue are shown some of 


These are displays which attract a large share 
of the Museum's audience. They stand up well 
through the long hours of operation, and they 
fulfill their 


ideas to the general public. 


successfully job of communicating 
Here, the ideas are 
of general educational value, but in a different 
with slightly different these 


techniques can spread advertising, sales or train 


setting, materials 


ing ideas for any company tl 























SPECIAL 
OPTICAL EFFECTS 


and TITLES by 
RAY MERCER & COMPANY 


4241 Normal Ave. « Hollywood 29, Calif. 


Send for Free Optical Effects Chort 








| 
| 





PAR FADE ATTACHMENT 


INCREASES THE UTILITY 
of your Bell & Howell 
Model J 16mm* printer. 


Simple installation — no mo- 







% chining, no special tools, 


complete instructions supplied 


FADES and DISSOLVES in color and black 


and white —the easy, dependable way 
Engineered dependability, proved over the years, 
makes the PAR fade attachment the most reliable 
means of assuring smooth, gradual fades and 
dissolves every time 

The PAR fade attachment fulfills all the needs 
of the most particular, and only the PAR fade 
attachment gives you all these advantages: 

1. Automtic fades and dissolves in color and 
black and white. 

2. Fades appear as a constant rate of change 
of density—EXCLUSIVE with the PAR 
fade attachment. 

3. Noiseless operation, 

4. Filter pack holder protected from heat 
generated by lamp 

5. Shutter closed indicator and manual set 
“open” or “closed”. 


6. Magnetic actuator available on special 
order. 
7. Wide choice of fade lengths—from 3/4 


second to 4 seconds at 24 fr. per sec. 
VERSATILE DEPENDABLE PROFITABLE 


Users of PAR fade attachment include: 


Associated Screen News 
Atlas Film Corporations 
British Acoustic Films 
Color Corporation 

of America 
Color Service Company 
Deluxe Laboratories, Inc. 
Film Associates, Inc. 


Johns Hopkins University 
Kodak Hawaii, Ltd. 

J. A. Maurer, Inc 

U. S. Air Force 

U. S. Congress 

U. S. Navy 

Wilding Picture Productions 


Write today for complete information and prices 
* Also available for Model D 435mm 


PAR Products Corporation 


926 North Citrus Avenue Hollywood 38, California 











BLSINESS 
BUYER'S 


SCREEN IS 
GUIDE 


THE PREFERRED 
IN 4.386 U. S. FIRMS 


IMMEDIATE CASH 
CAMERA EQUIPMENT 


NEED EYEMOS (SINGLE LENS AND TURRET), 
MITCHELLS, ARRIFLEX, DE BRIES, B&H STAND- 
ARDS AND HI-SPEEDS, WALLS, AKELEYS, CINE 
SPECIALS, AURICONS, MAURERS, FILMOS. 
ALSO BALTARS, COOKES AND OTHER LENSES. 
SOUND STAGE, LABORATORY AND EDITING 
EQUIPMENT OF ALL TYPES REQUIRED. PLEASE 
SHIP INSURED OR FORWARD DESCRIPTIONS 
AIRMAIL. IMMEDIATE PAYMENT. 


GORDON ENTERPRISES 


5362 N. CAHUENGA + N. HOLLYWOOD, CAL. 








Ww" N kastman Kodak first intro 


duced its 35mm _ negative-posi- 

tive process, Dynamic Films, Inc., 
as producers, became interested in 
what it could mean for our clients 
Because of our Jong and varied 
expenence in a constantly changing 
industry we were aware of the prob 
lems involved in any process 
changeover 


of better, 


The particular problem 
more consistent L6mm 
color prints is something we have 
long been concerned WwW ith. W e were 
aware too, that any new process re 
quires careful investigation 

Most recently we invested time 
and money in developing our own 
3D and wide screen process and 
then discarding them because we 
saw more liabilities than 


assets. 


Care in Preliminary Research 
Qur staff did a 
careful 


complete and 
research job on the new 
material. Conferences were held 
with Eastman and the film labora 
tories on one, characteristics of the 
material, and two, facilities available 
In ad 
dition, extensive exposure and color 


for processing and printing. 


balance testis were run under a wide 
variety of conditions. We finally 
evaluated these tests on the basis 
of comparison with top quality 
Ansco or Kodachrome prints. 

As a result of these investigations 
we felt the type 5247 and later the 
5218 color film stock had a real 
potential and two major productions 
slated for l6mm_ shoot 


ing were switched over. 


originally 


Then, as can be expected in any 
new process, in the course of pro 
duction we encountered certain dif 
fieulties which were not at first ap 
parent either to ourselves or the 
labs. Unfortunately, the fact is that 
the sources of our technical infor 
mation, with the best of intentions. 
either were over-optimistic or failed 
to recognize certain inherent limita 
tions 

Thus, despite our attempt to an 
ticipate these problems we had to 
learn the hard way... by actual 


exper menee, 


Karly Change in Material 

A brief analysis of the advantage 
and disadvantages in order of thei 
appearance follows: 

During ‘the course of production 
Eastman withdrew the 5217 day 
light stock in favor of the 5218 
tungsten. Because of this we were 
forced into more difficult’ and spe 
cialized printing problems that took 
As the research 


and development continue on the 


time to overcome 


part of the suppliers of stock, new 
problems will arise and the unan 
ticipated will always be a problem 
Another disappointment was the 


delay in the development of the 


THE BUSINESS FILM 


PRODUCER'S TECHNICAL 


FORUM 


New Problems in Color Films 


A Frank Analysis of Neg-Pos Problems and Advantages 


by Lee Bobker, Executive Producer, Dynamic Films, Ine. 


proper processing or printing equip 
ment. It was in the processing and 
printing that the majority of difh- 
‘ ultic = were ene ountered. 

At the time we produced our first 
film using the new color materials, 
optical effects proved impractical. 
To obtain a desired optical it is 
necessary to make separation posi- 
tives and a new internegative. If 
this procedure is not precisely 
handled, the resulting color balance 
loss will be noticeable. 
added _ that 
it has long been Dynamic’s conten- 


However, it may be 


tion that very often opticals have 
been used to compensate for script, 
production or editing weaknesses. In 
this new process, we have been able 
again to demonstrate the advantages 
of creative thinking which does not 


lean on lab processes. 

Problem in Reduction Printing 
The basic printing problem derives 

from the characteristics of reduction 


plus those of the stock 
themselves. 


printing 
Because we are dealing 
with reduction printing an optical 


A FEBRUARY, 1951 
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PUBLICATION EVENT! 


tlh GYynual 
PRODUCTION REVIEW 


GUIDE 


to Inaugurate Our 15th Year of Publication 


the Editors of BUSINESS SCREEN Bring You 


The Exelusive National Listings of 
Leading Business and Television Film Producers 
in the United States and Canada 

PL 
A Review of 1953's Outstanding Visual Programs 
(including all 1953 award-winning pictures) 


and Many Other Annual Reference Features! 


Send Reservations and Inquiries to 


SCREEN 
Chicago ° 


7064 Sheridan Road 


system is involved with a resultant 
loss of light transmission. In addi- 
tion the 16mm positive duplicating 
stock is comparatively slow. This 
combination necessitates a very 
strong printing light at the outset. 

Whereas in Kodachrome-Ansco 
reversal printing when a_ denser 
print is desired, the light source 
is decreased. Here, we have a nega- 
tive to positive process and a denser 
print requires an increase in the 
effective printing light. 

Since a tremendous amount of 
light is used at the outset it has 
therefore proved difficult for the 
labs to produc e denser prints. It has 
been a problem for the labs to de- 
velop printing equipment with a 
suflicient printing light output at 
commercially feasible printing 
speeds. 

Thus the 16mm reduction prints 
have been more transparent than 
we would have preferred. On a 
matte screen they project beauti- 
fully with brilliance and translue- 
ence but do not project to equal 
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advantage on a beaded screen. The 
beaded screen has a tendency to 
increase the light dispersion to cer- 
tain angles of the audience. This 
exaggerates the relative transpar- 
ency of the prints. We, as distrib- 
utors as well as producers, recog- 
nize that the majority of non-the- 
atrical beaded 
screens. We therefore must prepare 
our films for best projection under 


showings are on 


veneral existing conditions rather 
than ideal conditions. 

Other printing problems result 
from the intense specular printing 
light necessary and the relative lack 
of resistance to abrasions in the 
negative base. However, the labs 
are working towards a solution to 
these problems. 

These Are Plus Factors 

So that the overall picture will 
not seem too grim let us discuss 
some of the advantages of the new 
stock, 

The greatly increased speed of the 
material (A.S.A. 25) enabled us to 
take full photographic advantage of 
industrial interiors hitherto unex- 
plored in Kodachrome. In addition, 
the color contrast range of the new 
stock and the balanced color con- 
trol of the negative proved very val- 
uable and resulted in a cut negative 
that for scene to scene color balance 
was unexcelled. In addition, the 
finished films are now ideal for pos- 
sible theatrical release or use on col- 
or television since no costly blow- 
ups are necessary. 

To briefly mention sound tracks, 
we know that the fact that dyes are 
involved in Kodachrome and Ansco 
printing causes the loss of high 
frequency responses. In the new 
negative-positive process we have 
closely approached the fidelity of a 
black and white track. 

Quality Is Worth Price 

In the overall picture. the relative 
values of the new process depend, 
too, on costs involved and most im- 
portant on results achieved. The 
process is still expensive. When the 
quality has been good it has been 
very good and it has justified the 
expense and effort involved. 

Again. because it is still in the 
experimental phase we would cau- 
tion anyone from taking the plunge 
without full knowledge of existing 
problems and expenses. 

We at Dynami 
problems . . . we 


recognize the 
know Ansco- 
Kodachrome printing can be the 
verv fine but we also firmly believe 
that the negative-positive 
stock is potentially better. 


35mm 
As pro- 
ducers we will continue to investi- 
gate and employ any new techniques 
or processes that will enable us to 
serve our clients with better films. & 
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